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PENGARUH KONSUMSI MEDIA BERITA TERKAIT IKLIM
TERHADAP PRO-ENVIRONMENTAL BEHAVIOUR GEN Z
DI JAKARTA

(Galuh Anisya Fitrananda)

ABSTRAK

Masyarakat selaku konsumen berita membutuhkan informasi untuk
memahami dan menginterpretasikan isi pemberitaan tersebut, seperti isu
iklim. Audiens juga dapat mengambil tindakan yang berbeda-beda
berdasarkan pemahaman mereka akan isu tersebut. Audiens yang
mengonsumsi berita juga dapat menunjukkan sikap atau perilaku tertentu.
Maka, penelitian ini mengukur pengaruh konsumsi berita terkait iklim
terhadap pro-environmental behaviour generasi Z di Jakarta. Penelitian ini
menggunakan teori uses & gratifications. Penelitian menggunakan
pendekatan kuantitatif dengan pengumpulan data menggunakan metode
survei kepada 468 responden yang pernah mengonsumsi berita terkait iklim
di DKI Jakarta berusia 15-24 tahun. Hasil penelitian menunjukkan bahwa
konsumsi media diprediksi memiliki pengaruh yang cukup besar terhadap
pro-environmental behaviour generasi Z sebesar 64,9%. Kedua variabel juga
memiliki pengaruh yang kuat sehingga semakin tinggi konsumsi media,
semakin tinggi pula pro-environmental behaviour generasi Z.

Kata kunci: gen z, iklim, konsumsi berita, pro-environmental
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THE INFLUENCE OF CLIMATE-RELATED NEWS MEDIA
CONSUMPTION ON PRO-ENVIRONMENTAL BEHAVIOUR
GEN Z IN JAKARTA

(Galuh Anisya Fitrananda)

ABSTRACT (English)
The public as news consumers needs information to understand and interpret
the content of the news, such as climate issues. Audiences may also take
different actions based on their understanding of the issue. Audiences who
consume news can also show certain attitudes or behaviors. So, this research

measures the influence of climate-related news consumption on the pro-

environmental behaviour of Generation Z in Jakarta. This research uses the

uses & gratifications theory. The research used a quantitative approach by
collecting data using a survey method for 468 respondents who had consumed
climate-related news in DKI Jakarta aged 15-24 years. The research results
show that media consumption is predicted to have a fairly large influence on
generation Z's pro-environmental behaviour, amounting to 64.9%. These two
variables also have a strong influence so that the higher the media

consumption, the higher the pro-environmental behaviour of generation Z.

Keywords: climate, gen z, media consumption, pro-environmental
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