DAFTAR PUSTAKA

Abidin, C. (2016). Visibility labour: Engaging with Influencers’ fashion brands and
#OOTD advertorial campaigns on Instagram. Media International Australia,
161(1), 86—100. https://doi.org/10.1177/1329878X16665177

Aron Levin. (2020). Influencer Marketing for Brands: What YouTube and
Instagram Can Teach You About the Future of Digital Advertising. Berkeley,
CA : Apress.

Bala, M., & Deepak Verma, M. (2018). A Critical Review of Digital Marketing
Paper Type:-Review and Viewpoint. International Journal of Management, §.
http://www.ijmra.us,http://www.ijmra.us,http:// www.ijjmra.us,http://www.ijm
ra.us,

Bansal, R. (2016). CUSTOMER ENGAGEMENT-A LITERATURE REVIEW.
https://www.researchgate.net/publication/318224473

Bettina Cornwell, T., & Katz, H. (2021). Influencer; The Science Behind Swaying
Others.

Boerman, S. C., & Miiller, C. M. (2022). Understanding which cues people use to
identify influencer marketing on Instagram: an eye tracking study and
experiment.  International Journal of Advertising, 41(1), 6-29.
https://doi.org/10.1080/02650487.2021.1986256

Bulele, Y. N., & Wibowo, T. (2020). ANALISIS FENOMENA SOSIAL MEDIA DAN
KAUM  MILENIAL: STUDI  KASUS TIKTOK  (Vol 1).
http://journal.uib.ac.id/index.php/cbssit

Chopra, A., Avhad, V., & Jaju, and S. (2021). Influencer Marketing: An Exploratory
Study to Identify Antecedents of Consumer Behavior of Millennial. Business
Perspectives and Research, 9(1), 77-91.
https://doi.org/10.1177/2278533720923486

Chriswardana Bayu Dewa, & Lina Ayu Safitri. (2021). Pemanfaatan Media Sosial
Tiktok Sebagai Media Promosi Industri Kuliner Di Yogyakarta Pada Masa
Pandemi Covid-19 (Studi Kasus Akun Tiktok Javafoodie). Jurnal Pariwisata
Dan Budaya.

Compas.co.id. (2021). FMCG E-commerce Report 2022: 43,5% Market Didominasi
Beauty & Care. https://compas.co.id/article/fmcg-e-commerce-report-2022/

Dailysocial.id. (2023). Apa Itu Tiktok dan Apa Saja Fitur-fiturnya? Dailysocial.ld.
https://dailysocial.id/post/apa-itu-tik-tok

Dao, G. (2022). Tiktok Influencer Marketing as a Marketing Tool for Cosmetic
Industry to Attract Genera-tion Z Title of Publication Tiktok Influencer
Marketing as a Marketing Tool for Cosmetics Industry.

Databooks.katadata.co.id. (2023). Pengguna Internet di Indonesia Tembus 213 Juta
Orang hingga Awal 2023.
https://databoks.katadata.co.id/datapublish/2023/09/20/pengguna-internet-di-
indonesia-tembus-213-juta-orang-hingga-awal-2023

103

Strategi Influencer Marketing, Gladys Yovanca, Universitas Multimedia Nusantara



Dataindonesia.id. (2023). Pengguna Media Sosial di Indonesia Sentuh 212 Juta
pada  2023.  https://dataindonesia.id/digital/detail/pengguna-internet-di-
indonesia-sentuh-212-juta-pada-2023

De Veirman, M. (2017). MARKETING THROUGH INSTAGRAM INFLUENCERS:
IMPACT OF NUMBER OF FOLLOWERS AND PRODUCT DIVERGENCE
ON BRAND ATTITUDE.

Deddy Mulyana. (2011). Ilmu Komunikasi Suatu Pengantar Cetakan Ke-15. PT
Remaja Rosdakarya.

Dewi, E. K., Ayu, C., & Kholifah, N. (2022). FENOMENA ENDORSEMENT
SEBAGAI TREN MEDIA PEMASARAN DIGITAL DI INDONESIA
Endorsement Phenomena As A Digital Marketing Media Trends In Indonesia.
Nusantara Hasana Journal, 1(10).

Fatimah Kartini Bohang. (2018). Berapa Jumlah Pengguna Internet Indonesia?
[Online]. https://tekno.kompas.com/read/2018/02/22/16453177/berapa-
jumlah-pengguna-internet-indonesia

Fenghua Wang, Mohan Wang, Yan Wan, Jia Jin, & Yu Pan. (2021). The power of
social learning: How do observational and word-of-mouth learning influence
online consumer decision processes? Information Processing and
Management. Elsevier, 58(5). https://doi.org/10.1016/j.ipm.2021.102632

Freddy Rangkuti. (2014). Analisis SWOT : Teknik Membedah Kasus Bisnis Cara
Perhitungan Bobot Rating Dan OCAI. PT Gramedia Pustaka Utama.

Fuaddah, Z., Dwi, 1., Nurhaeni, A., & Rahmanto, A. (2022). Digital Marketing
Strategy for Campaigning (@kedasbeutypusat Social Media Accounts on
TikTok Application.

