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PERANCANGAN MEDIA PROMOSI PRODUK GHEE DI 

SINCERE FOODS 

 (Bella Nabilla Hakim) 

ABSTRAK 
 

Sincere Foods merupakan usaha makanan snack sehat, ia memiliki toko yang 
berada di Ruko Element B11, Jalur Sutera kav 25BC, Alam Sutera, South 
Tangerang. Sincere Foods didirikan sejak 2014 oleh Rika dan suaminya, dengan 
dilatar belakangi untuk mengajak masyarakat memulai pola hidup sehat dari pilihan 
asupan makanannya. Produk dari Sincere Foods memiliki keunggulan salah 
satunya, Sincere Foods di handle oleh tim professional, ibu Rika berprofesi sebagai 
dokter nutrisi, Michael suaminya berprofesi sebagai chef, dan ia memiliki baker 
professional, sehingga Sincere ditangani oleh tim expert, yang tentu sangat 
mementingkan kandungan pada produknya dan berkonsistensi pada kandungannya 
yang dapat mendukung pola hidup sehat. Penelitian ini bertujuan untuk membangun 
brand engagement dari Sincere Foods dengan berfokus pada pengenalan produk 
ghee nya, karena ghee merupakan bahan makanan yang sehat dilihat dari 
kandungannya, serta dapat menjadi pengganti margarin. Perancangan yang 
digunakan ialah berdasarkan dari teori five-phase model of the design process atau 
lima fase model dari proses desain terdiri dari Research, Analysis, Concepts, 
Design, and Implementation. Dalam pengumpulan datanya menggunakan teknik 
wawancara, focus group discussion, analisis SWOT, studi eksisting, dan kuesioner. 
Perancangan yang dibuat berupa media promosi, dengan menggunakan media 
utama yaitu, sosial media instagram. Perancangan ini diharapkan dapat memberikan 
dampak yang baik bagi penulis, Sincere Foods, dan lainnya. 

 

Kata kunci: ghee, promosi, sehat, sincere 
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DESIGN OF PROMOTIONAL MEDIA FOR GHEE 

PRODUCTS AT SINCERE FOODS 

 (Bella Nabilla Hakim) 

ABSTRACT (English) 
 

Sincere Foods is a healthy snack food business, it has a shop located at Ruko 
Element B11, Jalur Sutera kav 25BC, Alam Sutera, South Tangerang. Sincere 
Foods was founded in 2014 by Rika and her husband, with a background to invite 
people to start a healthy lifestyle from their choice of food intake. Products from 
Sincere Foods have one of the advantages, Sincere Foods is handled by a 
professional team, Mrs. Rika works as a nutritional doctor, Michael her husband 
works as a chef, and she has a professional baker, so Sincere is handled by a team 
of experts, who are certainly very concerned about the content of their products 
and are consistent in their content which can support a healthy lifestyle. This 
research aims to build brand engagement of Sincere Foods by focusing on the 
introduction of its ghee product, because ghee is a healthy food ingredient in terms 
of its content, and can be a substitute for margarine. The design used is based on 
the theory of the five-phase model of the design process consisting of Research, 
Analysis, Concepts, Design, and Implementation. The data collection used 
interview techniques, focus group discussions, SWOT analysis, existing studies, and 
questionnaires. The design is made in the form of promotional media, using the 
main media, namely, social media Instagram. This design is expected to have a 
good impact on the author, Sincere Foods, and others. 
 

Keywords: ghee, promotion, healthy, sincere 
 

 

 

 

 

 

 

 

 



 
 

viii 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

DAFTAR ISI 
 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAK ............................................................................................................ vi 

ABSTRACT (English) ........................................................................................ vii 

DAFTAR TABEL ................................................................................................ xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ....................................................................................... xv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1  Latar Belakang .......................................................................................... 1 

1.2  Rumusan Masalah ..................................................................................... 2 

1.3  Batasan Masalah ........................................................................................ 3 

1.4  Tujuan Tugas Akhir .................................................................................. 4 

1.5. Manfaat Tugas Akhir ................................................................................ 4 

BAB II TINJAUAN PUSTAKA ............................................................................ 5 

  Prinsip Desain ............................................................................................ 5 

2.1.1  Kesatuan ........................................................................................... 5 

2.1.2  Keseimbangan .................................................................................. 5 

2.1.3  Ritme ................................................................................................ 5 

2.1.4  Penekanan ........................................................................................ 6 

2.1.5  Proporsi ............................................................................................ 6 

Typography (Tipografi) ............................................................................. 6 

2.2.1  Anatomi Tipografi ........................................................................... 6 

2.2.2  Klasifikasi Tipografi ....................................................................... 8 

2.2.3  Prinsip Tipografi ............................................................................. 9 

Layout dan Grid ....................................................................................... 10 

2.3.1  Jenis Grid ....................................................................................... 10 



 
 

ix 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

2.3.2  Prinsip Layout ............................................................................... 11 

Ilustrasi ..................................................................................................... 12 

