DAFTAR PUSTAKA

Aboah, J., & Lees, N. (2020). Consumers use of quality cues for meat purchase:
Research trends and future pathways. Meat Science, 166, 108142.
https://doi.org/10.1016/j.meatsci.2020.108142

Aminati, E. (2024, Juni 30). Cara Masak Caramelized Butter Sausage Rasa Bintang
Lima, Miliki Aroma Wangi dan Super Gurih, Intip Resep Masakan Di Sini.
Portaloka.id. https://www.portaloka.id/kuliner/105455356/cara-masak-
caramelized-butter-sausage-  rasa-bintang-  lima-miliki-aroma-wangi-dan-
super-gurih-intip-resep-masakan-di-sini

Bakar, A. R. A., Mahzan, N. A., Tarmazi, S. a. A., & Tumin, S. A. (2023). Plant-base
Meat as Future Alternative: A Study of Malaysian Consumers Purchase
Intention. Malaysian Journal of Social Sciences and Humanities (MJSSH),
8(7), e002397. https://doi.org/10.47405/mjssh.v8i7.2397

Compas. (2022, Juni 22). Lezat, ini Data Penjualan 10 Top Brand Frozen Food Terlaris
2022 di Tokopedia - Compas. Compas. https://compas.co.id/article/data-
penjualan-10-top-brand-frozen-food-terlaris-2022/

Dorce, L. C., Da Silva, M. C., Mauad, J. R. C., De Faria Domingues, C. H., & Borges,
J. a. R. (2021). Extending the theory of planned behavior to understand
consumer purchase behavior for organic vegetables in Brazil: The role of
perceived health benefits, perceived sustainability benefits and perceived price.
Food Quality and Preference, 91, 104191.
https://doi.org/10.1016/j.foodqual.2021.104191

Hasiner, E., & Yu, X. (2016). Meat consumption and democratic governance: A cross-
national analysis. China Economic Review, 59,
100950. https://doi.org/10.1016/j.chieco.2016.06.008

Hati, S. R. H., Zulianti, 1., Achyar, A., & Safira, A. (2020). Perceptions of nutritional
value, sensory appeal, and price influencing customer intention to purchase
frozen beef: Evidence from Indonesia. Meat Science, 172, 108306.
https://doi.org/10.1016/j.meatsci.2020.108306

Istijanto, N., Arifin, Y., & Nurhayati, N. (2023). Examining customer satisfaction and
purchase intention toward a new product before its launch: Cookies enriched
with spirulina. Cogent Business & Management, 10(3).
https://doi.org/10.1080/23311975.2023.2257346

100

Analisis Pengaruh Attitude..., Rizqi Fatha Muhammadiah, Universitas Multimedia Nusantara


https://doi.org/10.1016/j.meatsci.2020.108142
https://doi.org/10.47405/mjssh.v8i7.2397
https://compas.co.id/article/data-penjualan-10-top-brand-frozen-food-terlaris-2022/
https://compas.co.id/article/data-penjualan-10-top-brand-frozen-food-terlaris-2022/
https://doi.org/10.1016/j.foodqual.2021.104191
https://doi.org/10.1016/j.chieco.2016.06.008
https://doi.org/10.1016/j.meatsci.2020.108306
https://doi.org/10.1080/23311975.2023.2257346

Hemat.id. (n.d.). https://www.hemat.id/harga/so- nice.sosis-siap-makan-
premium.00094276-original-60- gr/#google_vignette

Herlina, Darmawan, I., & Rusdianto, A. S. (2015). Penggunaan Tepung Glukomanan
Umbi Gembili (Dioscorea esculenta L.) Sebagai Bahan Tambahan Makanan
pada Pengoahan Sosis Daging Ayam. Jurnal Agroteknologi , 9(2), 134-144.

Kementerian Pertanian. (2023). Buku Outlook Komoditas Peternakan Daging Sapi.
Pusat Data dan Sistem Informasi Pertanian.

