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PERANCANGAN KONTEN MEDIA SOSIAL
UNTUK “BUMI BOGA LAKSMI”

DI METAMORPHOSYS

(Vincent Alexander)

ABSTRAK

Program magang wajib MBKM Internship Track 1 merupakan salah satu program
wajib dalam kurikulum Merdeka yang bertujuan memberi mahasiswa pengalaman
dalam dunia kerja sebelum kelulusan, serta menjadi salah satu syarat kelulusan
sebagai sarjana desain dari Universitas Multimedia Nusantara. Penulis menjalani
proses magang wajib di PT. Meta Karya Kreativindo, lebih kerap disebut
Metamorphosys, selama 6 bulan, dimulai dari 23 Juli hingga 31 Januari. Penulis
memilih untuk bekerja di Metamorphosys karena penulis merasa dapat
mendapatkan pengalaman kerja di industri kreatif yang memadai, serta dapat
menguji kemampuan yang diperoleh selama menjalani kuliah Desain Komunikasi
Visual. Selama pelaksanaan magang, penulis memegang berbagai proyek, baik dari
klien maupun dari internal Metamorphosys, dengan mayoritas proyek berupa
perancangan konten media sosial. Alur perancangan konten umumnya dimulai dari
penciptaan editorial plan (EP) oleh departemen konten & marketing, yang
kemudian diberikan ke tim desain untuk diterjemahkan menjadi bentuk visual.
Dalam proses magang dan pengejaan laporan, penulis menemukan beberapa
kendala, terutama terkait alokasi waktu antara keperluan kampus dan keperluan
kantor. Namun, dengan dukungan dari teman, dosen pembimbing, dan supervisor
di tempat kerja, penulis tetap dapat menyelesaikan program magang MBKM
Internship Track 1 dengan lancar dan baik.

Kata kunci: Bumi Boga Laksmi, Metamorphosys, MBKM Internship Track 1,
media sosial, desain.
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SOCIAL MEDIA CONTENT DESIGN
FOR “BUMI BOGA LAKSMI”

AT METAMORPHOSYS

(Vincent Alexander)

ABSTRACT

The MBKM Internship Track 1 mandatory internship program is one of the
mandatory programs in the Merdeka curriculum which aims to provide students
with work experience before graduation, and is one of the requirements for
graduation as a Bachelor of Design from Multimedia Nusantara University. The
author underwent a mandatory internship process at PT. Meta Karya Kreativindo,
better known as Metamorphosys, for 6 months, starting from July 23rd to January
31st. The author chose to work at Metamorphosys because the author felt they could
get adequate work experience in the creative industry, and could test the skills
acquired during his Visual Communication Design studies. During the internship,
the author handled various projects, both from clients and from Metamorphosys’
internal affairs, with the majority of projects being social media content design.
The content design flow generally starts with the creation of an editorial plan by
the content & marketing team, which is then handed off to the design team to be
translated into visual form. In the internship process and in writing the report, the
author encountered several difficulties, especially related to the allocation of time
between campus affairs and office affairs. However, with the support of friends,
their supervising lecturer, and supervisor at work, the author was still able to
complete the MBKM Internship Track 1 internship program well.

Keywords: Bumi Boga Laksmi, Metamorphosys, MBKM Internship Track 1, social
media, design.
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