Fotografi ................................................................................................... 12 

2.5.1  Sudut Pengambilan Gambar ........................................................ 12 

2.5.2  Pencahayaan .................................................................................. 14 

2.5.3  Teknik Pencahayaan ..................................................................... 14 

Videografi ............................................................................................... 15 

       2.6.1  Sudut Pengambilan Gambar ..................................................... 15 

2.7    Copywriting ............................................................................................. 16 

2.8    Content Writing ...................................................................................... 16 

2.9    Promosi ................................................................................................... 17 

2.10  Bauran Promosi ..................................................................................... 17 

2.11  Media Promosi ....................................................................................... 18 

2.12  Strategi Promosi .................................................................................... 18 

2.13  Pendekatan Promosi .............................................................................. 19 

2.14  Toko Makanan Sehat ............................................................................ 24 

2.15  Event …………………………………………………………………...21 

2.16  Penelitian yang relavan ......................................................................... 23 

BAB III  METODOLOGI PERANCANGAN ................................................... 27 

3.1  Subjek Perancangan ................................................................................ 27 

3.2  Metode dan Prosedur Perancangan ....................................................... 28 

3.2.1  Research (Riset) ............................................................................. 28 

3.2.2  Analysis (Analisis) .......................................................................... 28 

3.2.3  Concepts (Konsep) ......................................................................... 29 

3.2.4  Design (Desain) .............................................................................. 29 

3.2.5  Implementation (Penerapan) ......................................................... 29 

3.3  Teknik dan Prosedur Perancangan ........................................................ 29 

3.3.1  Wawancara .................................................................................... 30 

3.3.2  Focus Group Discussion ................................................................ 31 



 
 

x 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

3.3.3  Analisis SWOT (Strength, Weakness, Oppurtunity, Threat) ....... 32 

3.3.4  Studi Eksisting ............................................................................... 32 

3.3.5  Studi Referensi ............................................................................... 32 

3.3.6  Kuesioner ....................................................................................... 32 

BAB IV  HASIL DAN PEMBAHASAN PERANCANGAN ............................ 34 

4.1  Hasil Perancangan ................................................................................... 34 

4.1.1  Wawancara dengan Rika .............................................................. 34 

4.1.2  FGD (Focus Group Discussion) .................................................... 39 

4.1.3  Analisis SWOT (Strength, Weaknesses, Opurtunity, Threat) ..... 41 

4.1.4  Studi Eksisting ............................................................................... 43 

4.1.5  Studi Referensi ............................................................................... 46 

4.1.6  Kuesioner ....................................................................................... 48 

4.2  Strategi Perancangan ............................................................................... 52 

4.1.7    Research ........................................................................................ 52 

4.1.8    Analysis ......................................................................................... 55 

4.1.9    Konsep .......................................................................................... 72 

4.1.10  Design ........................................................................................... 80 

4.1.11  Implementation ............................................................................. 97 

4.1.12  Bimbingan Spesialis .................................................................. 104 

4.2 Pembahasan Perancangan ...................................................................... 105 

4.2.1  Analisis Market Validation .......................................................... 105 

4.2.2  Analisis tahapan attention ........................................................... 111 

4.2.3  Analisis tahapan interest ............................................................. 112 

4.2.4  Analisis tahapan search .............................................................. 114 

4.2.5  Analisis tahapan action ............................................................... 116 

4.2.6  Analisis tahapan share ................................................................ 118 

4.2.4  Anggaran  ..................................................................................... 120 

BAB V  PENUTUP ............................................................................................. 122 

5.1 Simpulan .................................................................................................. 122 

5.2 Saran ......................................................................................................... 122 



 
 

xi 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

DAFTAR PUSTAKA ........................................................................................ 124 

LAMPIRAN ....................................................................................................... 126 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xii 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

DAFTAR TABEL 

 

Tabel 2.1 Penelitian yang Relevan ........................................................................ 26 
Tabel 4.1 SWOT Sincere Foods ............................................................................ 42 
Tabel 4.2 SWOT Beorganik .................................................................................. 44 
Tabel 4.3 SWOT Essential .................................................................................... 45 
Tabel 4.4 Tabel Masalah ....................................................................................... 53 
Tabel 4.5 Tabel Perancangan ................................................................................ 56 
Tabel 4.6 User Persona ......................................................................................... 60 
Tabel 4.7 Target Audience .................................................................................... 62 
Tabel 4.8 Tabel AISAS ......................................................................................... 68 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiii 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

