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PERANCANGAN BRAND IDENTITY KAFE DE FLORES 

PADA PT VISIONCY GLOBAL NUSANTARA 

Jonathan Mattew Perdana Santoso 

ABSTRAK 
 

 Dalam perkuliahan terdapat suatu semester bagi para mahasiswa untuk 

melakukan kegiatan magang yang disebut dengan Program Magang MBKM. 

Dalam Universitas Multimedia Nusantara program ini merupakan salah satu 

program wajib sebagai syarat kelulusan bagi mahasiswa Desain Komunikasi Visual 

dalam menempuh studinya. Lewat program ini mahasiswa mendapatkan 

kesempatan mencari pengalaman kerja dalam bidang professional yang diminati. 

Penulis memilih PT Visioncy Global Nusantara sebagai tempat magang karena 

tertarik untuk mendapatkan pengalaman bekerja sebagai graphic designer intern. 

Dalam proses pengerjaannya, penulis bertanggung jawab dalam mendesain logo, 

media sosial, packaging, website, dan keperluan desain lainnya. Dalam proses 

pengerjaannya, penulis menemukan banyak sekali hal baru dalam menemukan 

suatu ide desain seperti brainstorming dari sudut pandang perusahaan dan client, 

bagaimana desain bekerja dalam industry food and beverage, dan pentingnya 

konten yang baik dalam pemasaran. Penulis bekerja dibawah naungan supervisor 

dan CEO sendiri karena terbatasnya pegawai. Program ini berlangsung selama 

empat bulan, dari Mei hingga September 2024. Selama program magang penulis 

belajar mengenai tantangan tantangan yang ada dalam dunia desain professional 

seperti, pentingnya menentukan segmentasi yang jelas, pentingnya untuk konsisten 

dalam membangun brand, dan bagaimana harus dapat mengatur pekerjaan yang 

menumpuk dalam waktu yang sempit. Dengan bantuan yang didapatkan dari 

supervisor, penulis dapat menyelesaikan masalah yang terdapat dalam magang dan 

mendapatkan kemmapuan baru seperti lebih memahami desain yang baik dalam 

bidang food and beverage. 

 

Kata kunci: Program Magang, Internship, Food and Beverage, Desain, 

Pengalaman 
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BRAND IDENTITY DESIGN FOR CAFE DE FLORES AT       

PT VISIONCY GLOBAL NUSANTARA 

Jonathan Mattew Perdana Santoso 

ABSTRACT 

 

 In lectures, there is a semester for students to do an internship called the 

MBKM Internship Program. In Multimedia Nusantara University, this program is 

one of the mandatory programs as a graduation requirement for Visual 

Communication Design students in pursuing their studies. Through this program, 

students get the opportunity to gain work experience in the professional field of 

their interest. The author chose PT Visioncy Global Nusantara as a place to do an 

internship because he was interested in gaining experience working as an intern 

graphic designer. In his work, the author is responsible for designing logos, social 

media, packaging, websites, and other design needs. In the process of working on 

it, the author found many new things in finding a design idea such as brainstorming 

from the perspective of the company and client, how design works in the food and 

beverage industry, and the importance of good content in marketing. The author 

works under the auspices of his own supervisor and CEO due to limited employees. 

This program lasts for four months, from May to September 2024. During the 

internship program, the author learned about the challenges in the world of 

professional design, such as the importance of determining clear segmentation, the 

importance of being consistent in building a brand, and how to be able to manage 

work that piles up in a short time. With the help received from the supervisor, the 

author was able to solve problems encountered during the internship and gain new 

skills such as better understanding of good design in the food and beverage sector. 

 

Keywords: Internship Program, Internship, Food and Beverage, Design, 

Experience 

 

  



 

 

xii 
Perancangan Brand Identity…, Jonathan Mattew P Santoso, Universitas Multimedia Nusantara 

DAFTAR ISI 

 

HALAMAN JUDUL  ............................................................................................. i 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................ iii 

HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN ...................... iv 

HALAMAN PENGESAHAN ............................................................................... v 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v 

KATA PENGANTAR ........................................................................................ viii 

ABSTRAK ............................................................................................................. x 

ABSTRACT ........................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR TABEL .............................................................................................. xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

DAFTAR LAMPIRAN ....................................................................................... xv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ................................................................................. 1 

1.2 Tujuan Magang ................................................................................ 2 

1.3 Waktu dan Prosedur Pelaksanaan Magang .................................. 3 

BAB II .................................................................................................................... 5 

GAMBARAN UMUM PERUSAHAAN .............................................................. 5 

2.1 Profil dan Sejarah Perusahaan ....................................................... 5 

2.2 Struktur Organisasi Perusahaan .................................................... 7 

2.3 Portofolio Perusahaan ..................................................................... 8 

BAB III PELAKSANAAN MAGANG .............................................................. 13 

3.1 Kedudukan dan Koordinasi Pelaksanaan Magang .................... 13 

3.2 Tugas yang Dilakukan ................................................................... 14 

3.3 Uraian Pelaksanaan Magang ........................................................ 16 

3.4 Kendala dan Solusi Pelaksanaan Magang ................................... 37 

BAB IV PENUTUP ............................................................................................. 40 

4.1 Simpulan ......................................................................................... 40 

4.2 Saran ............................................................................................... 40 

DAFTAR PUSTAKA .......................................................................................... 43 

 



 

