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STRATEGI MANAJEMEN KESAN PRABOWO-GIBRAN DI 

INSTAGRAM SELAMA MASA KAMPANYE PEMILU 2024  

 Stephanie Godeliv 

ABSTRAK 

 

Pemilu merupakan ajang pertandingan politik di mana para kandidat yang 

mencalonkan diri berkompetisi dalam menarik dukungan rakyat. Media sosial 

Instagram menjadi salah satu platform yang digunakan kandidat politik untuk 

berkampanye dan mengelola kesan positif menjelang Pemilu. Penelitian ini 

bertujuan untuk mengetahui penggunaan strategi manajemen kesan akun kampanye 

Prabowo-Gibran di Instagram (@prabowo,gibran2), sebagai salah satu pasangan 

calon Presiden dan Wakil Presiden yang maju dalam Pilpres 2024. Strategi 

manajemen kesan Jones & Pittman (1982) yang terdiri dari Ingratiation, 

Intimidation, Self-Promotion, Exemplification, dan Supplication digunakan untuk 

mengidentifikasi strategi manajemen yang digunakan Prabowo-Gibran. Metode 

analisis isi kuantitatif lakukan pada konten Instagram @prabowo.gibran2 selama 

masa kampanye Pemilu 2024. Hasil coding menunjukkan strategi Ingratiation 

paling dominan digunakan oleh Prabowo-Gibran, yaitu dengan menampilkan 

kepribadian yang menyenangkan agar disukai orang lain. Kemudian Self-

Promotion dan Exemplification juga digunakan, namun frekuensinya lebih kecil. 

Sementara Intimidation dan Supplication sangat jarang digunakan karena 

memancarkan kesan negatif sehingga tidak sesuai dengan tujuan kampanye yang 

ingin membangun kesan positif kandidat menjelang Pemilu. 

 

Kata kunci: Manajemen Kesan, Instagram, Kampanye Pemilu 
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IMPRESSION MANAGEMENT STRATEGY OF PRABOWO-

GIBRAN ON INSTAGRAM DURING THE 2024 ELECTION 

CAMPAIGN 

 Stephanie Godeliv 

ABSTRACT (English) 

 

Elections are political competitions where candidates compete to attract public 

support. Instagram has become one of the platforms used by political candidates to 

campaign and manage positive impressions ahead of elections. This study aims to 

analyze the use of impression management strategies on the campaign account of 

Prabowo-Gibran on Instagram (@prabowo.gibran2), as one of the presidential 

and vice-presidential candidate pairs running in the 2024 presidential election. The 

impression management strategies of Jones & Pittman (1982), which include 

Ingratiation, Intimidation, Self-Promotion, Exemplification, and Supplication, are 

used to identify the strategies employed by Prabowo-Gibran. A quantitative content 

analysis method was applied to the Instagram content of @prabowo.gibran2 during 

the 2024 election campaign period. The coding results show that the Ingratiation 

strategy was the most dominantly used by Prabowo-Gibran, displaying a pleasant 

personality to be liked by others. Self-Promotion and Exemplification were also 

used, but with lower frequencies. Meanwhile, Intimidation and Supplication were 

rarely used because they convey negative impressions, which are not aligned with 

the campaign's goal of building a positive image of the candidates ahead of the 

elections.  

 

Keywords: Impression Management, Instagram, Election Campaign 
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