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PENGARUH UKURAN PERUSAHAAN, GROWTH OPPORTUNITY,
LIKUIDITAS, DAN LEVERAGE TERHADAP EARNING

RESPONSE COEFFICIENT (ERC)

Amanda Recyfa

ABSTRAK

Penelitian ini bertujuan untuk memperoleh bukti empiris mengenai pengaruh
ukuran perusahaan, growth opportunity, likuiditas, dan leverage terhadap earning
response coefficient. Earning response coefficient adalah respon pasar terhadap
informasi laba yang diumumkan oleh perusahaan. Earning response coefficient
penting untuk diteliti agar perusahaan dapat mengambil keputusan terkait strategi
yang akan dilakukan dan untuk meningkatkan kinerja operasional serta bagi
investor dapat menentukan arah investasinya. Objek penelitian ini adalah
perusahaan yang terdaftar di sektor Consumer Non-Cyclicals pada periode tahun
2021-2022. Sedangkan sampel penelitian ini diambil dengan metode purposive
sampling dan menggunakan data sekunder berupa laporan keuangan yang
kemudian diuji menggunakan metode regresi linear berganda. Hasil penelitian ini
adalah (1) ukuran perusahaan berpengaruh negatif signifikan terhadap earning
response coefficient, (2) growth opportunity berpengaruh positif signifikan
terhadap earning response coefficient, (3) likuiditas tidak berpengaruh terhadap
earning response coefficient, dan (4) leverage tidak berpengaruh terhadap earning
response coefficient. Ukuran perusahaan, growth opportunity, likuiditas, dan
leverage berpengaruh signifikan terhadap earning response coefficient secara
simultan.

Kata kunci: earning response coefficient, growth opportunity, leverage, likuiditas,
ukuran perusahaan
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EFFECT OF FIRM SIZE, GROWTH OPPORTUNITY, LIQUIDITY,
AND LEVERAGE TOWARDS EARNING RESPONSE

COEFFICIENT(ERC)

Amanda Recyfa

ABSTRACT

This study aims to obtain empirical evidence regarding the effect of company size,
growth opportunity, liquidity, and leverage on the earning response coefficient.
Earning response coefficient is the market response to earnings information
announced by the company. Earning response coefficient is important to study so
that companies can make decisions regarding the strategies to be carried out and
to improve operational performance and for investors to determine the direction of
their investment. The object of this research is companies listed in the Consumer
Non-Cyclicals sector for the 2021-2022 period. Meanwhile, the sample of this study
was taken using purposive sampling method and using secondary data in the form
of financial statements which were then tested using multiple linear regression
method. The results of this study are (1) company size has a significant negative
effect on the earning response coefficient, (2) growth opportunity has a significant
positive effect on the earning response coefficient, (3) liquidity has no effect on the
earning response coefficient, and (4) leverage has no effect on the earning response
coefficient. Company size, growth opportunity, liquidity, and leverage have a
significant effect on the earning response coefficient simultaneously.

Keywords: earnings response coefficient, firm size, growth opportunity, leverage,
liquidity.
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