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PERANCANGAN ULANG BRAND IDENTITY

BADAN NARKOTIKA NASIONAL

(Natasza Ramadhani)

ABSTRAK

Badan Narkotika Nasional (BNN) merupakan lembaga pemerintahan non
kementrian (LPNK) yang bertugas mengatasi masalah penyalahgunaan
narkotika di Indonesia. Dalam menjalankan tanggung jawabnya, BNN kerap
melakukan sosialisi dan penyuluhan di wilayah-wilayah berbeda agar
masyarakat bisa sadar dan ikut bekerja sama dalam memberantas narkotika.
Namun, lembaga ini sulit mendapatkan peran serta masyarakat karena
persepsi yang tidak sesuali dengan citra yang ingin disampaikan BNN.
Selain itu, sejumlah masyarakat juga kurang memahami tugas lembaga ini
dan mengaku jarang melihat logo BNN. Alina Wheeler menyatakan bahwa
identitas brand dapat menjadikan merek mudah diingat, memperkuat
diferensiasi, dan mendorong masyarakat mengenali suatu ide dan makna
dari sebuah brand. Identitas yang baik juga dapat mewujudkan dan
memajukan suatu lembaga dengan mendukung persepsi yang mereka
inginkan. Oleh karena itu, dilakukan perancangan ulang brand identity BNN
dengan lima tahapan perancangan menurut Wheeler, yaitu conducting
research, clarifying strategy, designing identity, creating touchpoints, dan
managing assets. Penelitian ini menggunakan metode wawancara,
observasi, studi referensi, dan kuesioner dalam memperoleh informasi.

Kata kunci: Brand ldentity, BNN, Persepsi
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REDESIGNING BRAND IDENTITY FOR NATIONAL

NARCOTICS BOARD OF THE REPUBLIC OF INDONESIA

(Natasza Ramadhani)

ABSTRACT (English)

The National Narcotics Board of the Republic of Indonesia (BNN) is a non-
ministerial government institution tasked with handling problems related to
narcotics in Indonesia. To carry out its responsibilities, this institution often
does community outreach and educative campaigns in different areas to
increase public awareness and cooperation to combat the use of illicit
drugs. However, it is difficult for this institution to get participation because
the public’s perception of BNN do not match the image that this institution
wants to convey. Apart from that, a number of people also do not
understand the duties of this institution and admit that they rarely see the
institution’s logo. Alina Wheeler stated that brand identity can make a
brand easy to remember, strengthen differentiation, and encourage people
to recognize the idea and meaning of a brand. A good identity can also
create and advance an institution by supporting the perception they
intended to have. Therefore, the BNN brand identity will get a redesign
using five design stages according to Wheeler, which include conducting
research, clarifying strategy, designing identity, creating touchpoints and
managing assets. This research uses an interview, observation, reference
studies, and questionnaires as a method to obtain information.

Keywords: Brand Identity, National Narcotucs Board, Perception
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