DAFTAR GAMBAR 
 

Gambar 4.1 Wawancara dengan Rika ................................................................... 34 
Gambar 4.2 Hasil Kuesioner Sincere Foods ......................................................... 48 
Gambar 4.3 Hasil Kuesioner Sincere Foods 2 ...................................................... 49 
Gambar 4.4 Hasil Kuesioner Sincere Foods 3 ...................................................... 50 
Gambar 4.5 Hasil Kuesioner Sincere Foods 4 ...................................................... 51 
Gambar 4.6 Mindmap ............................................................................................ 73 
Gambar 4.7 Moodboard ........................................................................................ 75 
Gambar 4.8 Color Palette ..................................................................................... 78 
Gambar 4.9 Tipografi ............................................................................................ 79 
Gambar 4.10 Layout Feeds ................................................................................... 80 
Gambar 4.11 Produk Ghee Sincere Foods ............................................................ 82 
Gambar 4.12 Foto Model Piknik ........................................................................... 82 
Gambar 4.13 Pengeditan Foto Model Piknik ........................................................ 83 
Gambar 4.14 Aset Visual untuk Font ................................................................... 84 
Gambar 4.15 Ilustrasi ............................................................................................ 85 
Gambar 4.16 Key Visual ....................................................................................... 86 
Gambar 4.17 Postingan Feeds ............................................................................... 87 
Gambar 4.18 Penempatan Postingan Feeds .......................................................... 87 
Gambar 4.19 Sketsa Media Skunder ..................................................................... 89 
Gambar 4.20 Pembuatan Flyer .............................................................................. 90 
Gambar 4.21 Pembuatan Brosur ........................................................................... 90 
Gambar 4.22 Pembuatan Menu A4 ....................................................................... 91 
Gambar 4.23 Pembuatan Poster ............................................................................ 92 
Gambar 4.24 Merchandise Apron ......................................................................... 93 
Gambar 4.25 Merchandise Kotak Makan ............................................................. 94 
Gambar 4.26 Merchandise Botol Minum ............................................................. 95 
Gambar 4.27 Desain Stationary ............................................................................ 96 
Gambar 4.28 Shopee ADS ..................................................................................... 97 
Gambar 4.29 Media Cetak X-Banner .................................................................... 98 
Gambar 4.30 Media Cetak Flyer ........................................................................... 99 
Gambar 4.31 Media Cetak Brosur ........................................................................ 99 
Gambar 4.32 Media Cetak Menu ........................................................................ 100 
Gambar 4.33 Media Cetak Poster ....................................................................... 101 
Gambar 4.34 Media Sosial Instagram ................................................................. 102 
Gambar 4.35 Kompilasi Merchandise ................................................................ 103 
Gambar 4.36 Kompilasi Stationary ..................................................................... 103 
Gambar 4.37 Hasil Beta Test .............................................................................. 105 
Gambar 4.38 Hasil Beta Test 2 ........................................................................... 106 
Gambar 4.39 Hasil Beta Test 3 ........................................................................... 106 
Gambar 4.40 Hasil Beta Test 4 ........................................................................... 107 



 
 

xiv 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

Gambar 4.41 Hasil Beta Test 5 ........................................................................... 107 
Gambar 4.42 Hasil Beta Test 6 ........................................................................... 108 
Gambar 4.43 Hasil Beta Test 7 ........................................................................... 109 
Gambar 4.44 Hasil Beta Test 8 ........................................................................... 109 
Gambar 4.45 Hasil Beta Test 9 ........................................................................... 110 
Gambar 4.46 Analisis X-Banner ......................................................................... 111 
Gambar 4.47 Analisis Instagram Feeds .............................................................. 112 
Gambar 4.48 Analisis Flyer ................................................................................ 113 
Gambar 4.49 Analisis Instagram Feeds .............................................................. 113 
Gambar 4.50 Analisis Brosur .............................................................................. 114 
Gambar 4.51 Analisis Instagram Feeds 2 ........................................................... 115 
Gambar 4.52 Analisis Menu ............................................................................... 116 
Gambar 4.53 Analisis Strationary ....................................................................... 116 
Gambar 4.54 Analisis Shopee ADS ..................................................................... 117 
Gambar 4.55 Analisis Poster ............................................................................... 118 
Gambar 4.56 Analisis Instagram Filter ............................................................... 119 
Gambar 4.57 Analisis Instagram Feeds 3 ........................................................... 119 
 

 

 

 

 

 

 

 

 
 
 

 

 

 

 

 

 



 
 

xv 
Perancangan Media Promosi…, Bella Nabilla Hakim, Universitas Multimedia Nusantara 

  

DAFTAR LAMPIRAN 
 

Lampiran  Hasil Persentase Turnitin ................................................................... 126 
Lampiran  Form Bimbingan & Spesialis ............................................................ 127 
Lampiran  Non-Disclosure Agreement (kualitatif - wawancara & FGD) ........... 128 
Lampiran  Hasil Kuesioner ................................................................................. 129 
Lampiran  Transkrip Wawancara ........................................................................ 132 
Lampiran  Dokumentasi ...................................................................................... 140 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	Microsoft Word - Bella Nabilla Hakim - 00000047485 - Final report.docx
	ee03e49d86ab85740a3545bb838a9112a25a5ce80eba9b946f5dba180ebf65bc.pdf
	Microsoft Word - Bella Nabilla Hakim - 00000047485 - Final report.docx

