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PERANCANGAN PRODUCT PROFILE PADA 
COLLABORATIVE SPACE SKYSTAR VENTURES UNTUK 

MENINGKATKAN PRODUCT AWARENESS 
  

(Felisia Agata) 

ABSTRAK 
 

Startup adalah bisnis rintisan yang masih dalam tahap pengembangan untuk 
menyesuaikan produk dengan kebutuhan target pasar. Collaborative space 
berperan penting dalam mendukung pertumbuhan ekosistem startup dengan 
menyediakan ruang kerja yang mendorong kolaborasi, kreativitas, dan 
produktivitas. Skystar Ventures sebagai penyedia collaborative space, 
menawarkan berbagai produk yang dapat mendukung perkembangan startup, 
seperti office space, coworking space, hingga meeting room. Meski memiliki 
keunggulan produk, tingkat kesadaran terhadap produk masih perlu ditingkatkan 
akibat kurangnya informasi produk yang menarik dan jelas. Untuk itu, 
perancangan product profile dengan video profil dan collateral product dapat 
mendukung upaya penyampaian informasi dan meningkatkan product awareness 
Skystar Ventures. Karya ini dibentuk berdasarkan berbagai konsep yaitu product 
awareness (Kotler & Keller, 2016), komunikasi visual (Soewardikoen, 2019), 
videography (Chaffey & Smith, 2022), hingga AIDA copywriting (Hernández, 
2017). Karya ini terdiri dari tiga video berdurasi satu menit, satu video berdurasi 
empat menit, poster, flyer, dan materi point-of-purchase yang dirancang untuk 
kebutuhan perusahaan Skystar Ventures. Proses pembuatan karya ini mencakup 
tahapan pra-produksi, produksi, pasca produksi, dan evaluasi. Karya ini telah 
dipublikasikan melalui akun resmi perusahaan. 
 
Kata kunci: Collaborative Space, Product Awareness, Product Profile, Skystar 
Ventures  
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DESIGNING A PRODUCT PROFILE FOR THE 
COLLABORATIVE SPACE AT SKYSTAR VENTURES TO 

ENHANCE PRODUCT AWARENESS 
 

 (Felisia Agata) 

ABSTRACT 
 

A startup is a new business that is still in the development phase, working to align 
its products with the needs or the target market. Collaborative spaces play a 
crucial role in supporting the growth of the startup ecosystem by providing 
workspaces that encourage collaboration, creativity, and productivity. Skystar 
Ventures, as a provider of collaborative spaces, offers various products that can 
support development of startups, such as office space, coworking space, and 
meeting rooms. Despite having product advantages, product awareness still needs 
to be improved due to a lack of engaging and clear product information. To 
address this, the design of a product profile, including promotional videos and 
collateral products, can help deliver information and increase product awareness 
for Skystar Ventures. This work is based on several concepts, including product 
awareness (Kotler & Keller, 2016), visual communication (Soewardikoen, 2019), 
videography (Chaffey & Smith, 2022), and AIDA copywriting (Hernández, 2017). 
The project consists of three one-minute videos, one four-minute video, posters, 
flyers, and point-of-purchase materials designed for Skystar Ventures. The 
production process included pre-production, production, post production, and 
evaluation stages. The works have been published through the company’s official 
accounts.  

 

Keywords: Collaborative Space, Product Awareness, Product Profile, Skystar 
Ventures 
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