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PERANCANGAN MEDIA SOSIAL INSTAGRAM

PADA BRAND NINETTE

Sherene Chavia Naomi
ABSTRAK

Sosial media adalah platform digital yang digunakan brand untuk membagikan
konten guna mempromosikan produk, layanan, atau ide kepada audiens secara luas.
Perkembangan sosial media di era digital ini telah memberikan peluang besar bagi
brand untuk memperkenalkan produk mereka melalui promosi yang efektif. Saat
ini, banyak brand yang memasarkan produknya melalui sosial media seperti
Instagram, Tiktok, dan platform lainnya. Salah satu brand yang memanfaatkan
sosial media untuk promosi adalah NINETTE. NINETTE merupakan brand yang
bergerak di bidang fashion yang didirikan pada tahun 2019 di Indonesia. Karena
ketertarikan secara pribadi dalam bidang fashion, penulis memilih untuk bekerja di
NINETTE. Penulis menjalani magang selama 6 bulan sebagai content creator,
dengan tanggung jawab untuk merancang dan membuat konten promosi yang
menarik, untuk memperkuat citra brand NINETTE di berbagai platform sosial
media. Harapan penulis dalam kerja magang ini yaitu mendapat pembelajaran untuk
berkembang secara maksimal selama menjalani magang.

Kata kunci: Sosial Media, Konten, Magang
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DESIGNING INSTAGRAM SOCIAL MEDIA

AT NINETTE

Sherene Chavia Naomi

ABSTRACT

Social media is a digital platform used by brands to share content in order to
promote products, services, or ideas to a wide audience. The development of social
media in this digital era has provided great opportunities for brands to introduce
their products through effective promotions. Nowadays, many brands market their
products through social media platforms like Instagram, TikTok, and others. One
of the brands that utilizes social media for promotion is NINETTE. NINETTE is a
fashion brand established in 2019 in Indonesia. Due to a personal interest in the
fashion industry, the author chose to work at NINETTE. The author interned for 6
months as a content creator, responsible for designing and creating engaging
promotional content to strengthen NINETTE's brand image across various social
media platforms. The author's hope for this internship is to gain valuable learning
experiences to develop and grow to the fullest during the internship period.

Keywords: Social Media, Content, Internship

IX
Perancangan Media Sosial..., Sherene Chavia Naomi, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN JUDUL ..ot I
HALAMAN PERNYATAAN TIDAK PLAGIAT ...cooiiiieiieinee e i
HALAMAN PERNYATAAN KEABSAHAN PERUSAHAAN ........ccccevene. i
HALAMAN PENGESAHAN ... .ooi et iv
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..o Vv
KATA PENGANTAR ...ttt nrae e e e enee e vi
AB ST RAK e e rraearae e viil
ABSTRACT L.ttt ettt b et bbbt iX
DY I o ] S X
DAFTAR TABEL ...ttt e e Xii
DAFTAR GAMBAR ...ttt Xiii
DAFTAR LAMPIRAN ...ttt e e nnaree e Xiv
BAB | PENDAHULUAN ..ottt 1
L1 Latar Belakang.........occoooiiiiiiiiiecc e 1

1.2 TUJUAN MAGANG ....c.viiieiiieiieeie et 2

1.3 Waktu dan Prosedur Pelaksanaan Magang..........ccccccceveneneninne. 3

1.3.1 Waktu Pelaksanaan Magang ..........cccoceeveiinenciencnennnn 3

1.3.2 Prosedur Pelaksanaan Magang .........cccooevevenenenenennnn 3

BAB Il GAMBARAN UMUM PERUSAHAAN ... 6
2.1 Profil dan Sejarah Perusahaan ............ccccooviiiiiiincncicnce 6

2.1.1 Profil Perusahaan............ccccooiiiniiiii i 6

2.1.2 Sejarah Perusahaan ............cccccooiiiiiiniiiiniciec e 7

2.2 Struktur Organisasi Perusahaan ............ccccoovviiiiiiniciiins 10

2.3 Portofolio Perusahaan ..o 11

BAB 111 PELAKSANAAN MAGANG.......ccoiiiiieneese e 16
3.1 Kedudukan dan Koordinasi Pelaksanaan Magang .................... 16

3.1.1 Kedudukan Pelaksanaan Magang..........ccccoceeeerenineninnne. 16

3.1.2 Koordinasi Pelaksanaan Magang..........ccccccovvuviiveniieiinnnns 17

3.2 Tugas yang Dilakukan .............cccooveiieiiiiiiccie e 18

3.3 Uraian Pelaksanaan Magang ...........ccccovuevvieiieiiiesie e e 22

3.3.1 Perancangan Instagram Post NINETTE Nappa Bag....... 23

X

Perancangan Media Sosial..., Sherene Chavia Naomi, Universitas Multimedia Nusantara



