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ANALISIS PENGARUH PRODUCT FEATURES, BRAND
IMAGE, PRODUCT PRICE DAN SOCIAL INFLUENCES
TERHADAP PURCHASE INTENTION
(STUDI PADA KONSUMEN NISSAN)

Hansen Albertus Sutanto

ABSTRAK

Pertumbuhan penjualan mobil di Indonesia yang terus meningkat, didorong oleh
faktor ekonomi dan perubahan gaya hidup masyarakat, menciptakan persaingan
yang ketat di pasar otomotif. Di tengah persaingan tersebut, produsen mobil perlu
memahami faktor-faktor yang mempengaruhi purchase intention konsumen untuk
memenangkan persaingan. Penelitian ini berfokus pada konsumen mobil Nissan di
Indonesia dan menganalisis faktor-faktor yang mempengaruhi keputusan mereka
untuk membeli mobil Nissan. Faktor-faktor tersebut meliputi product features,
brand image, product price, dan social influences. Penelitian ini menggunakan
metode kuantitatif dengan pendekatan explanatory research. Data dikumpulkan
melalui kuesioner online yang disebarkan kepada 117 responden yang merupakan
konsumen mobil Nissan di Indonesia. Teknik non-probability sampling dengan
metode judgemental sampling digunakan untuk menentukan sampel penelitian.
Data yang terkumpul kemudian dianalisis menggunakan software SPSS versi 29
dengan teknik analisis regresi linier berganda. Hasil penelitian menunjukkan bahwa
product features dan brand image berpengaruh positif terhadap purchase intention
mobil Nissan. Di sisi lain, product price tidak berpengaruh terhadap purchase
intention mobil Nissan. Sementara itu, social influences juga terbukti tidak
berpengaruh terhadap purchase intention mobil Nissan.

Kata kunci: product features, brand image, product price, social influences,
purchase intention, mobil Nissan, Indonesia
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ANALYSIS OF THE EFFECT OF PRODUCT FEATURES,
BRAND IMAGE, PRODUCT PRICE AND SOCIAL
INFLUENCES ON PURCHASE INTENTION

(STUDY ON NISSAN CONSUMERS)

Hansen Albertus Sutanto

ABSTRACT

The growing car sales in Indonesia, driven by economic factors and changing
lifestyles, have created fierce competition in the automotive market. Amidst this
competition, car manufacturers need to understand the factors that influence
consumers' purchase intentions to win market share. This study focuses on Nissan
car consumers in Indonesia and analyzes the factors that influence their decision
to purchase a Nissan car. These factors include product features, brand image,
product price, and social influences. This study uses a quantitative method with an
explanatory research approach. Data was collected through an online
questionnaire distributed to 117 respondents who are Nissan car consumers in
Indonesia. Non-probability sampling with a judgmental sampling method was used
to determine the research sample. The collected data were then analyzed using
SPSS version 29 software with multiple linear regression analysis techniques. The
results showed that product features and brand image have a positive effect on the
purchase intention of Nissan cars. On the other hand, product price has no effect
on the purchase intention of Nissan cars. Meanwhile, social influences also proved
to have no effect on the purchase intention of Nissan cars.

Keywords: product features, brand image, product price, social influence,
purchase intention, Nissan car, Indonesia
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