
 

	   173	  

DAFTAR PUSTAKA 
 

 
Aaker, David. (2009). “Managing Brand Equity”. Simon an Schuster: The Free 
Press 
 
Adams, et al. (2007). “How Many Advertisements is a Person Exposed to in a 
Day”. Media Matters. 
 
Ataman, Berk dan Ulengin, Burc. (2003). “A Note on the Effect of Brand Image 
on Sales”. Journal of Product & Brand Management. Vol.12. No. 4. 237 – 250. 
 
Arslan, F. Muge dan Altuna, Oylum Korkut. (2010). “The Effect of Brand 
Extensions on Product Brand Image”. Journal of Product & Brand Management. 
19/3. 170 – 180. 
 
Blut, et al. (2007). “Switching Barriers in the Four-Stage Loyalty Model”. 
Advances in Consumer Research. Vol. 34. 
 
Clayton, Michael dan Heo, Jun. (2011). “Effects of Promotional-Based 
advertising on Brand Associations”. Journal of Product & Brand Management. 
20/4. 309 – 315. 
 
Chiang, Yung-Sung dan Niu, Han-Jen. (2013). “Advertising Expenditure and 
Price as Joint Indicators of Product Quality Perceptions: A Perspective From 
Game Theory”. International Management Review. Vol. 9. No. 1. 
 
Gamliel, Eyal dan Herstein, Ram. (2010). “Effects of Message Framing and 
Involvement on Price Deal Effectiveness”. European Journal of Marketing. Vol. 
46. No. 9. 1215 – 1232. 
 
Hakala, et al. (2012). “Consumer-Based Brand Equity and Top-of-Mind 
Awareness: A Cross-Country Analysis”. Journal of Product & Brand 
Management. Vol. 21. No. 6. 439 – 451. 
 
Ha, et al. (2011). “The Effects of Advertising Spending on Brand Loyalty in 
Services”. European Journal of Marketing. Vol. 45. No. 4. 673 – 691. 
 
Hameed, Farhina. (2013). “The Effect of Advertising Spending on Brand Loyalty 
Mediated by Store Image, Perceived Quality and Customer Satisfaction: A Case 
of Hypermarkets”. Asian Journal of Business Management. 5/1. 181 – 192. 
 
Hunt, Kenneth A. dan Keaveney, Susan M. (1994). “A Process Model of the 
Effects of Price Promotions on Brand Image”. Psychology & Marketing, John 
Wiley & Sons, Inc, Vol. 11. No. 6. 511-532. 
 

Analisis pengaruh ..., David Aaron, FB UMN, 2015



 

	   174	  

Jandaghi, et al. (2011). “Studying the Effect of Brand Loyalty on Customer 
Service in Kerman Asia Insurance Company”. Australian Journal of Business and 
Management Research. Vol. 1. No. 6. 152 – 158. October. 
 
Keller, Kevin Lane. (1993). “Conceptualizing, Measuring, and Managing 
Customer-Based Brand Equity”. Journal of Marketing. Vol. 57. No.1. 1 – 22. 
 
Kirmani, Amna. (1997). “Advertising Repetition as a Signal of Quality: If It’s 
Advertised So Much, Something Must Be Wrong”. Journal of Advertising. Vol. 
26. No. 3. Stanford University. 
 
Keller, Kevin Lane. (2008). “Strategic Brand management’. New jersey: Pearson 
Education, Inc. 
 
Kotler, Philip dan Armstrong, Gary. (2012). “Principles of Marketing”. Harlow: 
Pearson Education Limited. 
 
Moorthy, Sridhar dan Zhao, Hao. (2000). “Advertising Spending and Perceived 
Quality”. Marketing Letters. Vol. 11. No. 3. 221 – 233. 
 
Meenaghan, Tony. (1995). “The Role of Advertising in Brand Image 
Development”. Journal of Product & Brand Management. Vol. 4. No. 4. 23 – 24. 
 
Martinez, Eva dan Chernatony, Leslie de. (2004). “The Effect of Brand Extension 
Strategies Upon Brand Image”. Journal of Consumer Marketing. Vol. 21. No. 1. 
39 – 50. 
 
Moisescu, Ovidiu Ioan. (2005). “The Concept of Brand Equity – A Comparative 
Approach”. Munich Personal RePEc Archive. No. 32013. Posted 4. 
 
Maurya, Upendra Kumar dan Mishra, P. (2012). “What is a Brand? A Perspective 
on Brand Meaning”. European Journal of Business and Management. Vol. 4. No. 
3. 
 
