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PERANCANGAN COMPANY PROFILE 

COLLECTION BY VIVERE UNTUK MENDUKUNG 

PROSES KOMUNIKASI PEMASARAN 
 Evelyn Chanry 

ABSTRAK 

 

Komunikasi pemasaran yang baik adalah kunci untuk membangun hubungan yang 

kuat dengan semua pihak yang berkepentingan dengan perusahaan. Sebagai 

perusahaan yang telah berpengalaman lebih dari dua dekade dalam bidang furnitur 

dan desain interior, Collection by VIVERE merancang profil perusahaan digital 

pertamanya sebagai alat komunikasi pemasaran untuk menyajikan identitas dan 

portofolio perusahaan secara mendalam. Tujuan perancangan ini adalah untuk 

mendukung pencapaian tujuan bisnis Collection by VIVERE melalui 

pemberdayaan proses komunikasi pemasaran dengan profil perusahaan digital yang 

menarik. Metode pengumpulan data pada profil perusahaan digital yaitu melalui 

observasi, wawancara mendalam terhadap divisi Marketing Communication 

Collection by VIVERE, dan studi pustaka. Sedangkan metode perancangan pada 

profil perusahaan digital melalui tiga tahap yaitu perencanaan, penulisan, dan 

evaluasi. Tanggapan baik yang diterima menunjukkan keberhasilan profil 

perusahaan ini dalam menyampaikan pesan dan informasi perusahaan. Karya ini 

diharapkan memberikan kontribusi dalam pengembangan strategi komunikasi 

pemasaran berbasis digital, khususnya dalam hal perancangan profil perusahaan 

yang efektif. 

 

Kata kunci: profil perusahaan digital, komunikasi pemasaran, Collection by 

VIVERE  
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ABSTRACT 

 

Effective marketing communications are the key to building strong relationships 

with all company stakeholders. As a company with more than two decades of 

experience in the field of furniture and interior design, Collection by VIVERE 

designed its first digital company profile as a marketing tool to present the 

company’s identity and portfolio in depth. This design aims to support Collection 

by VIVERE in achieving its business objectives by enhancing its marketing 

communication efforts through a compelling digital company profile. Data 

collection methods on this digital company profiles are through observation, in-

depth interviews with the marketing division of Collection by VIVERE, and 

literature study. Meanwhile, the design method for this digital company profiles 

goes through three stages, namely planning, organizing & composing, and editing 

& rewriting. The positive feedbacks received shows the success of this company 

profile in conveying company messages and information. This work is expected  to 

contribute to the development of digital-based marketing communications 

strategies, espcecially in terms of designing effective company profiles.  

 

Keywords: digital company profile, marketing communication, Collection by 

VIVERE  

 

 

 

 

 

 

  



 

 

ix 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

DAFTAR ISI 

 
 

HALAMAN JUDUL ................................................................................................ i 

HALAMAN PERNYATAAN TIDAK PLAGIAT ................................................. ii 

HALAMAN PENGESAHAN ................................................................................ iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH .......................... iv 

KATA PENGANTAR ............................................................................................ v 

ABSTRAK ............................................................................................................ vii 

ABSTRACT ........................................................................................................... viii 

DAFTAR ISI .......................................................................................................... ix 

DAFTAR TABEL .................................................................................................. xi 

DAFTAR GAMBAR ............................................................................................ xii 

DAFTAR LAMPIRAN ......................................................................................... xv 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Tujuan Karya ................................................................................................. 6 

1.3 Kegunaan Karya ............................................................................................ 6 

1.3.1 Kegunaan Akademis ........................................................................... 7 

1.3.2 Kegunaan Praktis ................................................................................ 7 

BAB II TINJAUAN PUSTAKA ............................................................................. 8 

2.1 Referensi Karya ............................................................................................. 8 

2.2 Landasan Konsep ........................................................................................ 15 

2.2.1 Marketing Communication ............................................................... 15 

2.2.2 Publicity and Public Relations .......................................................... 16 

2.2.4 Copywriting ....................................................................................... 24 

2.2.5 Brand Guideline ................................................................................ 26 

2.2.6 Desain Komunikasi Visual ............................................................... 29 

2.2.7 Layout ............................................................................................... 35 

BAB III METODOLOGI PERANCANGAN KARYA ....................................... 39 

3.1 Tahapan Pembuatan .................................................................................... 39 

3.1.1 Metode Pengumpulan Data ............................................................... 39 



 

