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AKTIVITAS KOL SPECIALIST DAN MARKETING

COMMUNICATION INTERN DI FANTECH WORLD

Nathan Gotama Hediyanto

ABSTRAK

Laporan ini menyajikan hasil praktik kerja magang penulis sebagai KOL
Specialist dan Marketing Communication Intern di Fantech World, sebuah
perusahaan yang bergerak di bidang peralatan gaming. Pemilihan Fantech
sebagai tempat kerja magang didasari oleh reputasinya yang kuat dalam
industri gaming dan strategi pemasaran yang tepat, terutama melalui
penggunaan influencer. Dalam penulisan laporan, penulis menggunakan
konsep “The Four Step Influencer Marketing Framework” yang memuat 4
langkah menentukan langkah kerja pemasaran yakni pertama, mementukan
objektif pemasaran; kedua, strategi kampanye; ketiga, kreativitas, kreator,
dan konten; dan keempat, budget, target, dan media planning. Penulis
memiliki peran utama sebagai seorang KOL Specialist dan juga beberapa
peran tambahan seperti socmed specialist, marcomm, content talent, dan
melakukan product training dengan distributor maupun KOL. Selama
magang, penulis menghadapi beberapa kendala, seperti perbedaan budaya
komunikasi dan tantangan dalam menjangkau audiens internasional. Untuk
mengatasi masalah ini, penulis menerapkan pendekatan situasional dalam
strategi komunikasi dan memanfaatkan platform media sosial secara efektif.
Penulis menyimpulkan bahwa praktik kerja magang ini memberikan
pengalaman yang bermanfaat dalam mengelola strategi pemasaran melalui
kerja sama dengan influencer secara global, sekaligus meningkatkan
keterampilan komunikasi dan adaptasi budaya yang berguna dalam industri
gaming yang pesat ini.

Kata kunci: Fantech World, Influencer Marketing, KOL Specialist
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KOL SPECIALIST AND MARKETING COMMUNICATION

INTERN ACTIVITIES AT FANTECH WORLD

Nathan Gotama Hediyanto

ABSTRACT (English)

This report shows the results of writer's internship as KOL Specialist and
Marketing Communication Intern at Fantech World, a company engaged in
gaming equipment. The selection of Fantech as an internship is driven by its
strong reputation in the gaming industry and effective marketing strategies,
especially through the use of influencers. In writing the report, the writer uses
the concept of “The Four Step Influencer Marketing Framework” which
contains 4 steps to determine marketing work steps, first, determining
marketing objectives; second, campaign strategy; third, creativity, creators,
and content; and fourth, budget, target, and media planning. The writer has
a main role as a KOL Specialist and also several additional roles such as
socmed specialist, marcomm, content talent, and conducting product training
with distributors and KOLs. During the internship, the writer faced several
challenges, such as differences in communication culture and challenges in
reaching international audiences. To overcome these issues, the author
applied a situational approach in communication strategy and utilized social
media platforms effectively. The author concludes that this internship
provided useful experience in managing marketing strategies through
working with influencers globally, as well as improving communication and
cultural adaptation skills that are useful in this exciting gaming industry.

Keywords: Fantech World, Influencer Marketing, KOL Specialist
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