 

xiii 
Perancangan Brand Identity…, Jonathan Mattew P Santoso, Universitas Multimedia Nusantara 

DAFTAR TABEL 

 

Tabel 3.1 Tabel Data Perusahaan ...................................................................... 14 

 

  



 

 

xiv 
Perancangan Brand Identity…, Jonathan Mattew P Santoso, Universitas Multimedia Nusantara 

DAFTAR GAMBAR 
Gambar 2.1 Logo Visioncy ................................................................................................. 5 
Gambar 2.2 Bagan Struktur Organisasi Perusahaan ........................................................... 7 
Gambar 2.3 Logo Kafe de Flores ........................................................................................ 8 
Gambar 2.4 Coffee Plantation Access ................................................................................. 9 
Gambar 2.5 Global Art Instittue Exhibition ...................................................................... 10 
Gambar 2.6 Touring Photography Exhibition with EXODUS - Déjà Vu.......................... 11 
Gambar 2.7 Roland Neveu Photgraphy Exhibition .......................................................... 12 
Gambar 3.1 Bagan Alur Koordinasi ................................................................................. 14 
Gambar 3.2 Mindmap Logo .............................................................................................. 16 
 Gambar 3.3 Moodboard Logo .......................................................................................... 17 
 Gambar 3.4 Sketsa Logo Kafe de Flores ......................................................................... 18 
Gambar 3.5 Kafe de Flores Dancer .................................................................................. 19 
Gambar 3.6 Sketsa Font Logo Kafe de Flores .................................................................. 19 
 Gambar 3.7 Sketsa Logo dan Font Kafe de Flores .......................................................... 20 
 Gambar 3.8 Final Logo Kafe de Flores ........................................................................... 21 
Gambar 3.9 4 Variasi Logo Kafe de Flores ...................................................................... 22 
Gambar 3.10 Warna Logo Kafe de Flores dan Mock Up .................................................. 22 
Gambar 3.11 Penari Adat Caci ......................................................................................... 23 
 Gambar 3.12 Digital Imaging Dancer ............................................................................. 24 
Gambar 3.13 Coffe Bags Arabica Origin Kafe de Flores ................................................. 24 
Gambar 3.14 Varian Coffe Bags Kafe de Flores ............................................................... 25 
Gambar 3.15 Kopi Kapsul isi 5 Kafe de Flores ................................................................ 26 
Gambar 3.16 Kopi Kapsul isi 10 Kafe de Flores .............................................................. 27 
 Gambar 3.17 Cover E-commerce Nespresso ................................................................... 27 
Gambar 3.18 Digital Imaging Background E-commerce Kafe de Flores ......................... 28 
Gambar 3.19 Digital Imaging Produk E-commerce Kafe de Flores ................................. 28 
Gambar 3.20 Adjusment Produk E-commerce Kafe de Flores .......................................... 29 
 Gambar 3.21 Varian Cover E-commerce Kafe de Flores ................................................ 29 
Gambar 3.22 Refrensi Website Kafe de Flores ................................................................. 30 
Gambar 3.23 Landing Page Website Kafe de Flores ........................................................ 31 
Gambar 3.24 Menu About Us Website Kafe de Flores ..................................................... 31 
Gambar 3.25 Menu Core Values Website Kafe de Flores ................................................ 32 
 Gambar 3.26 Menu History Website Kafe de Flores ....................................................... 32 
Gambar 3.27 Mapping Katalog Kafe de Flores ................................................................ 33 
Gambar 3.28 Page Break - Halaman 1 Katalog Kafe de Flores ....................................... 34 
Gambar 3.29 Halaman 2 - Halaman 3 Katalog Kafe de Flores ........................................ 34 
 Gambar 3.30 Halaman 4 - Halaman 7 Katalog Kafe de Flores........................................ 35 
Gambar 3.31 Halaman 8 – Halaman 11 Katalog Kafe de Flores ...................................... 35 
Gambar 3.32 Halaman 12 - Halaman 13 Katalog Kafe de Flores .................................... 36 
 Gambar 3.33 Halaman 14 - Halaman 17 Katalog Kafe de Flores.................................... 36 
Gambar 3.34 Halaman 18 - Halaman 19 Katalog Kafe de Flores .................................... 37 
Gambar 1 4 Tipe logo Kafe de Flores ............................................................................... 55 
Gambar 2 Ecommerce cover post Kafe de Flores ............................................................. 55 
Gambar 3 Kemasan Produk Kafe de Flores ...................................................................... 56 
Gambar 4 Instagram Feeds Kafe de Flores ....................................................................... 56 
Gambar 5 Website Visioncy Global Nusantara & Kafe de Flores .................................... 57 

 



 

 

xv 
Perancangan Brand Identity…, Jonathan Mattew P Santoso, Universitas Multimedia Nusantara 

DAFTAR LAMPIRAN 

 

Lampiran Hasil Persentase Turnitin 1 .............................................................. 44 
 

Lampiran Form Bimbingan 1 ............................................................................ 45 
 

Lampiran Surat Penerimaan Magang 1 ........................................................... 46 
 

Lampiran MBKM 01 1 ....................................................................................... 47 
 

Lampiran MBKM 02 1 ....................................................................................... 48 
 

Lampiran MBKM 03 1 ....................................................................................... 49 
 

Lampiran MBKM 04 1 ....................................................................................... 54 
 

Lampiran Karya 1 .............................................................................................. 55 
 

 

 


