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PERANCANGAN IDENTITAS VISUAL FUN WALK UNTUK 

ANNIVERSARY KE-40 VIVERE GROUP 

 (Abigail Felicia Purnama) 

ABSTRAK 
 

 
Marketing atau pemasaran merupakan salah satu aktivitas untuk berkomunikasi, 
menyampaikan atau menjual value sebuah produk kepada target pasar atau klien. 
Marketing sendiri sudah menjadi divisi yang cukup penting di dunia bisnis dan 
perusahaan. Tanpa adanya marketing akan sulit untuk sebuah perusahaan untuk 
menjual dan meningkatkan brand awareness terhadap masyarakat. Desain grafis 
sendiri dapat berkontribusi dalam memasarkan value bisnis baik secara produk 
maupun jasa. Seorang desainer grafis membuat elemen visual untuk menarik 
perhatian audiens secara instan dan membuat para audiens mengingat brand 
tersebut. Maka dari itu, penulis memilih untuk melaksanakan magang di sebuah 
perusahaan furnitur bernama VIVERE dan berada pada tim marketing, khususnya 
pada tim marketing korporat (Corporate Marketing). VIVERE Group merupakan 
sebuah perusahaan furnitur yang berkolaborasi dengan banyak unit bisnis. VIVERE 
sendiri sudah berdiri pada tahun 1984 dan sedang merayakan ulang tahunnya ke-40 
pada tahun 2024 ini. Penulis memiliki tanggung jawab untuk mendesain media 
sosial VIVERE dan juga kepentingan desain untuk event VIVERE  yang sedang 
berjalan. Salah satunya adalah event Fun Walk yang diselenggarakan untuk 
merayakan Anniversary VIVERE ke-40. Pada event ini penulis membuat sebuah 
identitas visual untuk desain keseluruhan acara Fun Walk. 

 

Kata kunci: Magang, Marketing, Event, Anniversary 
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DESIGNING FUN WALK VISUAL IDENTITY 

FOR VIVERE’S 40TH ANNIVERSARY 

(Abigail Felicia Purnama) 

ABSTRACT 
 

Marketing is an activity to communicate, deliver and sell the value of a product to 

the target market or client. Marketing itself has become an important division in 

the business world and companies. Without marketing, it will be difficult for a 

company to sell and increase its brand awareness to the public. Graphic design 

itself can contribute to business marketing value both in terms of products and 

services. A graphic designer creates visual elements to instantly attract the 

audience's attention and make the audience remember the brand. Therefore, the 

author chose to do an internship at a furniture company called VIVERE and was 

on the marketing team, especially on the corporate marketing team. VIVERE Group 

is a furniture company that collaborates with many business units. VIVERE itself 

was founded in 1984 and is celebrating its 40th anniversary in 2024. The author is 

responsible for designing VIVERE's social media and also design interests for 

ongoing VIVERE events. One of them is the Fun Walk event which was held to 

celebrate VIVERE's 40th Anniversary. At this event, the author created a visual 

identity for the overall design of the Fun Walk event. 

 

Keywords: Internship, Marketing, Event, Anniversary 

 

  



 
 

x 
Perancangan Identitas Visual…, Abigail Felicia Purnama, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

HALAMAN JUDUL  ............................................................................................. i 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 
HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN ....................... iii 
HALAMAN PENGESAHAN .............................................................................. iv 
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v 
KATA PENGANTAR .......................................................................................... vi 
ABSTRAK .......................................................................................................... viii 
ABSTRACT ........................................................................................................... ix 
DAFTAR ISI .......................................................................................................... x 
DAFTAR TABEL ................................................................................................ xii 
DAFTAR GAMBAR .......................................................................................... xiii 
DAFTAR LAMPIRAN ....................................................................................... xv 
BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ................................................................................. 1 
1.2 Tujuan Magang ................................................................................ 2 
1.3 Waktu dan Prosedur Pelaksanaan Magang .................................. 2 