Gitnux.org. (2024). The Most Surprising Waxing Industry Statistics and Trends in
2024. https://gitnux.org/waxing-industry-statistics/

Gordon Glenister. (2021). Influencer Marketing Strategy. How to Create Successful
Influencer Marketing.

Hariyanti, N. T. (2018). PENGARUH INFLUENCER MARKETING SEBAGAI
STRATEGI PEMASARAN DIGITAL ERA MODEREN (SEBUAH STUDI
LITERATUR). https://www.researchgate.net/publication/339787291

Immanue, D. M., & S., A. B. H. (2021). THE IMPACT OF USING INFLUENCER
ON CONSUMER PURCHASE INTENTION WITH ATTITUDE TOWARDS
INFLUENCER AND BRAND ATTITUDE AS MEDIATOR. JURNAL

APLIKASI MANAJEMEN, 19(4), 766-781.
https://doi.org/10.21776/ub.jam.2021.019.04.06
Indonesia.go.id. (2023). Fenomena Cantik Indonesia.

https://indonesia.go.id/kategori/editorial/7804/fenomena-cantik-industri-
kosmetik?lang=1

Jade, Z. (2018). How To Reach Millennials Through Influencer Marketing.

Jarrar, Y., Awobamise, A. O., & Aderibigbe, A. A. (2020). Effectiveness of
influencer marketing vs social media sponsored advertising. Utopia y Praxis
Latinoamericana, 25(Extral2), 40-54.
https://doi.org/10.5281/zenodo.4280084

104

Strategi Influencer Marketing, Gladys Yovanca, Universitas Multimedia Nusantara



John W. Creswell. (2014). Research design pendekatan kualitatif, kuantitatif dan
campuran. Pustaka Belajar.

John W. Creswell. (2016). Research design pendekatan kualitatif, kuantitatif dan
campuran. Pustaka Belajar.

John W. Creswell. (2018). Research Design. Qualitative, Quantitative, and Mixed
Methods Approaches. SAGE Publications, Inc.

Josef Vodak, L. C. M. P. & M. N. (2019). Influencer Marketing as a Modern
Phenomenon in Reputation Management. Managing Global Transitions,
17(3). https://doi.org/10.26493/1854-6935.17.211-220

Khoiriyah, M., Istigomah, A., & Doktor, P. (2021). PERAN INFLUENCER
MEDIA SOSIAL SEBAGAI AKTOR DIPLOMASI BUDAYA KOREA
SELATAN. In 22 | Global Mind (Vol. 3, Issue 2).

Krywalski Santiago, J., & Moreira Castelo, I. (2020). Digital influencers: An
exploratory study of influencer marketing campaign process on instagram.
Online Journal of Applied Knowledge Management, 8(2), 31-52.
https://doi.org/10.36965/0jakm.2020.8(2)31-52

Larasati, J. A., & Susilo, D. (2022). PENGARUH DAYA TARIK PESAN
PROMOSI PENJUALAN, ENDORSEMENT BEAUTY INFLUENCER
TERHADAP MINAT BELI FOLLOWERS INSTAGRAM ROSE ALL DAY
EFFECT OF ATTRACTIVENESS OF SALES PROMOTION MESSAGES,
ENDORSEMENT BEAUTY INFLUENCERS ON INTEREST IN BUYING
ROSE ALL DAY INSTAGRAM FOLLOWERS ABS TR ACT. In Jurnal
Spektrum  Komunikasi  (JSK)  (Issue  10).  http://spektrum.stikosa-
aws.ac.id/index.php/spektrum|E:spektrum@stikosa-aws.ac.id

Maryna Chaikovska, & Oleksandr Shkeda. (2021). Reengineering Brand
Communication With The Consumer By Integrating Pop-Cultural Influencer
Marketing Tools Into Traditional Marketing Components . Research Gate,
5(3), 63-71.
https://www.researchgate.net/publication/356397932 Reengineering Brand
Communication_with the Consumer by Integrating Pop Cultural Influenc
er Marketing Tools Into Traditional Marketing Components

Maryna P. Chaikovska. (2021). The Role Of The Pop-Cultural Phenomenon In The
Management Of The Reflexive Tools Of Modern Influencer Marketing
Strategies In The Context Of Digitalization . Research Gate.

Matthew. (2023). Strategi Pemasaran Video Doxadigital di Tiktok Dalam
Membangun Kesadaran Merek. Universitas Multimedia Nusantara.

Mirael.co.id. (2024). Company Profile Mirael. https://mirael.co.id

More, J. S., & Lingam, C. (2019). A SI model for social media influencer
maximization. Applied Computing and Informatics, 15(2), 102-108.
https://doi.org/10.1016/j.aci.2017.11.001

Muhammad Rizky Alfiandri. (2023). Strategi Social Media Marketing Side.id
dalam Meningkatkan Brand Awareness. Universitas Multimedia Nusantara.

