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PERANCANGAN KEY VISUAL UNTUK MATERI KAVLING
SEBAGAI MEDIA PROMOSI DI SINAR MAS LAND

(Athaya Lintang Zahra)
ABSTRAK

Dalam upaya menghasilkan mahasiswa yang terampil, sejumlah universitas
menerapkan kebijakan yang mana mahasiswa harus mengikuti program magang
sebagai syarat kelulusan. Program magang berfungsi sebagai proses pembelajaran
bagi mahasiswa untuk mengembangkan keterampilan, memberikan inovasi, dan
memahami dinamika lingkungan kerja melalui pengalaman langsung. Persaingan
di era globalisasi menuntut individu untuk memiliki keterampilan yang relevan
dengan pengalaman yang dimiliki guna mendukung perkembangan karir. Pada
setiap industri, termasuk industri properti, peran Graphic Design sangat penting
dalam membangun citra dan komunikasi visual perusahaan. Graphic Design tidak
hanya berfungsi untuk menyampaikan pesan merek, tetapi juga memvisualisasikan
proyek dan menarik perhatian target pasar melalui media cetak maupun digital.
Melihat peluang besar di industri properti dan relevansi bidang ini dengan latar
belakang penulis, penulis memutuskan untuk melaksanakan program magang di
Sinar Mas Land. Diharapkan melalui magang ini, penulis dapat menambah nilai
pada proyek-proyek yang dikerjakan, sekaligus membangun portofolio sebagai
bekal untuk bisa bersaing didunia kerja dimasa depan.

Kata kunci: Magang, Sinar Mas Land, Komunikasi Visual, Graphic Design,
Industri.
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DESIGNING KEY VISUAL FOR LAND PLOT
PROMOTIONAL MATERIALS AT SINAR MAS LAND
(Athaya Lintang Zahra)

ABSTRACT

In an effort to produce skilled students, a number of universities have implemented
policies that make internship programs one of the graduation requirements.
Internship programs function as a learning process for students to develop skills,
provide innovation, and understand the dynamics of the work environment through
direct experience. Competition in the era of globalization requires individuals to
have skills that are relevant to the experience they have in order to support career
development. In every industry, including the property industry, the role of Graphic
Design is very important in building the company's image and visual
communication. Graphic Design not only functions to convey brand messages, but
also visualizes projects and attracts the attention of the target market through print
and digital media. Seeing the great opportunities in the property industry and the
relevance of this field to the author's background, the author decided to carry out
an internship program at Sinar Mas Land. It is hoped that through this internship,
the author can add value to the projects being worked on, as well as build a
portfolio as a provision to compete in an increasingly competitive world of work.

Keywords: Internship, Sinar Mas Land, Visual Communication, Graphic Design,
Industry.
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