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ANALISIS PENGARUH ATTITUDE TOWARD FROZEN MEAT
TERHADAP PURCHASE INTENTION: TELAAH PADA
CALON KONSUMEN SOSIS SONICE

Rizqgi Fatha Muhammadiah

ABSTRAK

Penelitian ini bertujuan untuk mengidentifikasi dan menganalisis pengaruh persepsi
kandungan gizi (perceived nutritional content), daya tarik sensorik (perceived
sensory appeal), dan persepsi harga (perceived price) terhadap sikap konsumen
(attitude toward) serta niat membeli (purchase intention) produk sosis merek So
Nice. Produk olahan daging, seperti sosis, menghadapi tantangan persaingan yang
semakin ketat di pasar Indonesia. Penurunan signifikan dalam penjualan So Nice
menjadi latar belakang penelitian ini. Data primer dikumpulkan melalui kuesioner
online yang diisi oleh 125 responden berusia 16-40 tahun, dengan 108 data yang
valid untuk dianalisis. Responden dipilih berdasarkan pengalaman mereka
mengonsumsi produk sosis dari berbagai merek, termasuk So Nice. Metode analisis
yang digunakan adalah Partial Least Squares Structural Equation Modeling (PLS-
SEM), yang memungkinkan pengujian hubungan antara variabel eksogen dan
endogen. Hasil penelitian menunjukkan bahwa persepsi kandungan gizi, daya tarik
sensorik, dan persepsi harga secara signifikan memengaruhi sikap konsumen
terhadap produk sosis So Nice. Sikap konsumen ini, pada gilirannya, memengaruhi
niat membeli secara positif. Penelitian ini memberikan implikasi praktis bagi
produsen So Nice dalam merancang strategi pemasaran yang lebih efektif, seperti
penekanan pada nilai gizi, daya tarik sensorik, dan penyesuaian harga untuk
meningkatkan daya saing di pasar.

Kata Kunci : persepsi kandungan gizi, daya tarik sensorik, persepsi harga, sikap
konsumen, niat membeli, produk olahan daging, PLS-SEM, strategi pemasaran, So
Nice
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ANALYSIS OF THE INFLUENCE OF ATTITUDE TOWARD
FROZEN MEAT ON PURCHASE INTENTION: A STUDY OF
POTENTIALCONSUMERS OF SO NICE SAUSAGES

Rizqi Fatha Muhammadiah

ABSTRACT

This research aims to identify and analyze the influence of perceived nutritional
content, perceived sensory appeal and perceived price on consumer attitudes and
purchase intention of branded sausage products. So Nice. Processed meat products,
such as sausages, face the challenge of increasingly fierce competition in the
Indonesian market. The significant decline in So Nice's sales is the background to
this research. Primary data was collected through an online questionnaire filled in
by 125 respondents aged 16-40 years, with 108 valid data for analysis. Respondents
were selected based on their experience consuming sausage products from various
brands, including So Nice. The analytical method used is Partial Least Squares
Structural Equation Modeling (PLS-SEM), which allows testing the relationship
between exogenous and endogenous variables. The results showed that perceived
nutritional content, sensory appeal, and perceived price significantly influenced
consumer attitudes towards So Nice sausage products. These consumer attitudes, in
turn, positively influence purchase intentions. This research provides practical
implications for So Nice producers in designing more effective marketing strategies,
such as emphasizing nutritional value, sensory appeal, and price adjustments to
increase competitiveness in the market.

Keywords: perceived nutritional content, sensory appeal, perceived price, attitudes
towards, purchase intention, processed meat products, PLS-SEM, marketing
strategy, So Nice.
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