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Perbedaan Kredibilitas Influencer terhadap Citra Merek Raffles 

College 

Oleh : Hildegard Natasha Callista Roho 

 
 

ABSTRAK 

 

Influencer menjadi salah satu strategi penting untuk mempromosikan suatu produk, 

jasa ataupun promosi lainnya. Raffles College menggunakan 3 influencer Jerome 

Polin, Captain Vincent dan Nikita Kusuma untuk mengkampanyekan produk dari 

Raffles College. Berdasarkan hasil interview dalam memilih influencer, mereka 

memiliki kriteria yang berbeda dengan yang lainnya. Tujuan penelitian untuk 

mengetahui perbedaan kredibilitas ketiga influencer terhadap citra merek Raffles 

College. Jenis penelitian yang digunakan adalah kuantitatif. Penelitian ini 

menggunakan pendekatan kuantitatif yang bersifat eksplanatif dan menggunakan 

metode pre-eksperimental design. Partisipan yang diambil sejumlah 100 orang 

sesuai dengan kriteria yaitu bermain media sosial lebih dari 2 jam. Partisipan akan 

diberikan video konten Raffles College dan menjawab kuesioner. Dilakukan 

pengujian Uji T untuk mengetahui ada tidaknya perbedaan kredibilitas influencer 

terhadap citra merek. Hasil penelitian menjelaskan bahwa secara deskriptif 

didapatkan masing-masing influencer memiliki keunggulan yang seimbang dan 

menurut partisipan, Jerome Polin memiliki kredibilitas tertinggi dibanding 

influencer yang lain. Berdasarkan analisa inferensial yaitu Uji T, hipotesis H0 

ditolak yang berarti ada perbedaan kredibilitas ketiga terhadap citra merek Raffles 

College. 

 

Kata kunci: Kredibilitas, Influencer, Citra Merek,Pre-eksperimental design 
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Difference Credibility Influencers to Image Brand Raffles College 
 

By : Hildegard Natasha Callista Roho 

 
 

ABSTRACT 

 

Influencers are an important strategy for promoting something products, services 

or other promotions. Raffles College uses 3 influencers Jerome Polin, Captain 

Vincent And Nikita Kusuma For campaign product of Raffles College. Raffles 

College based on interview results in selecting influencers , they have different 

criteria with Which other. Objective study For know difference the credibility of the 

three influencers on the Raffles College brand image. Types of research Which used 

is quantitative. Study This use approach quantitative which is explanatory and uses 

pre-experimental methods design . Participants were taken as many as 100 people 

according to the criteria, namely playing social media for more than 2 hours. 

Participants will be provided with video content Raffles College And answer 

questionnaire. Done testing Test Q For find out whether there is a difference in 

influencer credibility on brand image. The research results show that descriptively, 

each is obtained influencers have a balanced advantage and according to 

participants, Jerome Polin has the highest credibility compared to other influencers 

. Based on inferential analysis, namely the T test , the hypothesis H0 is rejected, 

which means there is a difference credibility third influencers against image brand 

Raffles College. 
 

Keyword : Credibility, Influencers , Brand Image, Pre-experimental design 
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