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PERANCANGAN VIDEO PROFIL PERUSAHAAN UNTUK 

PROMOSI PROGRAM DI FOCUS ON THE 

FAMILY INDONESIA 

 (Angellin Chen) 

ABSTRAK 
 

 

Focus On The Family Indonesia adalah sebuah organisasi nirlaba yang bergerak di 

bidang kesejahteraan keluarga. Tujuan utama dari Focus On The Family Indonesia 

adalah untuk meningkatkan keharmonisasi keluarga-keluarga di Indonesia yang 

dihadapi dengan tantangan akibat cepatnya perkembangan zaman. Dalam kerja 

magang di Focus On The Family Indonesia, penulis bekerja sebagai seorang 

desainer grafis yang bertugas untuk merancang konten media promosi yang 

mayoritas diunggah melalui Instagram Focus On The Family Indonesia seperti 

Carousel Post yang edukatif dan video Reels Instagram. Tujuan dari dilakukannya 

kerja magang di Focus On The Family Indonesia adalah untuk mengasah 

kemampuan baik dalam sisi soft skill seperti fleksibilitas dan adaptabilitas untuk 

menciptakan hasil rancangan yang sesuai dengan citra brand Focus On The Family 

Indonesia serta hard skill seperti photo editing dan video editing. Selama kerja 

magang dilaksanakan, penulis menemukan beberapa rintangan seperti arahan revisi 

yang kurang jelas. Namun, melalui komunikasi yang lebih diperjelas lagi ketika 

tahap revisi, rintangan ini berhasil diselesaikan dan proses revisi menjadi lebih 

mudah untuk dilakukan. 

 

Kata kunci: magang, desain, media promosi 
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COMPANY PROFILE VIDEO DESIGN FOR PROGRAM 

PROMOTION AT FOCUS ON THE FAMILY INDONESIA 

(Angellin Chen) 

ABSTRACT 

 

Focus On The Family Indonesia is a non-profit organization working in the field of 

family welfare. The main goal of Focus On The Family Indonesia is to increase 

harmony among families in Indonesia who are faced with challenges due to rapid 

developments in the times. In this internship at Focus On The Family Indonesia, 

the author worked as a graphic designer whose tasks were to design promotional 

media content that is mainly uploadeed to Focus On The Family Indonesia's 

Instagram such as educational Carousel Posts and Instagram video Reels. The aim 

of doing internship work at Focus On The Family Indonesia is to hone skills both 

in terms of soft skills such as flexibility and adaptability to create design results 

that suit the brand image of Focus On The Family Indonesia, as well as hard skills 

such as photo editing and video editing. During the internship, the author 

encountered several obstacles such as unclear revision directions. However, 

through clearer way of communicating during the revision stage, this obstacle was 

successfully resolved and the revision process became easier to carry out. 

 

Keywords: internship, design, promotional media 
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