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PERANCANGANMEDIA PROMOSI MIZORA JEWELRY DI

PT SINAR KREASINDO FORTUNA

(Elza Steviany Lase)

ABSTRAK

Dengan berkembangnya sosial media secara pesat, telah mengubah cara
perusahaan dalam memasarkan produknya. Salah satu strategi yang digunakan
adalah social media ads, yang memanfaatkan berbagai platform media sosial
untuk menjangkau konsumen lebih luas. Peningkatan pengguna internet dan
media sosial seperti Instagram, TikTok, Youtube, dan Facebook di Indonesia,
dapat memberikan peluang bagi perusahaan untuk menggunakan fitur ads di
media sosial serta e-commerce seperti Shopee dan Tokopedia. Penulis tertarik
untuk magang di perusahaan Mizora Jewelry untuk menambah wawasan dan
meningkatkan keterampilan lebih dalam tentang strategi dan implementasi media
promosi di dunia kerja. Selama melaksanakan praktik magang, penulis
melaksanakan berbagai pekerjaan seperti membuat poster iklan untuk platform
Instagram, Shopee, dan Tokopedia, membuat key visual untuk event, membuat
poster hari raya, dan menjadi model untuk konten. Melalui praktik magang ini,
penulis mempelajari bahwa pemasaran di media sosial memiliki peran yang
sangat penting dalam meningkatkan brand awareness dan penjualan produk.

Kata kunci: magang mbkm, mizora jewelry, pt sinar kreasindo fortuna, media
promosi, media sosial



ix
Perancangan Media Promosi..., Elza Steviany Lase, Universitas Multimedia Nusantara

PROMOTIONAL MEDIA DESIGN FOR MIZORA JEWELRY AT

PT SINAR KREASINDO FORTUNA

(Elza Steviany Lase)

ABSTRACT

With the rapid growth of social media, it has changed the way companies market

their products. One of the strategies used is social media ads, which leverage

various social media platforms to reach a wider audience of consumers. The

increase in internet and social media users such as Instagram, TikTok, YouTube,

and Facebook in Indonesia can provide opportunities for companies to utilize

advertising features on social media as well as e-commerce platforms like Shopee

and Tokopedia. The writer is interested in interning at Mizora Jewelry to gain

insights and enhance skills further in the strategies and implementation of

promotional media in the workplace. During the internship, the writer carried out

various tasks such as creating advertisement posters for Instagram, Shopee, and

Tokopedia, designing key visuals for events, making holiday posters, and serving

as a model for content. Through this internship, the author learned that social

media marketing plays a very important role in increasing brand awareness and

product sales.

Keywords: mbkm internship, mizora jewelry, pt sinar kreasindo fortuna,

promotional media, social media
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