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PERANMARKETING&MERCHANDISING INTERN PADA PT
ARGOMANUNGGAL TRIASTA

(Zaskia Aurelia Putri)

ABSTRAK

Industri tekstil dan produk tekstil (TPT) di Indonesia telah berperan penting

dalam pembangunan ekonomi sejak 1930-an. Namun, tantangan besar

muncul akibat krisis ekonomi Asia pada akhir 1990-an, yang menyebabkan

banyak perusahaan menghadapi tekanan finansial dan penurunan

permintaan. Tantangan bagi industri TPT tidak hanya berasal dari tekanan

pasar internasional, tetapi juga dari ancaman domestik, seperti masuknya

produk impor murah yang mengancam daya saing lokal. Penurunan ekspor

dan biaya produksi tinggi menjadi masalah utama yang dihadapi perusahaan

TPT lokal. Penulis, sebagai Marketing & Merchandising Intern di PT Argo

Manunggal Triasta, terlibat dalam kegiatan pemasaran untuk meningkatkan

daya saing. Meskipun menghadapi tantangan, seperti pemahaman istilah

teknis dan kesalahan data, penulis menemukan solusi melalui riset mandiri

dan komunikasi aktif. Pengalaman magang ini memberikan pemahaman

mendalam tentang strategi pemasaran dalam industri tekstil.

Kata kunci: Pemasaran, Industri Tekstil, Daya Saing
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THE ROLE OF MARKETING & MERCHANDISING INTERN AT

PT ARGO MANUNGGAL TRIASTA

(Zaskia Aurelia Putri)

ABSTRACT (English)

The textile and textile products (TPT) industry in Indonesia has played an
important role in economic development since the 1930s. However,
significant challenges arose due to the Asian economic crisis in the late
1990s, which caused many companies to face financial pressure and
declining demand. The challenges for the TPT industry stem not only from
international market pressures but also from domestic threats, such as the
influx of cheap imported products that threaten local competitiveness. The
decline in exports and high production costs became major issues faced by
local TPT companies. The author, as a Marketing & Merchandising Intern
at PT Argo Manunggal Triasta, was involved in marketing activities to
enhance competitiveness. Despite facing challenges such as understanding
technical terms and data entry errors, the author found solutions through
independent research and active communication. This internship experience
provided a deeper understanding of marketing strategies in the textile
industry.

Keywords: Marketing, Textile Industry, Competitiveness
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