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STRATEGI COMMUNITY RELATIONS TOMORO COFEE
TERHADAP LOYALITAS KOMUNITAS GENERASI Z (FLC

YOUTH COMMUNITY)
(Nadilla Aristya)

ABSTRAK

Generasi Z, yang lahir antara pertengahan tahun 1990-an hingga 2010-an
telah menunjukkan perubahan yang signifikan dalam perilaku dan preferensi
konsumen seperti pengalaman lebih daripada kepemilikan yang terlihat dari
kebiasaan dan gaya hidup mereka dalam mengunjungi coffee shop. Mereka
cenderung menikmati nongkrong di kafe untuk bersantai dan bersosialisasi,
menjadikan kafe tidak hanya sebagai tempat minum kopi tetapi juga sebagai
kegiatan komunitas. Dalam konteks "‘community relations”, penting bagi
perusahaan, khususnya coffee shop untuk membangun hubungan yang kuat
dan berkelanjutan dengan generasi Z. Melalui strategi community relations
yang relevan dan terukur, coffee shop dapat meningkatkan dukungan
masyarakat, loyalitas konsumen, kesejahteraan perusahaan, dan reputasi yang
baik. Tujuan penelitian ini untuk mengetahui bagaimana strategi community
relations Tomoro Coffee dan mengetahui terbentuknya pada loyalitas
konsumen komunitas generasi Z. Pendekatan penelitian yang digunakan
adalah penelitian kualitatif dengan paradigma post-positivisme dan metode
penelitian studi kasus. Pengumpulan data penelitian ini dilakukan melalui
wawancara mendalam dengan lima informan. Hasil penelitian menemukan
adanya beberapa faktor seperti budaya, penentuan tujuan, pengumpulan
anggota, redistribusi kekuasaan, memonetisasi bisnis berbasis komunitas, dan
pengukuran yang dilakukan sebagai strategi community relations Tomoro
Coffee. Selain itu hasil penelitian juga menemukan terbentuknya loyalitas
konsumen pada FLC Youth terhadap Tomoro Coffee PIM 3. Perencanaan
kegiatan community relations didominasi oleh perspektif dan perlakuan
organisasi terhadap komunitasnya.

Kata kunci: Community Relations, Komunitas FLC Youth, Loyalitas
Konsumen, Tomoro Coffee
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TOMORO COFEE COMMUNITY RELATIONS STRATEGY
TOWARDS GENERATION Z COMMUNITY LOYALTY (FLC

YOUTH COMMUNITY)
(Nadilla Aristya)

ABSTRACT (English)

Generation Z, born between the mid-1990s and 2010s, has shown significant
changes in consumer behavior and preferences such as experiences rather
than possessions which can be seen from their habits and lifestyle in visiting
coffee shops. They tend to enjoy hanging out in cafes to relax and socialize,
making cafes not only a place to drink coffee but also a community activity.
In the context of community relations, it is important for companies,
especially coffee shops, to build strong and sustainable relationships with
generation Z. Through relevant and measurable community relations
strategies, coffee shops can increase community support, consumer loyalty,
company welfare and reputation. the good one. The aim of this research is to
find out what Tomoro Coffee's community relations strategy is and how it
forms consumer loyalty in the generation Z community. The research
approach used is qualitative research with a post-positivism paradigm and
case study research methods. This research data was collected through in-
depth interviews with five informants. The research results found that there
were several factors such as culture, goal setting, gathering members,
redistribution of power, monetizing community-based businesses, and
measurements carried out as Tomoro Coffee's community relations strategy.
Apart from that, the research results also found the formation of consumer
loyalty in FLC Youth towards Tomoro Coffee PIM 3. Planning for community
relations activities is dominated by the organization's perspective and
treatment of its community..

Keywords: Community Relations, Customer Loyalty, FLC Youth Community,
Tomoro Coffee
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