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PERANCANGAN MEDIA PROMOSI RAWON ANDAYANI  

 Shaheen Fatiha Hati 

ABSTRAK 

Perancangan media promosi memiliki peran penting dalam memperkenalkan 

dan meningkatkan penjualan produk kuliner. Rawon Andayani, sebuah 

tempat makan di Tangerang, menghadirkan hidangan khas Jawa Timur yang 

terkenal dengan cita rasa gurih dan pedas. Studi ini bertujuan untuk 

merancang media promosi yang efektif bagi Rawon Andayani guna bersaing 

dalam pasar kuliner di Tangerang dan sekitarnya.  Metode penelitian yang 

digunakan adalah kombinasi kualitatif dan kuantitatif melalui wawancara 

langsung dengan pemilik warung dan observasi terhadap kondisi kuliner di 

sekitar Tangerang. Media promosi yang direkomendasikan meliputi 

pemanfaatan media sosial, pembuatan flyer, poster, serta banner.  Media 

sosial seperti Instagram akan menjadi platform utama untuk berbagi 

informasi tentang menu, promo, dan testimoni pelanggan. Sementara itu, 

flyer, poster, dan banner dapat disebar di lokasi-lokasi strategis di Tangerang 

dan sekitarnya, seperti di jalan raya dan pusat perbelanjaan. Selain itu, 

kerjasama dengan aplikasi pengiriman makanan seperti GoFood dan 

GrabFood akan memperluas jangkauan konsumen yang ingin menikmati 

hidangan Rawon Andayani di rumah atau kantor.  

 

Kata kunci: Media Promosi, Rawon Andayani, Makanan Jawa Timur 
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RAWON ANDAYANI PROMOTIONAL MEDIA DESIGN 

 (Shaheen Fatiha Hati) 

ABSTRACT (English) 

The design of promotional media plays a crucial role in introducing and 

increasing the sales of culinary products. Rawon Andayani, a dining 

establishment in Tangerang, offers traditional East Javanese cuisine known 

for its savory and spicy flavors. This study aims to design effective 

promotional media for Rawon Andayani to compete in the culinary market in 

and around Tangerang.  The research methods used are a combination of 

qualitative and quantitative approaches, including direct interviews with the 

owner of the eatery and observations of the culinary conditions around 

Tangerang. The recommended promotional media include the use of social 

media, flyers, posters, and banners.  Social media platforms like Instagram 

will serve as the primary platform for sharing information about the menu, 

promotions, and customer testimonials. Meanwhile, flyers, posters, and 

banners can be distributed in strategic locations around Tangerang, such as 

on main streets and in shopping centers. Additionally, partnerships with food 

delivery applications like GoFood and GrabFood will extend the reach to 

consumers who want to enjoy Rawon Andayani's dishes at home or in the 

office.  

 

Keywords: Promotion Media, Rawon Andayani, East Javanese food 
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