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PENGARUH EMPATHY, MORAL OBLIGATION, SELF EFFICACY, 

PERCEIVED SOCIAL SUPPORT, DAN EXPERIENCE  TERHADAP 

SOCIAL ENTREPRENEURIAL INTENTION PADA MAHASISWA DI 

KOTA TANGERANG SELATAN 

Salmaa Paristya Ayu 

ABSTRAK 

 

Jumlah penduduk di Indonesia terus mengalami peningkatan setiap tahunnya. 

Angka pertumbuhan penduduk Indonesia yang semakin besar menyebabkan 

terjadinya kesenjangan karena kurangnya lapangan pekerjaan bagi angkatan kerja 

sehingga menimbulkan peningkatan jumlah pengangguran. Pengangguran yang 

berada di Indonesia didominasi oleh kelompok usia produktif atau kelompok usia 

muda yaitu 15 - 29 tahun. Selain  itu, saat ini banyak sekali permasalahan terkait 

kesejahteraan sosial di kalangan masyarakat yang meningkat dimana masalah ini 

tidak dapat diselesaikan dengan hanya mengandalkan peran pemerintah sehingga 

membutuhkan dukungan dari masyarakat terutama kalangan mahasiswa sebagai 

generasi muda melalui peranan  social entrepreneurship. Penelitian ini dilakukan 

untuk mengetahui faktor - faktor yang dapat mempengaruhi social entrepreneurial 

intention di kalangan mahasiswa. Penelitian ini menggunakan metode kuantitatif 

dengan menyebarkan hasil survey kuesioner Google Form kepada 161 responden 

yang dilakukan secara online dan offline kepada mahasiswa yang sedang 

menempuh pendidikan S1 dengan masa pendidikan minimal semester 6 di Kota 

Tangerang Selatan dari berbagai fakultas yang sudah pernah mengikuti kegiatan 

sosial. Dalam melakukan pengolahan dan pengujian data, peneliti menggunakan 

software IBM SPSS versi 29 ketika menguji pretest dan Smart PLS versi 4 ketika 

menguji maintest. Hasil yang didapat dalam penelitian ini menunjukan bahwa 

terdapat pengaruh positif antara empathy dengan  social entrepreneurial intention, 

dan empathy, moral obligation, self efficacy, perceived social support memediasi 

hubungan antara experience dan social entrepreneurial intention. Sedangkan 

variabel moral obligation, self efficacy, perceived social support, dan experience 

tidak berpengaruh positif terhadap social entrepreneurial intention. 

 

Kata kunci: Experience, Empathy, Moral Obligation, Self Efficacy, Perceived 

Social Support, Social Entrepreneurship Intention 
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THE INFLUENCE OF  EMPATHY, MORAL OBLIGATION, SELF 

EFFICACY, PERCEIVED SOCIAL SUPPORT, AND EXPERIENCE ON 

SOCIAL ENTREPRENEURIAL INTENTION AMONG COLLEGE 

STUDENTS IN SOUTH TANGERANG CITY 

 Salmaa Paristya Ayu 

ABSTRACT 

 

The population in Indonesia continues to increase every year. Indonesia's 

increasing population growth rate causes inequality due to the lack of jobs for the 

workforce, giving rise to an increase in the number of unemployed. Unemployment 

in Indonesia is dominated by the productive age group or young age group, namely 

15 - 29 years. Apart from that, currently there are many problems related to social 

welfare among society which are increasing, where these problems cannot be 

solved by relying solely on the role of government, so they require support from the 

community, especially among students as the younger generation through the role 

of social entrepreneurship. This research was conducted to determine the factors 

that can influence social entrepreneurial intention among students. This research 

uses a quantitative method by distributing the results of a Google Form 

questionnaire survey to 161 respondents which was conducted online and offline to 

students who are currently studying for an undergraduate degree with a minimum 

of 6 semesters of study in South Tangerang City from various faculties who have 

participated in social activities. In processing and testing data, researchers used 

IBM SPSS version 29 software when testing the pretest and Smart PLS version 4 

when testing the maintest. The results obtained in this research show that there is 

a positive influence between empathy and social entrepreneurial intention, and 

empathy, moral obligation, self efficacy, perceived social support mediate the 

relationship between experience and social entrepreneurial intention. Meanwhile, 

the variables moral obligation, self efficacy, perceived social support, and 

experience do not have a positive effect on social entrepreneurial intention. 

 

Keywords: Experience, Empathy, Moral Obligation, Self Efficacy, Perceived Social 

Support, Social Entrepreneurship Intention 
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