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PERAN CONTENT CREATOR INTERN DALAM MANAJEMEN MEDIA
SOSIAL INSTAGRAM TOKO PUSAT BIR GREENLAKE
Stephanie

ABSTRAK

Memasuki era modern seperti sekarang, penggunaan media sosial tengah
berkembang pesat dan memberikan dampak serta perubahan besar dalam bidang
bisnis dan perekonomian. Media sosial kini menjadi wadah untuk melakukan
kegiatan bisnis dengan memberikan efektivitas terhadap pengusaha dalam
mengkomunikasikan suatu produk yang dipasarkan kepada konsumen/calon
konsumennya. Pusat Bir Greenlake merupakan salah satu jenis usaha retail
minuman beralkohol yang memanfaatkan sosial media sebagai sarana kegiatan
berbisnis. Melalui penayangan produk-produk dan konten kreatif di sosial media
Instagram, Pusat Bir Greenlake mampu menjangkau calon customernya hingga
terjadi nya proses jual-beli. Sebagai seorang konten kreator intern, penulis
bertanggung jawab terhadap pembuatan materi konten kreatif hingga
penayangannya melalui sosial media Instagram toko Pusat Bir Greenlake. Dalam
membuat konten kreatif, penulis memiliki pekerjaan yang meliputi content
planning dan visual referencing, production, editing dan visual designing,
copywriting, serta posting. Melalui kegiatan kerja magang ini, penulis memiliki
kesempatan untuk melakukan eksplorasi dalam mempraktikan ilmu yang penulis
dapatkan selama masa perkuliahan penulis di jurusan film. Selain itu, penulis juga
mendapatkan pengalaman, pengetahuan, dan kemampuan baru dalam membuat
konten kreatif yang menarik khususnya seputar dunia FnB dan minuman
beralkohol.

Kata kunci: magang, konten kreator, media sosial, toko minuman beralkohol
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THE ROLE OF CONTENT CREATOR INTERN ON INSTAGRAM SOCIAL
MEDIA MANAGEMENT AT PUSAT BIR GREENLAKE STORE
Stephanie

ABSTRACT

Entering the modern era, the use of social media is growing rapidly and has a major
impact on the business and economic fields. Social media is now a place to conduct
business activities by providing effectiveness to entrepreneurs in communicating a
product marketed to consumers / potential consumers. Pusat Bir Greenlake is one
type of alcoholic beverage retail business that utilizes social media. Through
displaying products and creative content on Instagram social media, Pusat Bir
Greenlake can reach potential customers until the buying and selling process
occurs. As a content creator intern, the writer is responsible for creating the
creative content material until it is published through the Pusat Bir Greenlake
Instagram social media. In creating creative content, the writer has a job that
includes content planning and visual referencing, production, editing and visual
designing, copywriting, and posting. Through this internship, the author has the
opportunity to explore in practice the knowledge that the author has gained during
the author's lectures in the film department. In addition, the author also gained new
experiences, knowledge, and abilities in creating interesting creative content,
especially around the world of FnB and alcoholic beverages.

Keywords: internship, content creator, social media, alcohol drinks shop
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