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IMPLEMENTASI MARKETING COMMUNICATION OLEH 

DISKOMINFO KOTA TANGERANG 

Delvin Deodatus Gunawan 

 

ABSTRAK 

 

Laporan ini disusun sebagai hasil pelaksanaan magang di Dinas Komunikasi 

dan Informatika (Diskominfo) Kota Tangerang, khususnya pada bidang 

Diseminasi Informasi Media Elektronik – Tangerang TV. Pemilihan instansi 

ini didasarkan pada perannya yang strategis dalam transformasi digital 

pemerintahan, penyebaran informasi publik, dan pemberdayaan UMKM 

melalui edukasi digital. Diskominfo juga menyediakan pengalaman langsung 

dalam Marketing Public Relations, seperti membangun kerja sama dengan 

mitra bisnis dan mengelola media komunikasi digital, yang relevan dengan 

pengaplikasian ilmu secara praktis. Selama magang, penulis menjalankan 

tugas utama menjalin kerja sama dengan hotel-hotel di Kota Tangerang untuk 

mendukung promosi pariwisata serta berkolaborasi dengan UMKM untuk 

meningkatkan daya saing melalui konten promosi digital. Pertumbuhan 

ekonomi Indonesia yang didorong oleh kontribusi UMKM, sebesar 61,97% 

terhadap PDB nasional, menunjukkan pentingnya digitalisasi. Transformasi 

digital membantu UMKM menciptakan merek produk, mengenali pasar, dan 

bersaing secara efektif di era digital. Kendala dalam pengelolaan acara skala 

besar seperti Digifest 2.0, termasuk perilaku pengunjung yang tidak tertib, 

diatasi dengan peningkatan pengamanan, larangan, serta kampanye edukasi 

di media sosial. Laporan ini menggambarkan implementasi tugas di bidang 

Marketing Public Relations dan solusi atas tantangan yang dihadapi selama 

magang. 

 

Kata kunci: Marketing Communication, Marketing Public Relations, 

Digifest 2.0, Promosi Digital, Kendala Acara. 
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IMPLEMENTATION OF MARKETING COMMUNICATION BY 

DISKOMINFO TANGERANG CITY 

Delvin Deodatus Gunawan 

 

 

ABSTRACT (English) 

 

This report is compiled as the result of an internship at the Department of 

Communication and Informatics (Diskominfo) of Tangerang City, 

particularly in the field of Electronic Media Information Dissemination – 

Tangerang TV. The institution was chosen due to its strategic role in the 

digital transformation of governance, public information dissemination, and 

empowering MSMEs (Micro, Small, and Medium Enterprises) through digital 

education. Diskominfo also provided hands-on experience in Marketing 

Public Relations, such as building partnerships with business partners and 

managing digital communication media, which aligns with practical 

application of academic knowledge. During the internship, the author’s main 

tasks included establishing partnerships with hotels in Tangerang City to 

support tourism promotion and collaborating with MSMEs to enhance their 

competitiveness through digital promotional content. Indonesia’s economic 

growth, driven by MSMEs' contributions of 61.97% to the national GDP, 

highlights the importance of digitalization. Digital transformation helps 

MSMEs create product brands, understand market needs, and compete 

effectively in the digital era. Challenges in managing large-scale events, such 

as Digifest 2.0, including unruly visitor behavior, were addressed through 

enhanced security measures, prohibitions, and educational campaigns via 

social media. This report provides an overview of task implementation in 

Marketing Public Relations and the solutions to challenges encountered 

during the internship. 

 

Keywords: Communication Marketing, Public Relation Marketing, Digifest 

2.0, Digital Promotion, Event Constraints. 
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