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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI 

REPURCHASE INTENTION PADA XING FU TANG 

 

 Verencia Robert 

ABSTRAK 
 

 
Minuman boba favorit di Indonesia, salah satunya yaitu Xing Fu Tang. Akan tetapi, Xing Fu Tang 

tertinggal oleh beberapa kompetitornya. Penelitian ini bertujuan untuk mengetahui faktor-faktor 

yang menyebabkan orang-orang tidak ingin membeli kembali minuman boba Xing Fu Tang. 

Terdapat empat hipotesis dalam penelitian ini dan data yang diperoleh dari kuesioner yang 

disebarkan kepada 109 responden. Metode yang digunakan pada penelitian ini adalah regresi linear 

berganda dengan menggunakan Perangkat Lunak IBM SPSS Statistic 29. Hasil penelitian ini adalah 

Perceived Price, Perceived Packaging, dan Perceived Taste berpengaruh positif terhadap 

Repurchase Intention. Namun, Perceived Quality terhadap Repurchase Intention tidak berpengaruh.  

 

Kata kunci: Perceived Price, Perceived Quality, Perceived Packaging, Perceived Taste, 

Repurchase Intention. 
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ANALYSIS OF FACTORS AFFECTING REPURCHASE 

INTENTION AT XING FU TANG 

 
Verencia Robert 

 

ABSTRACT (English) 
 

 
One of the favorite boba drinks in Indonesia is Xing Fu Tang. However, Xing Fu Tang is being left 

behind by some of its competitors. This study aims to determine the factors that cause people to not 

want to repurchase Xing Fu Tang boba drinks. There are four hypotheses in this study and the data 

obtained from questionnaires distributed to 109 respondents. The method used in this study is 

multiple linear regression using IBM SPSS Statistic 29 Software. The results of this study are 

Perceived Price, Perceived Packaging, and Perceived Taste have a positive effect on Repurchase 

Intention. However, Perceived Quality on Repurchase Intention has no effect.  

 

Keywords: Perceived Price, Perceived Quality, Perceived Packaging, Perceived Taste, Repurchase 

Intention. 
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