3.3.2 Proses Pelaksanaan Tugas Tambahan Magang.............. 31

3.4 Kendala dan Solusi Pelaksanaan Magang...........ccccocooerininnnnnns 52

3.4.1 Kendala Pelaksanaan Magang.........c.cccoeeerenencncnnnnnnn 52

3.4.2 Solusi Pelaksanaan Magang...........ccceceevveiverenenseesieanenns 52

BAB IV PENUTUP ...t 54
A1 SIMPUIAN (s 54

A2 SAFAN ..o e 54
DAFTAR PUSTAKA ..ottt XV

Xi

Perancangan Media Sosial..., Sherene Chavia Naomi, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3. 1 Detail Pekerjaan yang Dilakukan Selama Magang........................

Xii
Perancangan Media Sosial..., Sherene Chavia Naomi, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 3.1 Struktur Organisasi Brand NINETTE ...........cccocviiiniieiinie, 16
Gambar 3.2 Bagan Alur Koordinasi Brand NINETTE..........ccccccooeiviieieenee. 18
Gambar 3.3 Moodboard Nappa Bag Content ...........ccccccvevevieevvecccieceee e 24
Gambar 3.4 Sketsa Photoshoot Nappa Bag.........cccccceveveevieiievieccicce e 25
Gambar 3. 5 Diagram Pemotretan Photoshoot Nappa Bag...........cccccceeveruennee. 26
Gambar 3.6 Photoshoot Nappa Bag ..........cccoeiiiiiiiiiiiisieiece e 27
Gambar 3.7 Before & After Photo Editing Nappa Bag........cccccceeveniiiiinnnnnne 28
Gambar 3.8 Screenshoot Revisi Nappa Bag ..........cccovviiriiiiiiicienncscnie 29
Gambar 3.9 Before & After Photo Editing Nappa Bag Model.......................... 30
Gambar 3.10 Nappa Bag Instagram POSt .........ccccccceiieieeiiiic v 31
Gambar 3.11 ""Forever a Girl at Heart" Moodboard ............cccccoevreniiniininnnnnns 33
Gambar 3.12 “Forever a Girl at Heart” Photoshoot Behind The Scene.......... 35
Gambar 3.13 “Forever a Girl at Heart” Instagram Post................................... 36
Gambar 3.14 Diagram Pemotretan Photoshoot Instagram Shop.................... 38
Gambar 3. 15 Proses Photoshoot NINETTE Instagram Shop ..........c.ccecevenee. 38
Gambar 3.16 Before & After Photo Editing NINETTE Instagram Shop........ 39
Gambar 3.17 NINETTE Instagram SNOP........cccciviirininieieeieese e 40
Gambar 3.18 Notes Content Planning ..........c.cccocveveieeieiiie i 42
Gambar 3.19 Behind the Scene TiKToK Content ..........cccovvevereneneninesenienns 42
Gambar 3. 20 Process Editing dan Revisi TikTok Content ............cccccccevevueenee. 44
Gambar 3. 21 Video Content TIKTOK........coceveieieniiiiesieieieeesee e 45
Gambar 3.22 Moodboard StOCKIOOM ..........ccceieiiriiiiisieiee e 47
Gambar 3.23 Photoshoot at Airbnb ... 48
Gambar 3.24 Photoshoot at Papilion ... 49
Gambar 3.25 Before & After Photo Editing Stockroom Party.............cc.cceeee. 50
Gambar 3.26 Stockroom Party Instagram POSt ...........cccceveiiiiiiiencncsecees 51
Xiii

Perancangan Media Sosial..., Sherene Chavia Naomi, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran Hasil Persentase TUrNItin L.........cccccooviieiiiie e XVii
Lampiran Form Bimbingan L. XXii
Lampiran Surat Penerimaan Magang 1 ..........cccocvevvvieiienesieseene e XXl
Lampiran MBKIM 0L L.......ooiiiiieice et XXV
Lampiran MBKIM 02 1 ......ccoiiiiiiiieieeee e XXV
Lampiran MBKM 03 L.......ooiiiiiiiiiicic ettt XXVi
Lampiran MBKIM 04 1 ..ot XXX
Lampiran Karya ... XXXI
Xiv

Perancangan Media Sosial..., Sherene Chavia Naomi, Universitas Multimedia Nusantara



	6af2a1028d5d36fb286357d41057754c7cf5473053fc192e46769459c5b3c61d.pdf
	53f686ac088aa320dd87d3585b219d29cc705c36f1e3434860a52a72e8568d80.pdf

	Untitled design
	6af2a1028d5d36fb286357d41057754c7cf5473053fc192e46769459c5b3c61d.pdf
	53f686ac088aa320dd87d3585b219d29cc705c36f1e3434860a52a72e8568d80.pdf