Malhotra, Naresh K. dan Peterson, Mark. (2006). “Basic Marketing Research”. 
Pearson Prentice Hall. 
 
Nigel Hollis. (2008). “The Global Brand”. New York: Palgrave MacMillan. 
 
Nguyen, et al. (2011). “Brand Loyalty in emerging Markets”. Marketing 
Intelligence & Planning. Vol. 29. No. 3. 222 – 232. 
 
Pappu, et al. (2005). “Consumer-Based Brand Equity: Improving the 
Measurement – Empirical Evidence”. Journal of Product & Brand Management. 
Vol. 14. No. 3. 143 – 154. 
 
Rahmani, et al. (2012). “Review the Impact of Advertising and Sale Promotion on 
Brand Equity’. Journal of Business Studies Quarterly, Vol. 4. No. 1. 64-73. 

Analisis pengaruh ..., David Aaron, FB UMN, 2015



 

	   175	  

 
Schivinski, Bruno dan Dabrowski, Dariusz. (2013). “The Impact of Brand 
Communication on Brand Equity Dimensions and Brand Purchase Intention 
Through Facebook”. Working Paper Series A. No.4. June. GUT Faculty of 
Management and Economics. 
 
Swani, Kunal dan Yoo, Boonghee. (2010). “Interactions Between Price and Price 
Deal”. Journal of Product & Brand Management. Vol. 19. N0. 2. 143 – 152. 
 
Villarejo Ramos, Angel F dan Sanchez Franco, Manuel J. (2005). “The Impact Of 
Marketing Communication and Price Promotion On Brand Equity”. Journal of 
Brand Management. Vol. 12. No. 6. August. 431 – 444. University of Seville, 
Spain. 
 
Wood, Lisa. (2000). “Brands and Brand Equity: Definition and Management”. 
Management Decicion. 38/9. 662 – 669. Sheffield Hallam University, Sheffield, 
UK. 
 
Washburn, Judith H. dan Plank, Richard E. (2002). “Measuring Brand Equity: An 
Evaluation of a Consumer-Based Brand Equity scale”. Journal of Marketing 
Theory and Practice. Vol. 10. No. 1. 
 
Yoo, et al. (2000). “An Examination of Selected Marketing Mix Elements and 
Brand Equity”. Journal of the Academy of Marketing Science. Vol. 28. No. 2. 
195 – 211. Academy of Marketing Science. 
 
Zeithaml, Valerie A. (1988). “Consumer Perceptions of Price, Quality, and 
Value: A Means-End Model and Synthesis of Evidence”. Journal of Marketing. 
Vol. 52. 2 – 22. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Analisis pengaruh ..., David Aaron, FB UMN, 2015



 

	   176	  

SUMBER INTERNET 
 
 

Austin, Christina. (2012). “THE BILLIONAIRES’ CLUB: Only 36 Companies 
Have $1.000 Millio-Plus Ad Budgets”.  
http://www.businessinsider.com/the-35-companies-that-spent-1-billion-on-ads-in-
2011-2012-11 
 
 “A Brief History of McDonald’s”. 
http://www.mcspotlight.org/company/company_history.html 
 
Don Daszkowski. “The Ray Kroc Story – McDonald’s Fact and History”. 
http://franchises.about.com/od/mostpopularfranchises/a/ray-‐kroc-‐
story.htm 
 
Entrepreneur’s Franchise 500. (2012). “Top 10 franchise”. 
http://www.entrepreneur.com/franchise500/index.html 
 
McDonald’s. “McDonald’s History”. 
http://aboutmcdonalds.com/mcd/our_company/mcdonalds_history_timelin
e.html 
 
McDonald’s. “Logos”. 
http://aboutmcdonalds.com/mcd/newsroom/image_and_video_library/logos.html 
 
“McDonald’s Logo”. http://www.famouslogos.net/mcdonalds-logo 
 
Ryan Barnes. “Economic Indicators: Gross Domestic Product (GDP)”. 
http://www.investopedia.com/university/releases/gdp.asp 
 
Sakina Rakhma Diah Setiawan. (2013). “McDonald’s Indonesia Terus Lakukan 
Ekspansi Bisnis”. 
http://bisniskeuangan.kompas.com/read/2013/07/31/1303386/McDonald.s.Indone
sia.Terus.Lakukan.Ekspansi.Bisnis 
 
 
 
 
 
 
 
 
 
 
 
 
 

Analisis pengaruh ..., David Aaron, FB UMN, 2015




