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PERANCANGAN DESAIN MARKETING COLLATERAL DI    

PT BORDEN EAGLE INDONESIA (CAP LANG) 

(Ananda Lucky Dwi Yanuar) 

ABSTRAK 
 

Jaman sekarang, perkembangan teknologi sudah semakin pesat dengan 

berkembangnya sistematis dari teknologi tersebut untuk membantu kita manusia 

dalam melakukan kegiatan sehari-hari. Dalam laporan magang ini, terdapat alur, 

dan hasil kerja penulis lakukan selama 6 bulan magang di perusahaan PT. Borden 

Eagle Indonesia atau yang lebih sering dikenal Cap Lang sebagai desainer grafis. 

Penulis memilih perusahaan ini karena Cap Lang memiliki reputasi dalam bidang 

minyak angin dan obat tradisional herbal lainnya. Selama magang, penulis 

mempelajari banyak hal dalam berbagai aspek melalui dari desain promosi, flyer, 

poster, spanduk, dan sampai kemasan untuk sebuah produk. Laporan ini juga 

memuat koordinasi serta kedudukan penulis selama kerja magang. Penulis 

mendapatkan banyak pelajaran atau ilmu baru selama kerja magang di perusahaan 

mulai dari soft skill sampai hard skill terutama dalam faktor komunikasi antar tim 

karena hal tersebut merupakan poin yang sangat krusial. Walaupun penulis 

memiliki kendala-kendala tertentu, tetapi selalu ada jalan atau solusi untuk masing-

masing masalah.  
  
Kata kunci: cap lang, desain, packaging, magang, visual 
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MARKETING COLLATERAL DESIGN AT                               

PT BORDEN EAGLE INDONESIA (CAP LANG) 

 (Ananda Lucky Dwi Yanuar) 

ABSTRACT 

 

Nowadays, the rapid of growing technology has been over the top with its system 

to help our daily activities more efficient than ever. In this report, insist of author’s 

workflow and final works that the author has done for the past 5 months working 

as a graphic designer intern at PT. Borden Eagle Indonesia or commonly known 

as Cap Lang. Author has chosen this company over others because of its reputation 

in medicated oil and herbal traditional medicine category and its products has been 

in almost all Indonesia’s households. During the internship, the author has learned 

a lot of things in many aspects by designing product promotion material, flyer, 

poster, banner, and packaging design for a product. This report also consist the 

coordination and the author’s position during the internship. Author has learned a 

lot of new knowledge and skills such as soft skills and hard skills especially in 

crucial communication factor between teams. Even the author has a few certain 

difficulties, but there are always a solution for each problem that the author facing. 

 

Keywords: cap lang, design, packaging, internship, visual 
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