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PERANCANGAN PRODUCT PROFILE NILFISK
DRY VACUUM CLEANER VP300

Felicia Vania Anabela
ABSTRAK

Kesadaran (Awareness) merupakan langkah awal yang penting dalam proses
pemasaran, terutama dalam memahami perilaku konsumen dalam Consumer
Journey yang dijelaskan oleh Philip Kotler. Strategi pemasaran yang efektif
bergantung pada dua faktor kunci dalam distribusi produk: ketersediaan
(Availability) dan visibilitas (Visibility). Melalui pilar bisnis Consumer Retail,
Kawan Lama Group berfokus pada pengembangan produk berkualitas untuk
memenuhi kebutuhan konsumen. Salah satu brand yang ditawarkan adalah Nilfisk,
yang menawarkan produk peralatan kebersihan dengan kategori Best Product di
Perusahaan Retail KLG Indonesia. Meskipun kontribusi penjualan kategori
komersial Nilfisk di Perusahaan Retail KLG telah mencapai 14%, target dari
perusahaan masih belum tercapai, yakni sebesar 30% pada tahun 2025. Strategi
peningkatan penjualan dirancang melalui pengembangan unit Killing Model, salah
satunya adalah Dry Vacuum Cleaner VP300. Namun, visibilitas produk di store
Perusahaan Retail KLG masih menjadi kendala utama. Untuk mengatasi hal ini,
dibuatlah Product Profile yang berfungsi sebagai alat pemasaran bagi Sales
Promotor (SPO) Nilfisk. Product Profile ini mencakup Point of Sales Materials
(POSM) seperti POP dan Wobbler, serta video tutorial dan edukasi yang akan
meningkatkan pengetahuan produk. Implementasi strategi ini dijadwalkan pada
awal tahun 2025 di enam store di Jabodetabek untuk meningkatkan product

awareness dan kontribusi penjualan unit Vacuum Cleaner VP300.

Kata kunci: Awareness, Product Profile, Nilfisk, Vacuum Cleaner VP300

vii
Perancangan Product Profile ..., Felicia Vania Anabela, Universitas Multimedia Nusantara



PRODUCT PROFILE DESIGN NILFISK
DRY VACUUUM CLEANER VP300

Felicia Vania Anabela

ABSTRACT

Awareness is a crucial first step in the marketing process, particularly in
understanding consumer behavior within the Consumer Journey as described by
Philip Kotler. Effective marketing strategies depend on two key factors in product
distribution: availability and visibility. Through its Consumer Retail business
pillar, Kawan Lama Group focuses on developing quality products to meet
consumer needs. One of the brands offered is Nilfisk, which provides cleaning
equipment categorized as Best Product at KLG Retail Company. Although Nilfisk's
commercial sales contribution at KLG Retail Company has reached 14%, the
company has yet to achieve its target of 30% by 2025. To enhance sales, a strategy
has been designed around the development of a Killing Model unit, specifically the
Dry Vacuum Cleaner VP300. However, product visibility in KLG Retail Company
stores remains a significant challenge. To address this issue, a Product Profile has
been created as a marketing tool for Nilfisk's Sales Promoters (SPO). This Product
Profile includes Point of Sales Materials (POSM) such as Point of Purchase (POP)
displays and wobblers, as well as tutorial and educational videos to enhance
product knowledge. The implementation of this strategy is scheduled for early 2025
across six stores in the Jabodetabek area to increase product awareness and sales

contributions for the VP300 vacuum cleaner unit.

Keywords: Awareness, Product Profile, Nilfisk, Vacuum Cleaner VP300
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