Neuman, W. L. (William L. (2014). Social research methods : qualitative and
quantitative approaches.

105

Strategi Influencer Marketing, Gladys Yovanca, Universitas Multimedia Nusantara



Nielsen.com. (2022). Semakin dekat: Influencer membantu merek membangun
hubungan yang lebih personal dengan konsumen.
https://www.nielsen.com/id/insights/2022/getting-closer-influencers-help-
brands-build-more-personal-consumer-connections/

Norman K. Denzin. (2018). The SAGE Handbook of Qualitative Research.

Osei-Frimpong, K., Donkor, G., & Owusu-Frimpong, N. (2019). The Impact of
Celebrity Endorsement on Consumer Purchase Intention: An Emerging Market
Perspective. Journal of Marketing Theory and Practice, 27(1), 103—121.
https://doi.org/10.1080/10696679.2018.1534070

Paramitha, Metta. (2023). Strategi Social Media Marketing dalam Membangun
Brand Awareness di Instagram @Wainodshop. Universitas Multimedia
Nusantara.
https://core.ac.uk/works/1445252467source=1&algorithmld=15&similarToD
0c=148846436&similarToDocKey=CORE&recSetID=f11004a3-c790-4eb5-
8558-
9a00ala41fbf&position=1&recommendation_type=same repo&otherRecs=1
44525246,69163944,58737494,126288860,91387837.

Pawestriningrum, W., & Roostika, R. (2022). The Effect of Beauty Influencer Trust
on Brand Credibility, Advertising Credibility, Corporate Credibility and
Purchase Intention of Local Skincare Products (Vol. 01, Issue 01).
https://journal.uii.ac.id/selma/index

Philip Kotler, Kevin Keller, & Gary Armstrong. (2016). Dasar-dasar Pemasaran
(9th ed.). Erlangga.

Philip Kotler, Kevin Keller, Mairead Brady, Malcolm Goodman, & Torben Hansen.
(2019). Marketing Management. Pearson Education.

Purnomo, T. (2018). PENGARUH KESADARAN MEREK DAN CITRA MEREK
TERHADAP NIAT BELI PADA KONSUMEN HERBALIFE DI SURABAYA
(Vol. 6, Issue 1).

Robert K. Yin. (2018). Case study research: Design and methods (4th Ed.). Sage.

Shimp, T. A., & Andrews, J. C. (2012). Advertising, Promotion, and other aspects
of Integrated Marketing Communications. www.cengage.com/highered

Statista.com. (2022). Jumlah Pengguna E-Commerce di Indonesia dari Tahun 2018
hingga 2027. https://www.statista.com/statistics/1204130/indonesia-leading-
fmcg-channels-by-market-share/

Sugiyono. (2016). Metode Penelitian Pendidikan Pendekatan Kuantitatif,
Kualitatif, Dan R&D. Alfabeta.

Tracy L. Tuten & Michael R. Solomon. (2018). Social Media Marketing (third
edition). SAGE Publications Ltd.

Venter, L. A. (2020). #EvenMore than just a brand of soap: A case study analysing
LUX soap’s use of Instagram. L’André Venter. Universitas of Cape Town.

Vika Yulia Sari. (2017). Pengaruh kesadaran merek, persepsi kualitas, dan asosiasi
merek terhadap keputusan pembelian handphone Samsung (Studi Kasus
Mahasiswa Program Studi Pendidikan Ekonomi STKIP PGRI Sumatra Barat).
ResearchGate, 5(2). https://doi.org/10.22202/economica.2017.5.1852

106

Strategi Influencer Marketing, Gladys Yovanca, Universitas Multimedia Nusantara



Wardhana, A. (2015). STRATEGI DIGITAL MARKETING DAN IMPLIKASINYA
PADA  KEUNGGULAN  BERSAING UKM DI  INDONESIA.
https://www.researchgate.net/publication/327069950

Winata, J. N., & Alvin, S. (2022). Strategi Influencer Marketing Dalam
Meningkatkan Customer Engagement (Studi Kasus Instagram Bonvie.id).
Jurnal Kewarganegaraan, 6(2).

Wulandari, T. A., & Assidiq, M. I. (2023). INFLUENCER MARKETING
STRATEGY OF START-UP COMPANY AS THE PROVIDER OF FAST-
MOVING CONSUMER GOODS (FMCG) PRODUCTS IN INDONESIA.
Journal of Eastern European and Central Asian Research, 10(4), 569—579.
https://doi.org/10.15549/jeecar.v10i4.1365

Xiong, L., Cho, V., Law, K. M. Y., & Lam, L. (2021). A study of KOL effectiveness
on brand image of skincare products. Enterprise Information Systems, 15(10),
1483—-1500. https://doi.org/10.1080/17517575.2021.1924864

Zhang, Y. (2015). The Impact of Brand Image on Consumer Behavior: A Literature
Review. Open Journal of Business and Management, 03(01), 58-62.
https://doi.org/10.4236/0jbm.2015.31006

107

Strategi Influencer Marketing, Gladys Yovanca, Universitas Multimedia Nusantara



