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Jenniefer

ABSTRAK

Business Research Insight pada 2023 memperkirakan pertumbuhan pasar
agensi secara global pada 2032 nanti akan mencapai USD 52678,33. Dengan
kata lain, usaha digital kreatif saat ini sedang mengalami kepopuleran dan
akan terus menerus meningkat. Social Farmers, selaku agensi media sosial
yang baru saja dibentuk pada awal 2023, tentu akan merasakan dampaknya
persaingan diantara agensi. Sebagai perusahaan yang baru merintis, penting
bagi Social Farmers untuk melaksanakan kampanye digital dengan tujuan
meningkatkan awareness. Apalagi perusahaan ini telah memiliki banyak
klien besar, dan menjalankan project dengan sukses. Oleh karena itu,
kampanye #GrowYourSocial akan fokus menyebarkan konten portofolio dan
hasil yang didapat brand, seperti peningkatan kualitas konten, engagement,
dan followers, serta dijalankan di Instagram @socialfarmers.id. Konsep yang
digunakan adalah framework SOSTAC oleh Chaffey, serta elemen
copywriting oleh Edwards. Keluaran karya ini adalah 18 konten feed, 10
konten reels, dan 35 konten story. Hasil kampanye #GrowYourSocial
dinyatakan berhasil karena mendapatkan total reach 9.683 akun, dari 2.450
target reach. Tidak hanya itu, kampanye #GrowYourSocial juga berhasil
menginformasikan pertumbuhan yang dialami brand.

Kata kunci: Agensi Media Sosial, Kampanye Digital, Social Farmers,
Awareness, Instagram
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THE PLANNING OF #GROWYOURSOCIAL DIGITAL
CAMPAIGN TO INCREASE AWARENESS OF

SOCIAL FARMERS

Jenniefer

ABSTRACT

Business Research Insight in 2023 estimated that the growth of the global
agency market in 2032 will reach USD 52678.33. In other words, creative
digital businesses are currently experiencing popularity and will continue to
increase. Social Farmers, as a social media agency that was just formed in
early 2023, will certainly feel the impact of competition among agencies. As
a start-up company, it is important for Social Farmers to carry out digital
campaigns with the aim of increasing awareness. Moreover, the company
already has many large clients, and runs projects successfully. Therefore, the
#GrowYourSocial campaign will focus on disseminating portfolio content
and results obtained by the brand, such as increased content quality,
engagement, and followers, and run on Instagram @socialfarmers.id. The
concept used is the SOSTAC framework by Chaffey, as well as elements of
copywriting by Edwards. The output of this work is 18 feed contents, 10 reels
contents, and 35 story contents. The results of the #GrowYourSocial
campaign were declared successful because it got a total reach of 9,683
accounts, out of 2,450 target reach. Not only that, the #GrowYourSocial
campaign also succeeded in informing the growth experienced by the brand.

Keywords: Social Media Agency, Digital Campaign, Social Farmers,
Awareness, Instagram.
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