Kurniawan, D. (n.d.). Laba Produsen Sosis So Nice Anjlok 75,3 Persen di Kuartal 111
2020. VOI - Waktunya Merevolusi Pemberitaan.
https://voi.id/berita/18313/laba-produsen-sosis-so-nice-anjlok-75-3-persen-di-
kuartal-iii-2020

Liu, R., Hooker, N. H., Parasidis, E., & Simons, C. T. (2017). A Natural Experiment:
Using Immersive Technologies to Study the Impact of “All- Natural” Labeling
on Perceived Food Quality, Nutritional Content, and Liking. Journal of Food
Science, 82(3), 825-833. https://doi.org/10.1111/1750-3841.13639

Markethac. Data Penjualan Sosis dan 8 Top Brand Terlaris di E-commerce Indonesia.
(n.d.). https://markethac.id/news/data-penjualan-sosis-dan-8-top-brand-
terlaris-di-ecommerce- Indonesia

Mukul, A., Afrin, S., & Hassan, M. M. (2013). Factors Affecting Consumers’
Perceptions about Organic Food and Their Prevalence in Bangladeshi Organic
Preference. Nihon Keiei Gakkaishi, 1(5), 112-118.
https://doi.org/10.12691/jbms-1-5-5

Niami, M., Sulistiyono, A., Pujiono, P., & Harahap, B. (2019). Impact of the Indonesia
Australia Free Trade Agreement. 73-75. https://doi.org/10.2991/icglow-
19.2019.18.

Pang, R. D., Mason, T. B., Kapsner, A. K., & Leventhal, A. M. (2021). Parsing Intra-
and Inter-Individual Covariation Between the Sensory Attributes and Appeal
of E-Cigarettes: Associations and Gender Differences. Nicotine & Tobacco
Research, 24(7), 1012-1019. https://doi.org/10.1093/ntr/ntab255

Pérez-Villarreal, H. H., Martinez-Ruiz, M. P., & Izquierdo-Yusta, A. (2019). Testing
Model of Purchase Intention for Fast Food in Mexico: How do Consumers
React to Food Values, Positive Anticipated Emotions, Attitude toward the
Brand, and Attitude toward Eating Hamburgers? Foods, 8(9), 369.
https://doi.org/10.3390/f00ds8090369

Purslow, P. P., Warner, R. D., Clarke, F. M., & Hughes, J. M. (2019). Variations in

meat colour due to factors other than myoglobin chemistry; a synthesis of recent

101

Analisis Pengaruh Attitude..., Rizqi Fatha Muhammadiah, Universitas Multimedia Nusantara


https://doi.org/10.1111/1750-3841.13639
https://doi.org/10.12691/jbms-1-5-5
https://doi.org/10.2991/icglow-19.2019.18
https://doi.org/10.2991/icglow-19.2019.18
https://doi.org/10.1093/ntr/ntab255
https://doi.org/10.3390/foods8090369

findings (invited review). Meat Science, 159, 107941.
https://doi.org/10.1016/j.meatsci.2019.107941

Suhud, U., Allan, M., Rahayu, S., & Prihandono, D. (2022). When Brand Image,
Perceived Price, and Perceived Quality Interplay in Predicting Purchase
Intention: Developing a Rhombus Model. Academic Journal of
Interdisciplinary Studies, 11(1), 232. https://doi.org/10.36941/ajis-2022-0021

SO NICE. (n.d.). https://www.japfacomfeed.co.id/so-nice-id

USDA ERS. Growth in Meat Consumption for Developing and Emerging Economies
Surpasses That for the Developed World. (n.d.).
https://www.ers.usda.gov/amber-waves/2015/july/growth-in-meat-

consumption-for-developing-and-emerging-economies-surpasses-that-for-the-
developed-world/

Vamvaka, V., Stoforos, C., Palaskas, T., & Botsaris, C. (2020). Attitude toward
entrepreneurship, perceived behavioral control, and entrepreneurial intention:
dimensionality, structural relationships, and gender differences. Journal of

Innovation and Entrepreneurship, 9(1). https://doi.org/10.1186/s13731-020-
0112-0

102

Analisis Pengaruh Attitude..., Rizqi Fatha Muhammadiah, Universitas Multimedia Nusantara


https://doi.org/10.1016/j.meatsci.2019.107941
https://doi.org/10.36941/ajis-2022-0021
https://www.japfacomfeed.co.id/so-nice-id
https://www.ers.usda.gov/amber-waves/2015/july/growth-in-meat-consumption-for-developing-and-emerging-economies-surpasses-that-for-the-developed-world/
https://www.ers.usda.gov/amber-waves/2015/july/growth-in-meat-consumption-for-developing-and-emerging-economies-surpasses-that-for-the-developed-world/
https://www.ers.usda.gov/amber-waves/2015/july/growth-in-meat-consumption-for-developing-and-emerging-economies-surpasses-that-for-the-developed-world/

