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Pengaruh Environmental Consciousness, Environmental Concern, 

Perceived Value, Perceived Risk Terhadap Purchase Intention 

Melalui Mediasi Product Trust: Studi Industri Prouduk Daur 

Ulang Di Provinsi Banten. 

(An Nisaa Syauqi Ul Janah) 

ABSTRAK 

 

Masalah sampah memerlukan pendekatan multidimensional, terutama pada 

pengolahan dan pemilahan dari sumbernya, sejalan dengan tujuan Sustainable 

Development Goals untuk mencapai zero waste di masa akan datang. Program bank 

sampah telah diperkenalkan untuk mendukung pengurangan sampah dan ekonomi 

sirkuler, namun minat masyarakat terhadap produk daur ulang masih rendah. 

Provinsi Banten, yang termasuk dalam lima provinsi dengan tonase sampah 

tertinggi di Indonesia pada tahun 2022, menunjukkan minat hanya sebesar 19,3%. 

Penelitian ini bertujuan mengidentifikasi faktor-faktor yang memengaruhi niat beli 

masyarakat terhadap produk daur ulang, dengan kepercayaan produk sebagai 

variabel mediasi. Melalui kuesioner online dan analisis data dengan SEM PLS, 

melibatkan 158 responden di Provinsi Banten, ditemukan bahwa kesadaran 

lingkungan, kepedulian lingkungan, nilai yang dirasakan, dan risiko yang dirasakan 

secara signifikan memengaruhi niat beli produk daur ulang. Selain itu, faktor-faktor 

tersebut juga berpengaruh signifikan terhadap kepercayaan produk. Analisis 

mediasi menunjukkan bahwa kepercayaan produk mampu memediasi hubungan 

antara kesadaran lingkungan dan kepedulian lingkungan dengan niat beli, namun 

belum optimal dalam memediasi dampak nilai yang dirasakan dan risiko yang 

dirasakan. Rekomendasi yang dapat dilakukan bagi penggiat lingkungan di Provinsi 

Banten adalah meningkatkan kredibilitas dan kejelasan informasi mengenai produk 

daur ulang, serta memastikan kebersihan dan keamanan produk tersebut untuk 

meningkatkan niat beli masyarakat secara langsung dan mendukung ekonomi 

sirkuler di Provinsi Banten.  

 

Kata kunci: Environmental Consciousness, Environmental Concern, Perceived 

Value, Perceived Risk, Product Trust, Purchase Intention, SEM PLS.
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The Influence of Environmental Consciousness, Environmental 

Concern, Perceived Value, Perceived Risk on Purchase Intention 

Through Product Trust Mediation: Study of the Recycled Product 

Industry in Banten Province 

(An Nisaa Syauqi Ul Jannah) 

 

ABSTRACT  

 

The waste problem requires a multidimensional approach, especially in 

processing and sorting at the source, in line with the Sustainable Development Goals 

of achieving zero waste in the future. The waste bank program has been introduced to 

support waste reduction and the circular economy, but public interest in recycled 

products remains low. Banten Province, one of the five provinces with the highest 

waste tonnage in Indonesia in 2022, showed interest of only 19.3%. This study aims to 

identify the factors influencing public purchase intention of recycled products, with 

product trust as a mediating variable. Through online questionnaires and data 

analysis using SEM PLS, involving 158 respondents in Banten Province, it was found 

that environmental consciousness, environmental concern, perceived value, and 

perceived risk significantly influence the purchase intention of recycled products. 

Additionally, these factors also significantly affect product trust. Mediation analysis 

shows that product trust can mediate the relationship between environmental 

consciousness and environmental concern with purchase intention, but it is not 

optimal in mediating the impact of perceived value and perceived risk. 

Recommendations for environmental activists in Banten Province include increasing 

the credibility and clarity of information regarding recycled products, as well as 

ensuring the cleanliness and safety of these products to directly enhance public 

purchase intention and support the circular economy in Banten Province. 

 

Keywords: Environmental Consciousness, Environmental Concern, Perceived Value, 

Perceived Risk, Product Trust, Purchase Intention, SEM PLS. 
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