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TRANSFORMASI PEMASARAN PRODUK KIMIA
PERTANIAN DALAM EKSPLOITASI POTENSI

E-COMMERCE

(Veronica Natalia Gunawan)

ABSTRAK

Penelitian ini mengkaji transformasi pemasaran produk kimia pertanian
dalam eksplorasi potensi e-commerce. Teknologi yang berkembang secara
pesat memberikan peluang baru dalam pemasaran produk, salah satu nya
adalah produk kimia pertanian. Jumlah petani yang tidak menggunakan
internet masih tergolong cukup banyak. Membuat ketidak yakinan
perusahaan kimia untuk melakukan digitalisasi ini dapat membantu
kelangsungan bisnis. Tujuan dari penelitian ini untuk mengatahui pengaruh
dari Perceived Ease of Use, Perceived Behaviour Control, Perceived
Usefulness, Subjective Norms, dan Digital Literacy terhadap niat beli.
Penelitian menggunakan metode kuantitatif dengan teknik pengumpulan data
berupa kuesioner kepada 100 responden yang bekerja sebagai petani dan
pernah melakukan pembelian chemical pertanian secara online. Data
penelitian dianalisis dengan menggunakan SmartPLS. Hasil dari penelitian
ini Perceived Ease of Use dan Digital Literacy memiliki pengaruh positif
terhadap purchase intention.sedangkan Perceived Behaviour Control,
Perceived Usefulness, dan Subjective Norms tidak memiliki pengaruh pada
Purchase Intention.

Kata kunci: e-commerce, chemical, Perceived Ease of Use, Perceived
Behaviour Control, Perceived Usefulness, Subjective Norms, niat beli
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TRANSFORMATION OF AGRICULTURAL CHEMICAL
PRODUCT MARKETING IN EXPLOITING THE POTENTIAL

OF E-COMMERCE

(Veronica Natalia Gunawan)

ABSTRACT (English)

This study examines the transformation of agricultural chemical product
marketing in exploring e-commerce potential. Rapid technological
advancements provide new opportunities in product marketing, including
agricultural chemicals. A significant number of farmers still do not use the
internet, leading to uncertainty among chemical companies about whether
digitalization can sustain their business. The purpose of this study is to
determine the influence of Perceived Ease of Use, Perceived Behavioral
Control, Perceived Usefulness, Subjective Norms, and Digital Literacy on
purchase intention. The research employs a quantitative method with data
collection conducted through questionnaires distributed to 100 respondents
who work as farmers and have made online purchases of agricultural
chemicals. The research data is analyzed using SmartPLS. The results
indicate that Perceived Ease of Use and Digital Literacy have a positive
influence on purchase intention, while Perceived Behavioral Control,
Perceived Usefulness, and Subjective Norms do not have an impact on
purchase intention.

Keywords : e-commerce, chemical, Perceived Ease of Use, Perceived
Behaviour Control, Perceived Usefulness, Subjective Norms , Purchase
Intention
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