1.3.1 Waktu Pelaksanaan Magang .............................................. 2 
1.3.2 Prosedur Pelaksanaan Magang .......................................... 3 

BAB II GAMBARAN UMUM PERUSAHAAN ................................................ 8 
2.1 Profil dan Sejarah Perusahaan ....................................................... 8 

2.1.1 Profil Perusahaan ................................................................ 8 
2.1.2 Sejarah Perusahaan ........................................................... 10 

2.2 Struktur Organisasi Perusahaan .................................................. 13 
2.3 Portofolio Perusahaan ................................................................... 15 

BAB III PELAKSANAAN MAGANG .............................................................. 21 
3.1 Kedudukan dan Koordinasi Pelaksanaan Magang .................... 21 

3.1.1 Kedudukan Pelaksanaan Magang .................................... 21 
3.1.2 Koordinasi Pelaksanaan Magang ..................................... 23 

3.2 Tugas yang Dilakukan ................................................................... 24 
3.3 Uraian Pelaksanaan Magang ........................................................ 31 

3.3.1 Proses Pelaksanaan Tugas Utama Magang ..................... 32 



 
 

xi 
Perancangan Identitas Visual…, Abigail Felicia Purnama, Universitas Multimedia Nusantara 

 

3.3.2 Proses Pelaksanaan Tugas Tambahan Magang .............. 47 
3.4 Kendala dan Solusi Pelaksanaan Magang ................................... 84 

3.4.1 Kendala Pelaksanaan Magang ......................................... 84 
3.4.2 Solusi Pelaksanaan Magang .............................................. 85 

BAB IV PENUTUP ............................................................................................. 86 
4.1 Simpulan ......................................................................................... 86 
4.2 Saran ................................................................................................ 87 

DAFTAR PUSTAKA ......................................................................................... xiv 

 

  



 
 

xii 
Perancangan Identitas Visual…, Abigail Felicia Purnama, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 
 
Tabel 1.1 Prosedur Pelaksanaan Magang ................................................................ 4 
Tabel 3.1 Detail Pekerjaan yang Dilakukan Selama Magang ............................... 24 
 
  



 
 

xiii 
Perancangan Identitas Visual…, Abigail Felicia Purnama, Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 
 

