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Aktivitas Social Media Specialist di Toko Mas dan Perhiasan Ibu

Kota Baru Cianjur

(Felicia Agnes Maretha)

ABSTRAK

Perkembangan industri perhiasan meningkat seiring dengan perkembangan
teknologi dan informasi. Perhiasan menjadi salah satu pilihan investasi bagi
masyarakat di Indonesia. Toko Mas dan Perhiasan “Ibu Kota Cianjur”
menjadi salah satu toko perhiasan yang hadir untuk memenuhi kebutuhan dan
keinginan konsumen di Cianjur. Pemilihan praktik kerja magang dilandaskan
oleh citra baik brand “Ibu Kota” bagi masyarakat Cianjur. Selain itu, mas atau
perhiasan terus menjadi pilihan masyarakat , meskipun harga meningkat. Hal
ini menjadi alasan bahwa sektor industri perhiasan akan tetap bertahan
apabila memanfaatkan sosial media dengan baik untuk melakukan
pemasaran. Tujuan melaksanakan praktik kerja magang ialah menambah
pengetahuan dan mengimplementasikan ilmu selama berkuliah di Universitas
Multimedia Nusantara. Social Media Specialist adalah posisi yang ditempati
oleh penulis. Pekerjaan yang dilakukan selama magang diantaranya strategic
planning, social media marketing , melakukan input, copywriting dan
melakukan foto produk perhiasan. Selama magang terdapat beberapa kendala,
salah satunya ialah kekurangan tim sosial media. Solusi yang dapat diberikan
ialah dengan banyak belajar dari sosial media dan mencari referensi dalam
pembuatan konten.

Kata kunci: Strategic Planning, Social Media Marketing, Social Media
Specialist
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Social Media Specialist Activities at Ibu Kota Baru Gold Shop in
Cianjur
(Felicia Agnes Maretha)

ABSTRACT (English)

The development of the jewelry industry increases along with developments
in technology and information. Jewelry is an investment choice for people in
Indonesia. Mas and Jewelry Shop "Capital City of Cianjur" is one of the
jewelry shops that is here to meet the needs and desires of consumers in
Cianjur. The choice of internship work practice is based on the good image
of the "Capital City" brand for the people of Cianjur. Apart from that, gold
or jewelry continues to be people's choice, even though prices are increasing.
This is the reason that the jewelry industry sector will survive if it makes good
use of social media for marketing. The aim of carrying out internship work is
to increase knowledge and implement knowledge while studying at
Multimedia Nusantara University. Social Media Specialist is the position
occupied by the author. The work carried out during the internship includes
strategic planning, social media marketing, inputting, copywriting and taking
photos of jewelry products. During the internship there were several
obstacles, one of which was the lack of a social media team. The solution that
can be given is to learn a lot from social media and look for references in
creating content.

Keywords: Strategic Planning, Social Media Marketing, Social Media
Specialist
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