DAFTAR PUSTAKA
Asalim, L. (2023, November 15). Transformasi digital dan dampaknya pada iklan

digital. Marketeers. https://www.marketeers.com/transformasi-digital-dan-

dampaknya-pada-iklan-digital/

Erlita, N. (2016). Potret periklanan di media massa Indonesia. Jurnal llmu Ekonomi
dan Sosial, 5(2), 199-210.

KBBI. (2016). Iklan. https://kbbi.kemdikbud.go.id/entri/iklan

McGuire, S., & Liban, D. (2012). The video editor’s guide to soundtrack pro. Focal

Press.
Mtarget.co. (2023, August 18). Perkembangan digital marketing di Indonesia.

https://mtarget.co/blog/perkembangan-digital-marketing-di-indonesia/

Young, J. (2022, May 18). Understanding essential video editing theory to become

a better editor. https://blog.ormsdirect.co.za/understanding-essential-video-

editing-theory-to-become-a-better-editor/

23

Peran Editor Dalam, Evan Nathanael, Universitas Multimedia Nusantara


https://www.marketeers.com/transformasi-digital-dan-dampaknya-pada-iklan-digital/
https://www.marketeers.com/transformasi-digital-dan-dampaknya-pada-iklan-digital/
https://kbbi.kemdikbud.go.id/entri/iklan
https://mtarget.co/blog/perkembangan-digital-marketing-di-indonesia/
https://blog.ormsdirect.co.za/understanding-essential-video-editing-theory-to-become-a-better-editor/
https://blog.ormsdirect.co.za/understanding-essential-video-editing-theory-to-become-a-better-editor/

