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ANALISIS PENGARUH BIG FIVE PERSONALITY 

TRAITS (OCEAN) TERHADAP BEHAVIOR 

INTENTION TO LISTEN RADIO SERVICES 

(Yeremia Heskie Saputra) 

ABSTRAK 

  

Radio konvensional masih menjadi pilihan utama bagi sebagian besar pendengar radio 

di Indonesia. Namun, penggunaan radio konvensional mengalami penurunan dalam 

beberapa tahun terakhir. Salah satu faktor yang membuat menurunnya pendengar 

radio adalah program yang tidak sesuai dengan segmen pendengar. Hal ini dapat 

terjadi karena kurangnya pemahaman industri radio mengenai karakteristik 

pendengar dan preferensi mereka terutama dalam aspek psikologis. Pendekatan 

yang umum digunakan dalam dunia pekerjaan yaitu dengan Big Five Personality 

Traits. Penelitian ini menyelidiki pengaruh Big Five Personality Traits terhadap 

Behavior Intention to Listen Radio. Pendekatan kuantitatif digunakan dengan 

melibatkan 300 responden yang merupakan pendengar radio. Structural Equation 

Modelling (SEM), yang dibantu oleh SmartPLS, digunakan untuk menganalisis data 

dalam penelitian ini. Hasil penelitian menunjukkan bahwa Big Five Personality Traits 

memiliki pengaruh positif terhadap behavioral intention to listen to radio services. Dari 

lima personality traits (Openness, Conscientiousness, Extraversion, Agreeableness, 

Neuroticsm) yang diteliti, Conscientiousness, Extraversion, dan Agreeableness terbukti 

berpengaruh positif terhadap Attitude toward Behavior. Pengaruh tiga variabel tersebut 

juga menjadi lebih signifikan ketika dilakukan Multi Group Analysis dengan variabel 

moderasi seperti Kondisi Mendengarkan, Pekerjaan,Waktu Mendengar, Usia dan 

Konten yang Disukai. Penelitian ini melengkapi kekosongan literatur dengan 

menjelajahi aspek yang sebelumnya belum tercakup, yakni dampak dari 

personality traits terhadap behavioral intention to listen. Dengan fokus pada paham 

mendalam terhadap kepribadian pendengar, radio dapat menjadi lebih adaptif dan 

responsif terhadap preferensi serta ekspektasi audiens, yang pada akhirnya 

berpotensi meningkatkan tingkat partisipasi dan loyalitas pendengar mereka. 

 

Kata Kunci : Big Five Personality Traits, Behavior intention to listen, Radio Services, 

Openness, Conscientiousness, Extraversion, Agreeableness, Neuroticsm 
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ANALYSIS OF THE INFLUENCE OF BIG FIVE 

PERSONALITY TRAITS (OCEAN) ON BEHAVIOR 

INTENTION TO LISTEN RADIO SERVICES 

(Yeremia Heskie Saputra) 

ABSTRACT 

  

Conventional radio remains the primary choice for a significant number of radio 

listeners in Indonesia. However, the use of conventional radio has experienced a decline 

in recent years. One of the factors contributing to the decrease in radio listenership is 

programming that does not align with the audience segments. This can occur due to a 

lack of understanding within the radio industry regarding the characteristics of listeners 

and their preferences, especially in psychological aspects. A commonly used approach 

in the professional world is the Big Five Personality Traits. This research investigates 

the influence of Big Five Personality Traits on the Behavioral Intention to Listen to 

Radio. A quantitative approach involving 300 radio listeners as respondents was 

employed. Structural Equation Modeling (SEM), assisted by SmartPLS, was utilized to 

analyze the data in this research. The findings indicate that Big Five Personality Traits 

have a positive influence on the behavioral intention to listen to radio services. Among 

the five personality traits studied (Openness, Conscientiousness, Extraversion, 

Agreeableness, Neuroticism), Conscientiousness, Extraversion, and Agreeableness 

were proven to have a positive impact on the behavioral intention to listen. The 

influence of these three variables became more significant when conducting a Multi-

Group Analysis with moderation variables such as Listening Conditions, Occupation, 

Listening Time, Age, and Preferred Content. This research fills a literature gap by 

exploring previously uncovered aspects, namely the impact of personality traits on the 

behavioral intention to listen. With a deep understanding of listener personalities, radio 

can become more adaptive and responsive to audience preferences and expectations, 

ultimately potentially increasing listener participation and loyalty. 

 

Keywords : Big Five Personality traits, Behavior intention to listen, Radio Services, 

Openness, Conscientiousness, Extraversion, Agreeableness, Neuroticsm 
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