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ABSTRAK 

Penelitian ini membahas dampak Covid-19 terhadap pengusaha rumah makan di 

Tangerang Raya, dengan fokus pada faktor-faktor psikologis yang memengaruhi 

perilaku kewirausahaan. Pandemi Covid-19 telah menghadirkan tantangan baru 

bagi para pengusaha, mempengaruhi keyakinan diri, niat kewirausahaan, dan 

perilaku usaha. Penelitian ini penting karena menyoroti perubahan perilaku 

kewirausahaan dalam menghadapi situasi yang tidak pasti. Metode survei daring 

dilakukan terhadap 245 responden dengan kuesioner yang telah divalidasi, dan 

analisis dilakukan menggunakan perangkat lunak SmartPLS 4. Hasil penelitian 

menunjukkan bahwa Business Opportunity Recognition memiliki pengaruh positif 

signifikan terhadap Entrepreneurial Intention, Self-Efficacy dan Entrepreneurial 

behaviour. Selanjutnya, ditemukan pengaruh positif yang signifikan antara 

Entrepreneurial Intention dan Entrepreneurial Behaviour. Pengaruh negatif antara 

Fear and Anxiety of Covid-19 terhadap Entrepreneurial Intention, Self-Efficacy dan 

Entrepreneurial behaviour dan terakhir, tidak terdapat pengaruh signifikan antara 

Self-Efficacy dan Entrepreneurial Intention. Kesimpulan penelitian ini 

menggarisbawahi bahwa pandemi telah berdampak signifikan terhadap sikap dan 

perilaku kewirausahaan para pengusaha rumah makan di Tangerang Raya. Faktor-

faktor psikologis seperti Business Opportunity Recognition dan kecemasan 

terhadap Covid-19 turut berperan dalam membentuk niat dan perilaku 

kewirausahaan. Oleh karena itu, diperlukan upaya untuk memperkuat kesiapan 

psikologis dan dukungan bagi para pengusaha dalam menghadapi tantangan yang 

dihadapi selama pandemi. 

Kata kunci: covid-19, entrepreneurial intention,business opportunity recognition, 

entrepreneurial behaviour, pengusaha rumah makan, kecemasan dan self-efficacy. 

 

 

 

 

 



 

 

viii 
Pengaruh Fear and …, Erin Jocelyn, Universitas Multimedia Nusantara 

  

PENGARUH FEAR AND ANXIETY OF COVID-19 DAN OPPORTUNITY 

RECOGNATION, TERHADAP ENTREPRENEURIAL BEHAVIOUR PADA 

PENGUSAHA RUMAH MAKAN YANG TERKENA DAMPAK COVID-19  

DI TANGERANG RAYA  

Erin Jocelyn  

ABSTRACT  

This research examines the impact of Covid-19 on restaurant entrepreneurs in 

Tangerang Raya, with a focus on psychological factors influencing entrepreneurial 

behavior. The Covid-19 pandemic has presented new challenges for entrepreneurs, 

affecting self-confidence, entrepreneurial intention, and business behavior. This 

study is important as it highlights changes in entrepreneurial behavior in the face 

of uncertainty. An online survey method was conducted on 245 respondents using 

validated questionnaires, and analysis was performed using SmartPLS 4 software. 

The research findings indicate that Business Opportunity Recognition has a 

significant positive influence on Entrepreneurial Intention, Self-Efficacy, and 

Entrepreneurial Behavior. Furthermore, a significant positive influence was found 

between Entrepreneurial Intention and Entrepreneurial Behavior. There is a 

negative influence of Fear and Anxiety of Covid-19 on Entrepreneurial Intention, 

Self-Efficacy, and Entrepreneurial Behavior, and lastly, there is no significant 

influence between Self-Efficacy and Entrepreneurial Intention. The conclusion of 

this research underscores that the pandemic has significantly impacted the attitudes 

and entrepreneurial behavior of restaurant entrepreneurs in Tangerang Raya. 

Psychological factors such as Business Opportunity Recognition and Covid-19 

anxiety also play a role in shaping entrepreneurial intentions and behaviors. 

Therefore, efforts are needed to strengthen psychological readiness and support for 

entrepreneurs in facing the challenges posed during the pandemic. 

Keywords: Covid-19, entrepreneurial intention, business opportunity recognition, 

entrepreneurial behaviour, restaurant entrepreneurs, anxiety, and self-efficacy. 
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