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ANALISIS PENGARUH ENVIRONMENTAL VALUE DAN
SOCIAL RESPONSIBILITY TERHADAP GREEN
CONSUMPTION INTENTION GENERASI Z DAN
IMPLIKASINYA PADA GREEN CONSUMPTION

BEHAVIOR APPAREL SUKKHA CITTA

(Mitha Novi Aryanti)

ABSTRAK

Sampah pada pakaian terus menumpuk perusahaan pakaian memiliki
beberapa tantangan untuk menjaga lingkungan. Salah satu produk pakaian
yang ramah lingkungan adalah Sukkha Citta. Sustainable fashion yang
diproduksi oleh Sukkha Citta memiliki bahan alami dari tumbuhan.
Banyaknya produk pakaian yang diproduksi di Indonesia, dengan itu Sukkha
Citta harus bersaing dengan untuk memaksimalkan konsumen dapat
berpindah konsumsi pakaian yang ramah lingkungan. Produk sustainable
fashion yang dihasilkan oleh Sukkha Citta sangat memperhatikan dan
menjawab permasalahan lingkungan. Namun untuk hal tersebut masih ada
beberapa di antara konsumen mengkonsumsi pakaian tidak ramah
lingkungan. Metode yang digunakan dalam penelitian ini adalah deskriptif
kuantitatif serta non-probability sampling dengan judgmental sampling.
Memiliki 159 responden Gen Z yang diolah menggunakan SmartPLS versi 4.
Fenomena dari penelitian ini dilihat dari environmental value dan social
responsibility dengan tujuan akhir penelitian melihat green consumption
intention dan green consumption behavior of apparel.

Kata kunci: Sustainable fasion, Sukkha Citta, Green Consumption, Theory
of Planned Behavior, Theory of reasoned Action, Gen Z
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ANALYSIS OF THE INFLUENCE OF ENVIRONMENTAL
VALUE AND SOCIAL RESPONSIBILITY ON THE GREEN
CONSUMPTION INTENTION OF GENERATION Z AND
ITS IMPLICATIONS ON GREEN CONSUMPTION

BEHAVIOR APPAREL SUKKHA CITTA

(Mitha Novi Aryanti)

ABSTRACT (English)

Clothing waste continues to pile up. Clothing companies have several
challenges to protect the environment. One of the environmentally friendly
clothing products is Sukkha Citta. Sustainable fashion produced by Sukkha
Citta has natural ingredients from plants. With the large number of clothing
products produced in Indonesia, Sukkha Citta must compete with consumers
to maximize their ability to eliminate consumption of environmentally friendly
clothing. The sustainable fashion products produced by Sukkha Citta really
pay attention to and answer environmental problems. However, there are still
many consumers who consume clothes that are not environmentally friendly.
The method used in this research is descriptive quantitative and non-
probability sampling with judgmental sampling. There were 159 Gen Z
respondents who were processed using SmartPLS version 4. The phenomenon
of this research is seen from environmental values and social responsibility
with the final aim of the research looking at environmentally friendly
consumption intentions and environmentally friendly clothing consumption
behavior.

Keywords: Sustainable fashion, Sukkha Citta, Green Consumption, Theory
of Planned Behavior, Theory of reasoned Action, Gen Z
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