 

x 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

3.1.2 Metode Perancangan Karya .............................................................. 41 

3.2 Rencana Anggaran ...................................................................................... 47 

3.3 Target Luaran/Publikasi/HKI ...................................................................... 47 

BAB IV STRATEGI DAN ANALISIS PERANCANGAN ................................. 49 

4.1 Strategi Perancangan ................................................................................... 49 

4.1.1 Pengumpulan Data ............................................................................ 49 

4.1.2 Perancangan Karya ........................................................................... 57 

4.2 Implementasi Karya .................................................................................... 67 

4.2.1 Realisasi Rencana Desain Karya....................................................... 67 

4.2.2 Realisasi Rencana Anggaran ............................................................. 77 

4.3 Evaluasi ....................................................................................................... 77 

4.3.1 Evaluasi Internal ............................................................................... 78 

4.3.2 Evaluasi Eksternal (Survei) ............................................................... 79 

BAB V KESIMPULAN SARAN ......................................................................... 87 

5.1 Simpulan ...................................................................................................... 87 

5.2 Saran ............................................................................................................ 88 

5.2.1 Saran Akademis ................................................................................ 88 

5.2.2 Saran Praktis ..................................................................................... 89 

DAFTAR PUSTAKA ........................................................................................... 90 

LAMPIRAN .......................................................................................................... 94 

 

 

  



 

 

xi 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

DAFTAR TABEL 

 

Tabel 1.1 Perbandingan Kompetitor Collection by VIVERE .................................. 3 

Tabel 2.1 Tabel Referensi Karya ........................................................................... 11 

Tabel 3.1 Proses menghasilkan Company Profile.................................................. 47 

Tabel 3.2 Rencana Anggaran ................................................................................. 47 

Tabel 4.1 Implementasi Rencana Anggaran .......................................................... 77 

 

 

 

 

  



 

 

xii 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

DAFTAR GAMBAR 

 

Gambar 2.1 Prinsip Unity ....................................................................................... 31 

Gambar 2.2 Prinsip Proximity ................................................................................ 31 

Gambar 2.3 Prinsip Alignment ............................................................................... 32 

Gambar 2.4 Prinsip Repetition ............................................................................... 32 

Gambar 2.5 Prinsip Kontras ................................................................................... 33 

Gambar 2.6 Prinsip Keseimbangan Simetris ......................................................... 33 

Gambar 2.7 Prinsip Keseimbangan Asimetris ....................................................... 34 

Gambar 2.8 Prinsip Penekanan .............................................................................. 34 

Gambar 2.9 Prinsip Proporsi .................................................................................. 35 

Gambar 2.10 Contoh Layout Mondrian ................................................................. 36 

Gambar 2.11 Contoh Layout Circus ...................................................................... 36 

Gambar 2.12 Contoh Layout Multiple ................................................................... 36 

Gambar 2.13  Contoh Layout Silhouette ................................................................ 37 

Gambar 2.14 Contoh Layout Big Type ................................................................... 37 

Gambar 2.15 Contoh Layout Aplhabet-Inspired .................................................... 37 

Gambar 3.1 Referensi Company Profile 1 ............................................................. 43 

Gambar 3.2 Referensi Company Profile 1 ............................................................. 44 

Gambar 4.1 Contoh Company Profile VIVERE Group ......................................... 50 

Gambar 4.2 Tangkapan Layar Video Profil Perusahaan VIVERE Group ............. 50 

Gambar 4.3 Tangkapan Layar Contoh Proposal kepada Brand ............................. 51 

Gambar 4.4 Contoh Company Profile VIVERE Group ......................................... 55 

Gambar 4.5 Tangkapan Layar Brand Guideline Collection by VIVERE .............. 55 

Gambar 4.6 Tangkapan Layar Milestone Perusahaan ............................................ 56 

Gambar 4.7 Cuplikan Company Profile Perusahaan Lain ..................................... 57 

Gambar 4.8 Tangkapan Layar Rubrikasi Konten (Draf) ....................................... 58 

Gambar 4.9 Dokumentasi dan Aset Perusahaan .................................................... 61 

Gambar 4.10 Potongan Draf Pertama .................................................................... 62 

Gambar 4.11 Brand Identity Elements Collection by VIVERE ............................. 63 

