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PERANCANGAN KONTEN INSTAGRAM UNTUK INDUSTRI 

 F&B DI KANEKIN 

 (Diana Angyulia) 

ABSTRAK 
 

 
Laporan ini merangkum pengalaman magang penulis di Kanekin, sebuah agensi pemasaran 
digital kreatif yang telah berpengalaman dalam melayani berbagai industri dengan layanan 
jasa yang bervariasi, mulai dari marketing agency partner, Instagram management, 
influencer endorsement, hingga campaign activation. Selama program kerja magang, 
penulis berperan aktif sebagai videografer dan video editor untuk kebutuhan konten 
Instagram Reels brand industri makanan dan minuman. Program kerja magang merdeka 
bertujuaan untuk memenuhi salah satu syarat kelulusan dari Universitas Multimedia 
Nusantara dengan ketentuan memenuhi 640 jam kerja. Jadwal kerja penulis selama magang 
diatur secara fleksibel. Penulis melakukan kunjungan ke outlet brand satu hingga dua kali 
dalam seminggu untuk keperluan produksi konten, sedangkan proses editing diselesaikan 
di rumah dan dibimbing oleh Senior Graphic Designer. Meskipun bekerja secara hybrid, 
penulis tetap merasakan dukungan penuh dari tim Kanekin yang komunikatif dan responsif. 
Proses produksi video di Kanekin merupakan hasil kolaborasi tim yang dimulai dari 
perencanaan konsep oleh content planner, dilanjutkan dengan eksekusi pengambilan 
gambar oleh videografer. Setelah melalui tahap penyuntingan, hasil akhir video akan 
melalui tahap evaluasi oleh senior graphic designer sebelum akhirnya mendapatkan 
persetujuan dari klien untuk dipublikasikan di platform media sosial klien. Selain 
mengasah keterampilan teknis (hard skills) sebagai videografer dan video editor, penulis 
juga berkesempatan mengembangkan soft skills seperti pentingnya komunikasi dalam 
sebuah tim, tanggung jawab, cepat tanggap ketika ada masalah, dan disiplin dalam 
pengaturan waktu. Pengalaman berharga ini tidak hanya bermanfaat untuk dunia kerja, 
tetapi juga memperkaya kehidupan pribadi penulis. 

 

Kata kunci: videografer, video editor, agensi pemasaran digital kreatif 
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INSTAGRAM CONTENT DESIGN FOR F&B INDUSTRY IN  

KANEKIN 

(Diana Angyulia) 

ABSTRACT 
 

This report summarizes the author's internship experience at Kanekin, a creative 
digital marketing agency that has experience in serving various industries with 
varied services, ranging from marketing agency partner, Instagram management, 
influencer endorsement, to campaign activation. During the internship program, 
the author plays an active role as a videographer and video editor for the content 
needs of Instagram Reels for food and beverage industry brands. The independent 
internship program aims to fulfill one of the graduation requirements from 
Universitas Multimedia Nusantara by fulfilling 640 working hours. The author's 
work schedule during the internship was arranged flexibly. The author visits brand 
outlets one to two times a week for content production purposes, while the editing 
process is completed at home and guided by the Senior Graphic Designer. Despite 
working on a hybrid basis, the author still feels full support from the Kanekin team 
who are communicative and responsive. The video production process at Kanekin 
is the result of a team collaboration that starts from concept planning by the content 
planner, followed by the execution of the shooting by the videographer. After going 
through the editing stage, the final video will go through an evaluation stage by a 
senior graphic designer before finally getting approval from the client to be 
published on the client's social media platforms. In addition to honing technical 
skills (hard skills) as a videographer and video editor, the author also had the 
opportunity to develop soft skills such as the importance of communication in a 
team, responsibility, quick response when there is a problem, and discipline in 
managing time. This valuable experience is not only beneficial for the world of 
work, but also enriches the author's personal life. 
 
Keywords: videographer, video editor, creative digital marketing agency 
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