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Pengaruh Experience, Empathy, Moral Obligation, Self-Efficacy, dan Perceived
Social Support Terhadap Social Entrepreneurship Intentions Pada Generasi Z di

Jakarta
Vincentius Steven Gochi Zagoto
ABSTRAK

Pada saat ini perekonomian Indonesia adalah salah satu negara dengan pendudukan terbanyak
didunia sebanyak 275,77 jiwa yang dimana kependudukan di Indonesia akan terus bertambah.
Akan tetapi bertambahnya pendudukan jika tidak diimbangi dengan kesejahteraan para
rakyatnya maka akan menyebabkan masalah sosial yaitu pengangguran yang dimana angkatan
kerja lebih sedikit jika dibandingkan dengan masyarakat yang belum mendapatkan status
pekerjaan. Jika hal ini terus berlanjut, maka akan menyebabkan dampak dari pengangguran itu
sendiri yaitu kesenjangan sosial atau ketimpangan sosial. Menurut World Inequality Report,
masalah kesenjangan ekonomi di Indonesia tidak mengalami peruabahan secara signifikan
dimana sebanyak populasi negara Indonesia sebanyak 50% hanya memiliki kurang dari 5%
kekayaan rumah tangga nasional, hal yang berbeda dengan 10% populasi penduduk Indonesia
yang memiliki kekayaan rumah tangga yang mencapai 60%. Salah satu provinsi di Indonesia
yang memiliki ketimpangan ekonomi terbesar adalah Jakarta yang mencapai rasio gini 0,412
poin. Tentunya ini akan akan berdampak dari ketimpangan sosial itu sendiri seperti salah
satunya meningkatnya angka kriminalitas. Oleh karena itu, dari masalah-masalah
pengangguran yang akhirnya menjadi masalah sosial, penelitian ini bertujuan untuk
mengetahui niat atau dorongan bagi generasi z mengenai Social Entrepreneurship Intention
dalam upaya mengurangi angka pengangguran dan mengatasi masalah-masalah sosial yang
terjadi di masyarakat dengan salah satunya yaitu memberikan pekerjaan yang dapat berdampak
kepada masyarakat. Dalam melakukan penelitian ini, penulis membuat kuesioner dan
mengirim Kkuesioner tersebut hingga terkumpul sebanyak 129 responden, yang dimana
kemudian data tersebut diolah dalam aplikasi software IBM SPSS Statictics 2023 dan juga
aplikasi software SmartPLS Version 4. Pada penelitian yang dilakukan oleh penulis juga
menunjukkan bahwa adanya pengaruh positif antara Experience terhadap Moral Obligation,
Experience terhadap Perceived Social Support, Experience terhadap Social Entrepreneurship
Intentions, Moral Obligation berpengaruh Social Entrepreneurship Intentions, dan Perceived
Social Support terhadap Social Entrepreneurship Intentions. Kemudian juga selain hasil positif,
terdapat juga hasil negatif dari penelitian yang dilakukan oleh penulis sebanyak 4 hipotesis,
yaitu Empathy terhadap Social Entrepreneurship Intention, Experience terhadap Empathy,
Experience terhadap Self-Efficacy, dan Self-Efficacy terhadap Social Entrepreneurhsip
Intention.

Kata Kunci: Experience, Empathy, Moral Obligations, Self-Efficacy, Perceived Social

Support, Social Entrepreneurship Intention
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The Influence of Experience, Empathy, Moral Obligation, Self-Efficacy, andPerceived

Social Support on Social Entrepreneurship in Generation Z in Jakarta
Vincentius Steven Gochi Zagoto
ABSTRACT

At this time the Indonesian economy is one of the countries with the largest population in the
world of 275.77 people where the population in Indonesia will continue to grow. However, the
increase in population if not balanced with the welfare of the people will cause social problems,
namely unemployment, where the workforce is less when compared to people who have not yet
obtained employment status. If this continues, it will cause the impact of unemployment itself,
namely social inequality. According to the World Inequality Report, the problem of economic
inequality in Indonesia has not changed significantly where as much as 50% of the Indonesian
population only has less than 5% of national household wealth, which is different from 10% of
the Indonesian population who have household wealth that reaches 60%. One of the provinces
in Indonesia with the largest economic inequality is Jakarta, which has a gini ratio of 0.412
points. Of course, this will have an impact on social inequality itself, such as an increase in
crime rates. Therefore, from unemployment problems that eventually become social problems,
this study aims to determine the intention or encouragement for generation z regarding Social
Entrepreneurship Intention to reduce unemployment and overcome social problems that occur
in society by one of which is providing jobs that can have an impact on society. In conducting
this research, the author created a questionnaire and sent the questionnaire until 129
respondents were collected, which then the data was processed in the IBM SPSS Statistics 2023
software application and the SMART PLS software application. The research conducted by the
author also shows that there is a positive influence between Experience on Moral Obligation,
Experience on Perceived Social Support, Experience on Social Entrepreneurship Intentions,
Moral Obligation affects Social Entrepreneurship Intentions, and Perceived Social Support on
Social Entrepreneurship Intentions. Then also in addition to positive results, there are also
negative results from research conducted by the author as many as 4 hypotheses, namely
Empathy to Social Entrepreneurship Intention, Experience to Empathy, Experience to Self-

Efficacy, and Self-Efficacy to Social Entrepreneurhsip Intention.

Keywords: Experience, Empathy, Moral Obligations, Self-Efficacy, Perceived Social
Support, Social Entrepreneurship Intention
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