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STRATEGI KONTEN MEDIA SOSIAL PADA BRAND

CLOTHING SCAPP.ID PASCA PENUTUPAN TIKTOK SHOP

(Jason Liando)

ABSTRAK

TikTok Shop sedang sangat hangat diperbincangkan karena dapat membantu
UMKM memasarkan produk dengan mudah. Salah satu brand clothing yang cukup
sukses dalam penjualannya di TikTok Shop adalah SCAPP.ID. Namun, belakangan
TikTok Shop diblokir oleh pemerintah sehingga SCAPP.ID media pemasaran
TikTok Shop yang dimana sangat membantu penjualan harus diberhentikan.
Penelitian ini bertujuan untuk mengetahui bagaimana strategi konten media sosial
yang digunakan, serta pengalihan media pemasaran SCAPP.ID pasca penutupan
TikTok Shop. Jenis penelitian ini adalah kualitatif deskriptif. Demi mendapatkan
hasil yang diinginkan dari penelitian ini, peneliti akan melakukan wawancara
secara mendalam kepada Founder SCAPP.ID, Co- Founder SCAPP.ID, dan
konsumen setia SCAPP.ID, yang kemudian data tersebut akan dilakukan
triangulasi serta dilakukan pencocokkan dengan teknik analisis data pattern
matching. Hasil dari penelitian ini menunjukkan bahwa SCAPP.ID melakukan
diversifikasi dan konsistensi konten media sosial. Konten yang dibuat pun
menggunakan kedua rute persuasi yaitu rute sentral dan periferal, menyesuaikan
platform media sosial yang digunakan.

Kata kunci: Strategi Konten Media Sosial, Media, brand
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Clothing Brand SCAPP.ID’s Social Media Content Strategy After

The Blocking of TikTok Shop

(Jason Liando)

ABSTRACT

TikTok Shop is very much discussed because it can help MSMEs market their
products easily. One clothing brand that is quite successful in selling on the
TikTok Shop is SCAPP.ID. However, recently TikTok Shop was blocked by
the government so that SCAPP.ID, the marketing media for TikTok Shop,
which really helped sales, had to be stopped. This research aims to find out
how social media content strategies are used, as well as the diversion of
SCAPP.1D marketing media after the closure of the TikTok Shop. This type of
research is descriptive qualitative. In order to obtain the desired results from
this research, researchers will conduct in-depth interviews with the Founder
of SCAPP.ID, Co-Founder of SCAPP.ID, and loyal consumers of SCAPP.ID,
after which the data will be triangulated and matched using pattern matching.

The results of this research show that SCAPP.ID has diversified and
consistent social media content. The content created also uses both

persuasion routes, namely the central and peripheral routes, depending on
the social media platform used.

Keywords: Social Media Content Strategy, Media, Brand
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