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PENGEMBANGAN WEBSITE INTERNAL PERUSAHAAN 

PADA PT. GLOBAL LOYALTY INDONESIA 

Ian Pangeswara Hermawan 

ABSTRAK 

 

Pada abad ke-20, dengan kemajuan teknologi, muncul inovasi di sektor grosir 

secara digital yang disebut e-grocery. PT. Global Loyalty Indonesia adalah salah 

satu anak perusahaan dari Alfagift yang bergerak di bidang e-grocery dan Customer 

Relationship Management (CRM). Alfagift memberikan layanan belanja dengan 

manfaat keanggotaan yang terintegrasi (online dan offline) dan kepuasan konsumen 

melalui beberapa unique selling point, salah satunya penggunaan voucher. Setiap 

voucher yang digunakan, harus dilakukan rekap data oleh karyawan internal PT 

Global Loyalty Indonesia. Rekap data ini agar perusahaan mengetahui berapa 

peningkatan dan ekspetasi pertumbuhan penjualan tiap tahunnya untuk memasang 

target atau rencana baru. Salah satu masalah yang dihadapi adalah proses rekap data 

masih dilakukan secara manual, dimana setiap karyawan dari berbagai departemen 

harus mengirim email ke tim Business Controlling. Untuk mengatasi masalah ini, 

dilakukan pengembangan web internal bernama Voucher Targeted untuk 

mempermudah proses rekap data dan meringankan workload tim Business 

Controlling. Web ini dikembangankan menggunakan bahasa pemrograman python, 

framework FastAPI, dan menerapkan prinsip Clean Architecture. Web ini memiliki 

fitur-fitur seperti membuat request data voucher, melakukan approve atau reject, 

memodifikasi group program, sub program, dan remark blast, dan mengirim 

notifikasi email ke user yang bersangkutan. 

Kata kunci: E-grocery, Voucher, Rekap data, Voucher Targeted, FastAPI 
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COMPANY INTERNAL WEBSITE DEVELOPMENT 

AT PT. GLOBAL LOYALTY INDONESIA 

Ian Pangeswara Hermawan 

 

 

ABSTRACT 

 

In the 20th century, with advances in technology, innovation emerged in the digital 

grocery sector called e-grocery. PT. Global Loyalty Indonesia is a subsidiary of 

Alfagift which operates in the e-grocery and Customer Relationship Management 

(CRM) sectors. Alfagift provides shopping services with integrated membership 

benefits (online and offline) and consumer satisfaction through several unique 

selling points, one of which is the use of vouchers. For every voucher used, a data 

recap must be carried out by internal employees of PT Global Loyalty Indonesia. 

Recap this data so that the company knows how much sales growth and 

expectations will increase each year to set new targets or plans. One of the 

problems faced is that the data recap process is still done manually, where each 

employee from various departments have to send an email to the Business 

Controlling team. To overcome this problem, an internal web development called 

Voucher Targeted was carried out to simplify the data recap process and lighten 

the workload of the Business Controlling team. This website was developed using 

the Python programming language, the FastAPI framework, and applying Clean 

Architecture principles. This website has features such as making voucher data 

requests, approve or rejecting, modifying group programs, sub programs, and 

remark blasts, and sending email notifications to the user concerned. 

Keywords: E-grocery, Voucher, Data recap, Voucher Targeted, FastAPI 
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