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PERANCANGAN MEDIA DESAIN MARKETING UNTUK
KEPERLUAN LAUNCHING PRODUK FORMULA

PT ULTRA PRIMA ABADI
(Rachelle Felica)

ABSTRAK

Program Magang Merdeka Belajar Kampus Merdeka (MBKM) wajib dilakukan
oleh mahasiswa sebagai syarat kelulusan. Hal ini dilakukan agar mereka dapat
mengaplikasikan ilmu yang diperoleh selama masa perkuliahan ke dalam dunia
kerja nyata. Penulis melaksanakan magang di PT Ultra Prima Abadi (Orang Tua
Group), yang merupakan sebuah perusahaan di industri Fast-Moving Consumer
Goods (FMCG). Penulis ditempatkan di Brand Unit Formula Oral Care sebagai
Design Intern, di mana penulis membuat desain untuk keperluan pemasaran Below
the Line (BTL). Tujuan magang ini adalah untuk menerapkan ilmu yang dipelajari
selama perkuliahan, mengasah keterampilan, serta memahami struktur dan alur
kerja industri nyata, khususnya dalam desain marketing di perusahaan FMCG.
Formula Oral Care adalah salah satu brand yang menjual produk perawatan gigi
dan mulut seperti sikat gigi, pasta gigi, dan mouthwash. Brand ini telah dikenal
secara nasional dan internasional serta berhasil menjadi market leader dalam
kategori sikat gigi. Penulis melakukan magang di perusahaan ini selama lima bulan,
di mana penulis terlibat dalam berbagai project desain marketing untuk event,
development produk, dan lainnya. Melalui program magang ini, penulis
mendapatkan banyak wawasan dan pengalaman berharga yang akan berguna dalam
pengembangan karier penulis di masa depan.

Kata kunci: Magang, Desain Grafis, Formula Oral Care, FMCG
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THE DESIGN PROCESS OF MARKETING MEDIA FOR THE
LAUNCHING OF FORMULA PRODUCTS AT

PT ULTRA PRIMA ABADI
(Rachelle Felica)

ABSTRACT

The Merdeka Belajar Kampus Merdeka (MBKM) internship program is mandatory

for students as a graduation requirement. This is intended to allow them to apply
the knowledge gained during their studies in the real world. The author undertook
an internship at PT Ultra Prima Abadi (Orang Tua Group), a company in the Fast-
Moving Consumer Goods (FMCG) industry. The author was placed in the Formula
Oral Care Brand Unit as a Design Intern, where the author created designs for
Below the Line (BTL) marketing purposes. The objective of this internship is to
apply the knowledge learned during studies, enhance skills, and understand the
structure and workflow of the real industry, particularly in marketing design within
an FMCG company. Formula Oral Care is a brand that sells oral care products
such as toothbrushes, toothpaste, and mouthwash. This brand is recognized
nationally and internationally and has successfully become a market leader in the
toothbrush category. The author interned at this company for five months, during
which they were involved in various marketing design projects for events, product
development, and more. Through this internship program, the author gained
valuable insights and experiences that will be beneficial for their future career
development.

Keywords: Internship, Graphic Design, Formula Oral Care, FMCG
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