Gambar 4.12 Color Values Collection by VIVERE .............................................. 64 



 

 

xiii 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

Gambar 4.13 Typeface Speciment Collection by VIVERE .................................... 65 

Gambar 4.14 Potongan Draf Pertama .................................................................... 65 

Gambar 4.15 Marketing Collateral Collection by VIVERE ................................. 66 

Gambar 4.16 Potongan Draf Pertama .................................................................... 66 

Gambar 4.17 Tangkapan Layar Hasil Karya Halaman Awal ................................ 67 

Gambar 4.18 Tangkapan Layar Hasil Karya Halaman Awal ................................ 68 

Gambar 4.19 Tangkapan Layar Hasil Karya Table of Contents ............................ 68 

Gambar 4.20 Tangkapan Layar Hasil Karya Letter from Founder & 

Chairman ......................................................................................... 69 

Gambar 4.21 Tangkapan Layar Hasil Karya About Us .......................................... 69 

Gambar 4.22 Tangkapan Layar Hasil Karya History ............................................. 70 

Gambar 4.23 Tangkapan Layar Hasil Karya Milestones ....................................... 71 

Gambar 4.24 Tangkapan Layar Hasil Karya Our Collections ............................... 71 

Gambar 4.25 Tangkapan Layar Hasil Karya New Collections .............................. 71 

Gambar 4.26 Tangkapan Layar Hasil Karya Konsep Layout Circus..................... 72 

Gambar 4.27 Tangkapan Layar Hasil Karya Pemisah Home Collections and 

Collaboration Designer ................................................................... 72 

Gambar 4.28 Tangkapan Layar Hasil Karya Collections Designer ....................... 73 

Gambar 4.29 Tangkapan Layar Hasil Karya Our Sister Company dan Partner ... 73 

Gambar 4.30 Tangkapan Layar Hasil Karya Our Sister Company dan Partner ... 74 

Gambar 4.31 Tangkapan Layar Hasil Karya Our Designer and Collaborators .... 74 

Gambar 4.32 Tangkapan Layar Hasil Karya Our Achievements ........................... 75 

Gambar 4.33 Tangkapan Layar Hasil Karya Our Showroom and Channel .......... 76 

Gambar 4.34 Tangkapan Layar Hasil Karya Contact ............................................ 76 

Gambar 4.35 Tangkapan Layar Hasil Karya Halaman Penutup ............................ 77 

Gambar 4.36 Meeting dengan Client ..................................................................... 79 

Gambar 4.37 Grafik Usia Responden .................................................................... 80 

Gambar 4.38 Pengalaman Responden Membeli Furnitur ...................................... 80 

Gambar 4.39 Frekuensi Responden Mencari Furnitur ........................................... 81 

Gambar 4.40 Pengetahuan Responden terhadap Perusahaan ................................. 81 

Gambar 4.41 Sumber Responden Mengetahui Perusahaan ................................... 82 



 

 

xiv 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

Gambar 4.42 Hasil Evaluasi Desain....................................................................... 83 

Gambar 4.43 Hasil Evaluasi Konten ...................................................................... 83 

Gambar 4.44 Hasil Evaluasi Informasi yang Disajikan ......................................... 84 

Gambar 4.45 Hasil Evaluasi Kesan Keseluruhan .................................................. 85 

Gambar 4.46 Jawaban Bagian yang Paling Disukai .............................................. 85 

Gambar 4.47 Jawaban Bagian yang Perlu Diperbaiki ........................................... 86 

  

  



 

 

xv 
Perancangan Company Profile…, Evelyn Chanry, Universitas Multimedia Nusantara 

DAFTAR LAMPIRAN 

 

Lampiran 1. Hasil Karya Company Profile............................................................ 94 

Lampiran 2. Rubrikasi Konten ............................................................................... 98 

Lampiran 3. Surat Izin Pembuatan Karya .............................................................. 99 

Lampiran 4. Form Bimbingan Tugas Akhir ......................................................... 100 

Lampiran 5. Form Bimbingan Tugas Akhir dengan Dosen Ahli ......................... 101 

Lampiran 6. Hasil Evaluasi Karya (Kuesioner) ................................................... 102 

Lampiran 7. Transkrip Wawancara Narasumber ................................................. 103 

Lampiran 8. Hasil Turnitin ................................................................................... 109 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




