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Live Streaming Commerce as Communication Media at Social Bread

Live streaming commerce is the most up-to-date promotional fool connecting sellers and buyers. Social Bread
utilizes this phenomenon as an institution that provides services for businesses to optimize product sales
through the live-stream commerce method. Social Bread is a medium that bridges the buying and selling
process. Much research on similar topics has been conducted, especially from China and the United States.
However, little has been done in Indonesia, even though Indonesian businesses and society widely use this
feature. This research aims to determine how live-streaming ¢ e is ir ited and how the
institution impl ting live-str ing ¢ eb a communicati for conveying
messages to the audience. This research uses a qualitative case study methodology through interview
technigues with the CEOQ, VP Operations, and Streamer from Social Bread. As a result, live streaming
commerce embodies the Communicator — Medium — Communicator communication process, namely the
business represented by the Streamer as the Communicator, an online shopping platform with live streaming
features mediated by Social Bread as the medium, and the audience as the Communicant. The process of
preparing live-stream commerce on Social Bread starts from implementing the client's brief by the Streamer
to get the predicted results: increasing sales from live streaming. The consumers' cognitive responses
previously in the audience are recorded, and a report is made to be presented to the client as evaluation
material.

live stream commerce; mediatization; e-commerce; social bread; digital marketing
en

Universitas Multimedia N tara, Magister limu Kc ikasi; Social Bread Indonesia

Al-Adwan, A. S., & Yaseen, H. (2023). Solving the product uncertainty hurdie in social commerce: The

mediating role of seller uncertainty. International Journal of Information Management Data Insights, 3(1).

hitps://doi.org/10.1016/.jjimei.2023.100169

Chen, H. Z. S. S.B. G. W. X_ Y. (2022). How do interpersonal interaction factors affect buyers’ purchase

intention in live stream shopping? The mediating effects of swift guanxi. Internet Research, 32(1).

East Ventures. (2023, March 29). Social Bread, an Indonesia-based digital marketing marketplace, has

officially launched following its US$S 400,000 of seed funding led by East Ventures. htips://east.vc/press-
/social-bread-officially-launched-following-its-us-400000-of-seed-funding-led-by-east-ventures/

Elsa Catriana, & Akhdi Martin Pratama. (2022, November 22). Cerita Mantan YouTuber Dirikan Social Bread,

Platform yang Menghubungkan UMKM dengan Content Creator Artikel ini telah tayang di Kompas.com

dengan judul "Cerita Mantan YouTuber Dirikan Social Bread, Platform yang Menghubungkan UMKM dengan

Content Creator. Hitps://Money.Kompas.Com/Read/2022/11/22/154000426/Cerita-Mantan-Youtuber-Dirikan-

Social-Bread-Platiorm-Yang-Menghubungkan-Umkm?Page=all.

Gulfraz, M. B., Sufyan, M., Mustak, M., Salminen, J., & Srivastava, D. K. (2022). Understanding the impact of

online customers’ shopping experience on online impulsive buying: A study on two leading E-commerce

platiorms. Journal of Retailing and Consumer Services, 68. hitps://doi.org/10.1016/j. jretconser.2022.103000

Hepp, A. (2020). DEEP MEDIATIZATION.

Hepp, A., Breiter, A, & Hasebrink, U. (2018). TRANSFORMING COMMUNICATIONS-STUDIES IN CROSS-

MEDIA RESEARCH COMMUNICATIVE FIGURATIONS Transforming Communications in Times of Deep

Mediatization. http://www.springer.com/series/15351

Joo, E., & Yang, J. (2023). How perceived interactivity affects consumers’ shopping intentions in live stream

commerce: roles of immersion, user gratification and product involvement. Journal of Research in Interactive

Marketing. hitps://doi.org/10.1108/JRIM-02-2022-0037

Kanani, R., & Glavee-Geo, R. (2021). Breaking the uncertainty barrier in social commerce: The relevance of

seller and customer-based signals. Electronic Commerce Research and Applications, 48.

hitps://doi.ora/10.1016/i.eleran.2021.101059

@ grammarly

turnitin k)

Supervised by:

APJIKI

SEAE A A8 AL st

4 LEETTE

JOURNAL TEMPLATE

Untuk penulis yang ingin
mengirimkan artikel, harap
gunakan template standar
kami yang bisa di-download
dari link di bawah ini:

ﬁ

Untuk pengelola jurnal harap
gunakan template standar
berikut.

ﬁ
USER

You are logged in as...
fakhriy_d

My Journals

My Profile

Log Out

Print ISSN

Electronic ISSN



