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ABSTRAK 

 
Penelitian ini bertujuan untuk menganalisa pengaruh factor-faktor eksternal 

usefulness dan internal personality traits terhadap perceived value, serta implikasinya 
dalam konteks live streaming Nivea Men di Platform TikTok. Penelitian ini menggunakan 
metode kuantitatif dan teknik pengumpulan data menggunakan kuesioner secara daring. 
Sampel penelitian diambil dengan jumlah rsponden sebanyak 187 responden. Penelitian 
menunjukkan bahwa faktor eksternal usefulness, seperti kualitas konten dan interaksi live 
streaming, serta factor internal personal traits seperti kepercayaan diri berpengaruh 
positif terhadap perceived value. Selain itu perceived value juga berpengaruh positif 
terhadap customer engagement pada saat live streaming TikTok. Penting perusaan 
mengetahui faktor-faktor yang mempengaruhi strategi dalam melakukan live streaming 
di TikTok. Kesimpulannya penelitian ini bertujuan untuk mengetahui faktor-faktor yang 
mempengaruhi perceived value dan customer engagement bagi perusahaan untuk 
meningkatkan interaksi konsumen dan penjualan dalam konteks live streaming TikTok 

 
Kata kunci: customer engagement, perceived value, TikTok, live streaming, interaksi 
konsumen, 
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 ANALYSIS OF THE INFLUENCE OF EXTERNAL AND 
INTERNAL FACTORS ON USEFULNESS AS WELL AS 
INTERNAL PERSONALITY TRAITS ON PERCEIVED 
VALUE AND ITS IMPLICATIONS FOR CUSTOMER 
ENGAGEMENT: A STUDY ON NIVEA MEN'S LIVE 

STREAMING ON TIKTOK 
Darren Chan 

 
ABSTRACT (English) 

 
 

This research aims to analyze the influence of external usefulness factors and 
internal personality traits on perceived value, and their implications in the context of 
Nivea Men's live streaming on the TikTok platform. The study employs a quantitative 
method and data collection technique through online questionnaires. The research 
sample consists of 187 respondents. The findings indicate that external usefulness factors, 
such as content quality and live streaming interaction, as well as internal personality 
traits like self- confidence, positively influence perceived value. Furthermore, perceived 
value also positively affects customer engagement during TikTok live streaming. It is 
crucial for companies to understand the factors influencing strategies for live streaming 
on TikTok. In conclusion, this research aims to identify the factors influencing perceived 
value and customer engagement to help companies enhance consumer interaction and 
sales in the context of TikTok live streaming. 

 
Keywords: customer engagement, perceived value, TikTok, live streaming, customer 
interaction. 
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