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PERANCANGAN IDENTITAS VISUAL BATIK BY PANCA 

 (Eudora Fedorova) 

ABSTRAK 

 

Batik by Panca merupakan brand lokal dibidang fesyen yang menawarkan pakaian 

batik khas seluruh Nusantara terutama Jawa tengah, yang siap digunakan nyaman 

untuk digunakan sehari-haripakaian batik modern. Semenjak pandemi 2020, Batik 

by Panca mengubah target marketnya menjadi usia 20-30 tahun. Pada mulanya 

Batik by Panca menjual desain kebaya untuk calon pengantin dan pesta, lalu Batik 

by Panca berubah menjadi brand yang menjual batik khas Jawa Tengah siap pakai 

dengan desain yang modern. Selain itu, Batik by Panca juga belum memiliki logo 

tetap sehingga logo yang digunakan dalam berbagai media tidak konsisten. Hal 

tersebut yang mencerminkan Batik by Panca belum mempunyai identitas visual. 

Berdasarkan hal tersebut, perancangan identitas visual Batik by Panca diperlukan 

sehingga brand Batik by Panca mempunyai identitas perusahaan yang konsisten 

sehingga dapat meprepresentasikan brand image yang dimilikinya. Perancangan 

identitas visual Batik by Panca menggunakan metode perancangan The Branding 

Process dalam bukunya Designing Brand Identity oleh Alina Wheeler yang terdiri 

dari lima fase, yaitu conducting research, clarifying strategy, designing identity, 

creating touchpoints dan managing assets. 

 

Kata kunci: Batik by Panca, Merek, Identitas Visual 
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DESIGNING THE VISUAL IDENTITY OF BATIK BY PANCA 

 (Eudora Fedorova) 

 

ABSTRACT (English) 

 

Batik by Panca is a local brand in the fashion sector that offers batik clothes typical 

of the entire archipelago, especially central Java, which are ready to use 

comfortable for everyday modern batik clothes. Since the 2020 pandemic, Batik by 

Panca has changed its target market to 20-30 years old. At first Batik by Panca 

sold kebaya designs for brides and parties, then Batik by Panca turned into a brand 

that sells ready-to-wear Central Javanese batik with modern designs. In addition, 

Batik by Panca also does not have a fixed logo so that the logo used in various 

media is not consistent. This reflects that Batik by Panca does not yet have a visual 

identity. Based on this, redesigning the visual identity of Batik by Panca is needed 

so that the Batik by Panca brand has a consistent corporate identity so that it can 

represent its brand image. Batik by Panca visual identity design uses The Branding 

Process design method in the book Designing Brand Identity by Alina Wheeler 

which consists of five phases, namely conducting research, clarifying strategy, 

designing identity, creating touchpoints and managing assets. 

 

Keywords: Batik by Panca, Brand, Visual Identity 
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