Gambar 2.1 Logo VIVERE beserta Business Unit ................................................. 9 
Gambar 2.2 Klien VIVERE Group ....................................................................... 10 
Gambar 2.3 Logo Brand Naungan PT PGM ......................................................... 11 
Gambar 2.4 Logo Brand Naungan PT VMK ........................................................ 12 
Gambar 2.5 Struktur Organisasi Perusahaan VIVERE Group 2023 ..................... 14 
Gambar 2.6 Struktur Perusahaan VIVERE Group ................................................ 15 
Gambar 2.7 Desain Promosi dan Dokumentasi BDD ........................................... 16 
Gambar 2.8 Desain Promosi dan Dokumentasi ARCH:ID ................................... 17 
Gambar 2.9 Desain Promosi dan Dokumentasi Office Spaces-Savvy Talks ......... 18 
Gambar 2.10 Kompilasi Project Reference GGS Interior .................................... 19 
Gambar 2.11 Piagam IMPCA 2017 ...................................................................... 20 
Gambar 3.1 Struktur Organisasi Divisi Corporate Marketing VIVERE Group ... 22 
Gambar 3.2 Alur Koordinasi Divisi Corporate Marketing VIVERE Group ........ 23 
Gambar 3.3 Alur Metode Perancangan Desain Divisi Corporate Marketing ....... 32 
Gambar 3.4 Brief Perancangan Key Visual Fun Walk beserta Contoh ................. 33 
Gambar 3.5 Moodboard Referensi Logo Fun Walk .............................................. 34 
Gambar 3.6 Sketsa Manual Logo dan Supergrafis Fun Walk ............................... 35 
Gambar 3.7 Digitalisasi Logo Identitas Visual Fun Walk .................................... 36 
Gambar 3.8 Tipografi Identitas Visual Fun Walk ................................................. 36 
Gambar 3.9 Komposisi Logo Identitas Visual Fun Walk ..................................... 37 
Gambar 3.10 Color Pallete Identitas Visual Fun Walk ........................................ 38 
Gambar 3.11 Supergrafis Identitas Visual Fun Walk ............................................ 39 
Gambar 3.12 Feedback Supervisor Pada Hasil Identias Visual Fun Walk ........... 40 
Gambar 3.13 Digitalisasi Logo Identitas Visual Fun Walk dan Filosofi Terbaru 41 
Gambar 3.14 Tipografi Identitas Visual Fun Walk Terbaru ................................. 42 
Gambar 3.15 Komposisi Logo Identitas Visual Fun Walk Terbaru ...................... 43 
Gambar 3.16 Color Pallete Identitas Visual Fun Walk Terbaru ........................... 44 
Gambar 3.17 Supergrafis Identitas Visual Fun Walk Terbaru .............................. 45 
Gambar 3.18 Final Artwork Identitas Visual Fun Walk Terbaru .......................... 46 
Gambar 3.19 Brief Perancangan Media Kolateral Fun Walk ................................ 48 
Gambar 3.20 Key Visual atau Identitas Visual Fun Walk Terpilih ....................... 49 
Gambar 3.21 Moodboard Perancangan Media Kolateral Fun Walk ..................... 50 
Gambar 3.22 Proses Perancangan Draft Booklet Digital Fun Walk ..................... 51 
Gambar 3.23 Proses Perancangan Ilustrasi Rute Perjalanan Fun Walk ................ 52 
Gambar 3.24 Proses Memasukkan Konten Booklet Pada Desain Booklet Digital 53 
Gambar 3.25 Proses Perancangan Desain Foam Board Suppporter ..................... 53 
Gambar 3.26 Referensi Kata-Kata Jenaka untuk Foam Board Supporter ............ 54 
Gambar 3.27 Proses Perancangan Media Kolateral Fun Walk Lainnya ............... 55 
Gambar 3.28 Proses Revisi Penambahan Logo Sponsor Fun Walk ...................... 56 
Gambar 3.29 Proses Revisi Penambahan Bleed untuk Media Kolateral Cetak .... 57 
Gambar 3.30 Proses Revisi dan Penambahan Konten Booklet Digital ................. 58 
Gambar 3.31 Dokumentasi Hasil Percetakan Media Kolateral Fun Walk ............ 58 
Gambar 3.32 Dokumentasi Pemakaian Media Kolateral Fun Walk ..................... 59 



 
 

xiv 
Perancangan Identitas Visual…, Abigail Felicia Purnama, Universitas Multimedia Nusantara 

 

