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PERAN CONTENT CREATOR DALAM MEMPROMOSIKAN PRODUK
BOBA ANELLI MELALUI SOCIAL MEDIA DI PT MALLINE
TEKNOLOGI INTERNATIONAL
Angelika Tungga

ABSTRAK

Penelitian ini bertujuan untuk peran content creator dalam mempromosikan produk
Boba Anelli di PT Malline Teknologi Internasional melalui kegiatan magang.
Penulis bertanggung jawab dalam pembuatan konten video, personal branding, dan
strategi pemasaran digital yang melibatkan platform media sosial seperti TikTok
dan Instagram. Selama magang, penulis menghadapi tantangan seperti adaptasi
terhadap lingkungan kerja, keterbatasan waktu, dan tuntutan kreativitas, yang
diatasi melalui manajemen waktu dan kolaborasi tim. Hasil kegiatan menunjukkan
bahwa content creator berkontribusi penting dalam meningkatkan branding produk
dan interaksi audiens melalui konten yang relevan dan menarik. Laporan ini
memberikan wawasan mengenai pentingnya peran content creator dalam ekosistem
pemasaran digital dan menawarkan saran bagi perusahaan serta institusi akademik
untuk mendukung pengembangan keterampilan mahasiswa dalam industri kreatif.

Kata Kunci: Content Creator, Pemasaran Digital, PT Malline Teknologi
Internasional
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THE ROLE OF CONTENT CREATORS IN PROMOTING ANELLI BOBA
PRODUCTS THROUGH SOCIAL MEDIA AT PT MALLINE TEKNOLOGI
INTERNATIONAL
Angelika Tungga

ABSTRACT

This study aims to explore the role of content creators in promoting the Boba Anelli
product at PT Malline Teknologi Internasional through an internship program. The
author was responsible for creating video content, personal branding, and digital
marketing strategies involving social media platforms such as TikTok and
Instagram. During the internship, the author faced challenges such as adapting to
the work environment, time constraints, and creative demands, which were
addressed through time management and team collaboration. The results of the
activities demonstrate that content creators play a crucial role in enhancing
product branding and audience engagement through relevant and appealing
content. This report provides insights into the importance of content creators in the
digital marketing ecosystem and offers recommendations for companies and
academic institutions to support the development of students’ creative skills in the
creative industry.

Keywords: Content Creator, Digital Marketing, PT Malline Teknologi
Internasional
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