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AKTIVITAS SOCIAL MEDIA OFFICER PADA 

PERUSAHAAN CRETIVOX BROADCASTING NETWORKS 

UNTUK MENINGKATKAN AWARENESS TERHADAP 

INSTAGRAM CRETIVOX INTERN 

 

 Aurelia Syifa Indrayana 

ABSTRAK 

 

Pada era digital yang terus berkembang ini internet dan media sosial menjadi tempat 

untuk masyarakat mencari sebuah informasi, hiburan, hingga lapangan pekerjaan. 

Cretivox memiliki IP (Intellectual Property), yaitu Cretivox Internship Experience 

sebagai program yang diberikan oleh perusahaan untuk para mahasiswa mencoba 

merasakan bekerja di industri kreatif terutama di bidang digital. Dalam program ini, 

dibutuhkan Social Media Officer untuk mengelola media sosial agar Cretivox lebih 

banyak mendapatkan kesadaran dari audiens. Tujuan penulis melakukan praktik 

kerja magang adalah untuk menambah pengalaman dan ilmu baru dengan 

mempelajari cara kerja produksi pembuatan konten untuk media sosial Cretivox 

Internship Experience, serta mengasah hardskill, kreativitas, dan critical thinking. 

Sebagai Social Media Officer, bertanggung jawab untuk memberikan konten 

terbaik dengan menerapkan konsep Integrated Marketing Communication beserta 

strategi copywriting AIDA yang dipelajari oleh penulis selama masa perkualiahan 

Social Media Marketing and Mobile Marketing, dan Art,Copywriting and Creative 

Strategy. Selama 640 jam lebih melaksanakan praktik kerja magang di Cretivox ini, 

penulis mendapatkan pengalaman baru dan kesempatan untuk menjadi bagian dari 

tim dalam pembuatan program Cretivox Internship Experience. 

 

Kata Kunci: Cretivox Internship Experience, Media Sosial, Social Media Officer 
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SOCIAL MEDIA OFFICER ACTIVITIES AT CRETIVOX 

BROADCASTING NETWORKS TO INCREASE AWARENESS 

OF CRETIVOX INTERNSHIP INSTAGRAM 

 

Aurelia Syifa Indrayana 

 

ABSTRACT  

 

In this rapidly developing digital era, the internet and social media have become 

platforms where people search for information, entertainment, and even job 

opportunities. Cretivox has an Intellectual Property (IP), which is the Cretivox 

Internship Experience, a program provided by the company for students to 

experience working in the creative industry, particularly in the digital field. In this 

program, a Social Media Officer is needed to manage social media to raise 

awareness of Cretivox among the audience. The purpose of the author’s internship 

is to gain experience and new knowledge by learning about the production process 

of creating content for Cretivox Internship Experience social media, as well as 

improving hard skills, creativity, and critical thinking. As a Social Media Officer, 

the responsibility is to provide the best content by applying the Integrated 

Marketing Communication concept along with the AIDA copywriting strategy 

learned by the author during the Social Media Marketing and Mobile Marketing, 

and Art, Copywriting and Creative Strategy courses. During the more than 640 

hours spent interning at Cretivox, the author gained new experiences and had the 

opportunity to be part of the team in producing the Cretivox Internship Experience 

program. 

 

Keywords: Cretivox Internship Experience, Social Media, Social Media Officer. 
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