Gambar 3.33 Brief Perancangan Media Kolateral Hopes & Dreams ................... 60 
Gambar 3.34 Key Visual Hopes & Dreams untuk Acara IBTExpo 2024 ............. 61 
Gambar 3.35 Proses Perancangan POP Visit SOUTH78 Hopes & Dreams ......... 62 
Gambar 3.36 Proses Perancangan Tripod Banner Hopes & Dreams ................... 62 
Gambar 3.37 Proses Perancangan Voucher Hopes & Dreams ............................. 63 
Gambar 3.38 Proses Perancangan Sticker Hopes & Dreams ................................ 64 
Gambar 3.39 Review Perancangan Media Kolateral Hopes & Dreams ................ 64 
Gambar 3.40 Hasil Percetakan Sticker dan Voucher Hopes & Dreams ............... 65 
Gambar 3.41 Dokumentasi Penulis Mengikuti Acara Hopes & Dreams .............. 66 
Gambar 3.42 Brief Perancangan Desain Media Sosial untuk IFFINA ................. 67 
Gambar 3.43 Key Visual Past, Present – Future untuk Acara IFFINA ................ 68 
Gambar 3.44 Referensi Desain Konten Media Sosial Past, Present – Future ..... 68 
Gambar 3.45 Proses Perancangan Desain Schedule Past, Present – Future ........ 69 
Gambar 3.46 Proses Perancangan Desain Countdown Past, Present – Future .... 70 
Gambar 3.47 Proses Perancangan Desain Carousel Past, Present – Future ........ 71 
Gambar 3.48 Proses Perancangan Desain Invitation Past, Present – Future ....... 72 
Gambar 3.49 Review Perancangan Desain Media Sosial Past, Present – Future . 73 
Gambar 3.50 Proses Revisi Desain Product Carousel Past, Present – Future .... 74 
Gambar 3.51 Proses Revisi Desain Invitation Past, Present – Future ................. 75 
Gambar 3.52 Final Artwork Desain Konten Media Sosial Past, Present - Future 75 
Gambar 3.53 Brief Perancangan Desain Media Digital Panca Windu .................. 76 
Gambar 3.54 Link Checklist Media Kolateral Panca Windu ................................ 77 
Gambar 3.55 Key Visual Panca Windu untuk Acara Dinner Anniversary ........... 78 
Gambar 3.56 Moodboard Referensi Media Digital untuk Panca Windu .............. 79 
Gambar 3.57 Proses Perancangan Digital Signage Panca Windu ........................ 80 
Gambar 3.58 Proses Perancangan Desain TV Lift dan TV Portrait Panca Windu81 
Gambar 3.59 Proses Perancangan Desain Background Screen Panca Windu ...... 81 
Gambar 3.60 Proses Revisi Desain Digital Signage Lantai Panca Windu ........... 82 
Gambar 3.61 Proses Revisi Desain Background Screen Panca Windu ................ 83 
Gambar 3.62 Final Artwork Desain Media Digital Panca Windu ........................ 83 
 

  



 
 

xv 
Perancangan Identitas Visual…, Abigail Felicia Purnama, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 
 
Lampiran Hasil Persentase Turnitin ...................................................................... xv 
Lampiran Form Bimbingan .................................................................................. xvi 
Lampiran Surat Penerimaan Magang ................................................................. xviii 
Lampiran MBKM 01 ............................................................................................ xix 
Lampiran MBKM 02 ............................................................................................. xx 
Lampiran MBKM 03 ............................................................................................ xxi 
Lampiran MBKM 04 ........................................................................................ xxxix 
Lampiran Karya ..................................................................................................... xl 
 
 
 


	ef1278dfde190856f64554dfbd2bf67d71f1afe9d1622e77f6e13d41d5fc1bcc.pdf
	ddc3f86ff6ba5ef1ac564a284518f7cf33647eb9e52e225988654e98768f9b23.pdf
	025988c75355688fccfe2ad5eba21fb5e17d0c0e2c445d6d1d9af6e3e605fe6b.pdf
	680960e6a3390cdc16b9e4c9c5349b46cef29fa0b8839f1a3ffa3f9be32449c9.pdf


	LAPORAN MAGANG TERBARU_Abigail Felicia Purnama_00000058524
	ddc3f86ff6ba5ef1ac564a284518f7cf33647eb9e52e225988654e98768f9b23.pdf
	025988c75355688fccfe2ad5eba21fb5e17d0c0e2c445d6d1d9af6e3e605fe6b.pdf
	680960e6a3390cdc16b9e4c9c5349b46cef29fa0b8839f1a3ffa3f9be32449c9.pdf



	CamScanner 01-09-2025 09.27
	ef1278dfde190856f64554dfbd2bf67d71f1afe9d1622e77f6e13d41d5fc1bcc.pdf
	LAPORAN MAGANG TERBARU_Abigail Felicia Purnama_00000058524
	ddc3f86ff6ba5ef1ac564a284518f7cf33647eb9e52e225988654e98768f9b23.pdf
	LAPORAN MAGANG TERBARU_Abigail Felicia Purnama_00000058524
	ddc3f86ff6ba5ef1ac564a284518f7cf33647eb9e52e225988654e98768f9b23.pdf


