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 (Christanya Ieuan) 

ABSTRAK 

 

Fatherless merupakan hilangnya peran ayah dalam kehidupan seorang anak. 

Kehilangan peran ayah tidak hanya dari fisik saja, namun juga dari segi ekonomi, 

perilaku. Be Home Indonesia merupakan komunitas dari beberapa orang yang 

mengalami dampak Fatherless. Perancangan pada Media Sosial Instagram dalam 

membuat Feeds dan Story mengenai Dampak Fatherless di Indonesia 

menggunakan penelitian Mix Methods. Berdasarkan hasil wawancara dengan 

Psikolog menyatakan ayah yang tidak hadir dalam kehidupan anaknya, akan 

membuat anak memiliki dampak dari ketidakhadiran peran ayah, diantaranya 

kenakalan remaja, penggunaan obat-obatan terlarang, psikologis ketika tumbuh 

dewasa, dan penyimpangan seksual. Berdasarkan hasil wawancara dengan Be 

Home Indonesia, Co-founder Be Home Indonesia menjelaskan tidak ada angka 

pasti untuk anggota komunitas yang mengalami dampak dari Fatherless, namun 

untuk jumlah prevalensi sebanyak 85% - 90%. Dampak dari Fatherless terjadi 

akibat perselingkuhan, perceraian, kehamilan sebelum menikah, serta Kekerasan 

Dalam Rumah Tangga. Hasil pembagian kuesioner dengan pengambilan sebanyak 

23 responden, dengan jawaban menyatakan Fatherless merupakan hal yang serius 

serta diperlukan adanya informasi mengenai peran ayah yang baik dan dampak dari 

ketidakhadiran peran ayah. 

 

Kata kunci: Desain Media Informasi, Persuasif, Fatherless, Media Sosial 

Instagram 
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 (Christanya Ieuan) 

 

ABSTRACT (English) 

 

Fatherlessness is the loss of the father's role in a child's life. Losing the role of 

father is not only physical, but also from an economic and behavioral perspective. 

Be Home Indonesia is a community of several people who have experienced the 

impact of Fatherless. Designing Instagram Social Media in creating Feeds and 

Stories about the Impact of Fatherlessness in Indonesia using Mix Methods 

research. Based on the results of interviews with psychologists, it was stated that 

fathers who are not present in their children's lives will cause children to have 

impacts from the absence of the father's role, including juvenile delinquency, use of 

illegal drugs, psychology when growing up, and sexual deviation. Based on the 

results of an interview with Be Home Indonesia, the Co-founder of Be Home 

Indonesia explained that there is no exact number for community members who 

experience the impact of Fatherless, but the prevalence is 85% - 90%. The impact 

of Fatherlessness occurs due to infidelity, divorce, pregnancy before marriage, and 

Domestic Violence. The results of the distribution of questionnaires took 23 

respondents, with the answers stating that Fatherlessness is a serious matter and 

there is a need for information regarding the role of a good father and the impact 

of the absence of a father's role.  

 

Keywords: Information Media Design, Persuasive, Fatherless, Social Media 

Instagram 
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