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PERAN CONTENT CREATOR MARKETING DI PT. JALA NIAGA
ELOK (JNE)

Waulan Resta Kurnia

ABSTRAK

Laporan ini menyajikan pengalaman magang penulis di PT. Jala Niaga Elok (JNE) sebagai
Content Creator selama periode Agustus hingga November 2024. Perkembangan
teknologi informasi dan komunikasi, khususnya dalam era digital, telah mengubah cara
pemasaran dan interaksi antara perusahaan dengan konsumen. Dalam konteks ini, peran
Content Creator menjadi sangat penting untuk menciptakan konten yang menarik dan
relevan di platform media sosial. Selama magang, penulis berfokus pada pembuatan
konten promosi yang efektif, termasuk video dan tulisan, serta mempelajari strategi
pemasaran yang digunakan oleh divisi Content Creator. Penulis juga berkontribusi dalam
mengelola interaksi dengan audiens di media sosial, yang membantu meningkatkan citra
dan kepercayaan konsumen terhadap merek JNE. Tujuan dari magang ini meliputi
memperluas jaringan profesional, mempelajari praktek marketing, serta meningkatkan
disiplin dan tanggung jawab di lingkungan kerja. Melalui pengalaman ini, penulis
memperoleh wawasan berharga tentang dinamika industri dan tantangan yang dihadapi
oleh seorang Content Creator. Laporan ini diharapkan dapat memberikan kontribusi bagi
pengembangan pengetahuan di bidang pemasaran digital dan praktek Content Creator.

Kata kunci: Content Creator, Pemasaran Digital, Media Sosial, JNE, Magang.
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THE ROLE OF CONTENT CREATOR MARKETING IN PT. JALA NIAGA ELOK
(JNE)

Waulan Resta Kurnia

ABSTRACT

This report presents the author's internship experience at PT. Jala Niaga Elok (JNE) as
Content Creator for the period August to November 2024. The development of information
and communication technology, especially in the digital era, has changed the way of
marketing and interaction between companies and consumers. In this context, the role of
Content Creator becomes very important to create interesting and relevant content on
social media platforms. During the internship, the writer focuses on creating effective
promotional content, including videos and writing, as well as learning the marketing
strategies used by the Content Creator division. The author also contributes to managing
interactions with audiences on social media, which helps improve consumer image and
trust in the JNE brand. The goals of this internship include expanding your professional
network, learning marketing practices, and increasing discipline and responsibility in the
work environment. Through this experience, the author gained valuable insight into
industry dynamics and the challenges faced by a Content Creator. It is hoped that this
report can contribute to the development of knowledge in the field of digital marketing
and Content Creator practices.

Keywords : Content Creator, Digital Marketing, Social Media, JNE, Internship
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